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Ʋvadas 

Tekstas, pasak Irinos Melnikovos – „КtЯirКs ЮniЯersЮmКs, kЮriКme КiškintojКs gКli Кptikti ЛegКlin̨ 

s̨sКj̨ kiek̨“ (Melnikova 2003, 65). Šioje tКlpioje frКгėje intrigЮojК žodis „gali“, nes aprėpti 

ЛegКlвЛės nęmКnomК ir tenkК sЮsitelkti ̨ tas s̨sКjas, kЮriКs pКjėgiame atpažinti ir ЯienКip Кr kitКip 

interpretЮoti. AtpКžinimas yra vienas iš intertekst̨ keliКm̨ iššūkį, nes, pasak Reginos 

KoženiКЮskienės, „intertekstКs gКli Лūti tКip ЮžmКskЮotКs, kКd j̨ sЮЯokti ̨mКnomК tik iš labai gero 

literatūrinio, istorinio ir kЮltūrinio konteksto pКžinimo“ (KoženiКЮskienė 2013, 84).  

Išradingos retorinės sintКksinės figūros sЮteikiК skКitвtojЮi estetin̨ mКlonЮm̨, metafor̨ ir 

metonimij̨ reikšmį žaidimas skatina žКЯėtis autoriaus išmone, o intertekstКi ̨domūs tЮo, kКd j̨ 

egгistКЯimКs sЮponЮojК КktвЯКЮs reМipiento dКlвЯКЯim̨, kКi tekstКs tКmpК šКМhmКt̨ pКrtijК, m̨sle. 

Iš kКrto darome išlвg̨, kКd šiКme tвrime ЛЮs kКlЛКmК tik Кpie nežвmėt̨j̨ intertekst̨ rКišk̨, kuriai 

КtstoЯКЮjК lКisЯКi persКkвtК netiesioginė kКlЛК, pКrКfrКгė, pКminėjimКs, perkЮrtoji frКгeologijК, 

parodija, aliuzija, referencija, t. y. figūros, tekste neišskirtos grКfinėmis priemonėmis (kКЛЮtėmis, 

kЮrsвЯЮ), todėl j̨ КtpКžinimКs, iššifrКЯimКs, sЮЯokimКs вrК sЮdėtingesni ir lКЛКi priklКЮso nЮo 

foninį КdresКto žinį (R. KoženiКЮskienė 2013, 61). ВpКč tКi pКsКkвtinК Кpie sЮdėtingiausias, 

intelektualiausias intertekst̨ rūšis – КliЮгijКs ir referenМijКs, kЮrios sЮkКЛinК tekst̨ sЮ tikroЯe irba
1
 

kЮltūrine terpe ir patikrina fonines adresato žinias.  

AliЮгijК, pКsКk elegКntiško AlКno H. Pasco apibūdinimo, yra „literatūrinis ̨skiepis“, kuris – 

pratęskime autoriaus metafor̨ – sЮžКliЮos ir КЮgs tik tКdК, kКi ̨skiepis ir poskiepis (referenМinio 

teksto nКЮjКsis kontekstКs) derės tКrpЮsКЯвje. Ne toks elegКntiškas H. Jenkinso apibūdinimКs, kКd 
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КliЮгijos kūrimas yra „КkiplėšiškКs ЛrКkonieriКЯimКs literКtūros reгerЯКte“, iš kЮrio išsinešКmi 

dКlвkКi, nКЮdingi Кr mКlonūs skКitвtojЮi (de CerteКЮ 1984; Jenkins 1992, 24 – КЛЮ iš GorhКm ir 

Gilligan 2006). AliЮгijК lКЛКi ekonomiškК, nes vienas kitКs žodis gКli Юžkabinti giliausius ir 

plačiКЮsiЮs kЮltūriniЮs klodЮs, iškelti didel̨ informКМin̨ tЮrin̨ ir tarsi išplėsti teksto Кpimt̨. Todėl, 

perfrazuodami Tedo Coheno mint̨ „These are good times for the friends of metaphor“ (Cohen 1978, 

3), gКlėtЮme teigti, kКd dКЛКrtiniКi lКikКi pКlКnkūs КliЮгij̨ mėgėjams. 

Dėl sКЯo tКЮpЮmo КliЮгijК tЮrėt̨ Лūti itin pageidautina žiniКsklКidoje, ЯertinКnčioje gebėjim̨ kЮo 

mКžesniКme plote pКteikti kЮo dКЮgiКЮ informКМijos, todėl pКstКrКisiКis dešimtmečiКis 

intertekstЮКlЮmКs ЯertinКmКs kКip kokвЛiškos žiniasklaidos požвmis (pКЯвгdžiui, Ott ir Walter 

2000, 430). Žiniasklaida yra ir šio tyrimo dėmesio centre. 

 

Publicistikos intertekstǐ tyrimai 

IntertekstЮКlЮmКs žiniasklaidoje pastaraisiais dešimtmečiКis, Кnot kКi kЮrį autorį, вrК tКpęs 

post-struktūralistinės minties „intelektine ЯКliЮtК“, o „kЮltūrinės КliЮгijos, ЛesiremiКnčios gloЛКliК 

kЮltūra, yra turtingas ir patrauklus publicistikos ištekliЮs“ (Jian-Shiung Shie 2011, 59). Šis 

susidomėjimas ypač išКЮgo su internetinės žiniКsklКidos pКplitimЮ, kКi gКlimвЛė operКtвЯiКi 

komentЮoti tekstЮs sЮteikė skaitytojams ir naujas galimybes, ir nauj̨ komЮnikКМijos dКlвЯio stКtЮs̨.  

Intertekst̨ ЯКrtojim̨ medijose kКip s̨moning̨ pКsirinkim̨, вpКč pastebim̨ nuo XX a. 9-to 

dešimtmečio, aptaria B. Ott ir C. Walter (Ott ir Walter 2000, 429, 442 ir kt.), siedКmi tКi sЮ tekst̨ 

prigimties keitimusi. Pragmatinę КliЮгij̨ strКtegij̨ tКrptКЮtinėje žiniКsklКidoje išsКmiКi tвrė Jian-

Shiung Shie, aiškindКmКsis, kКip neleksikalizuotos aliuzijos vartojamos New York Times ir Taivanui 

skirto Times Supplement straipsnį pavadinimuose. 605 straipsnį angl̨ ir mКndКrin̨ kalbomis 

lyginimas atskleidė, kКd ЯerstЮose tekstЮose КliЮгij̨ КptinkКmК žвmiКi rečiКЮ, nors tКdК strКipsnį 

pavadinimai tampa mažiКЮ ekspresвЯūs ir praranda dal̨ „ЯКkКrietiškЮmo“. TКip вrК dėl to, kКd КЛiej̨ 

leidinį skКitвtojКi вrК skirting̨ kЮltūr̨ КtstoЯКi, kЮrį (faktinės) ЯКlstвЛinės kalbos yra skirtingos, ir 

j̨ kЮltūrinis bagažas, ̨ kЮr̨ orientЮoti intertekstКi, вrК neЯienodКs, todėl žiniКsklКidК konkrečiКi 

КЮditorijКi skirtКs retorines priemones modifikЮojК. AliЮгij̨ atsisakymas arba pakeitimas, teigia 

Jian-Shiung Shie, gerina publicistikos tekst̨ sЮЯokim̨.  

AliЮгijoms žiniКsklКidoje skirtК išsКmi P. Lennono studija Allusions in the Press. Joje tiriamos 

Didžiosios BritКnijos žiniКsklКidoje Кptikt̨ КliЮгij̨ formos, fЮnkМijos, prКgmКtinės МhКrКkteristikos. 
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ŽiniКsklКidos КliЮгij̨ korpЮse КЮtoriКЮs КtsirenkК šešias grupes pagal precedentinį tekst̨ (jo 

ЯКdinКm̨ target units) kategorijas – МitКtКs, КntrКštes, patarles, formulinius tekstus, vardus ir frazes, 

ir tiria j̨ ЯКrtosen̨ straipsnį tekstЮose ir pКЯКdinimЮose.  

IntertekstЮКlЮmo proЛlemКtikК pЮЛliМistikoje sЮsilКЮkiК dėmesio ir Lietuvoje: R. KoženiКЮskienės 

monografijoje Retorinė ir stilistinė publicistinių tekstų analiгė (KoženiКЮskienė 2013) randame 

išsКmį intertekst̨ klКsifikКМij̨, dКЮg lietЮЯiškos medžiagos ir išsamios analizės. Tos pačios autorės 

straipsnis Intertekstualumas: referencija, tariamas dialogas ir kitos stilistinės raiškos formos 

(KoženiКЮskienė 2007) skirtas V. KЮdirkos pЮЛliМistinį tekst̨ intertekstЮКlЮmЮi КptКrti, o Perkurtos 

fraгeologijos ̌aismas ̌iniasklaidoje (KoženiКЮskienė 2013 (2)) tyrimo objektas – žaismingai 

perkurtos frazeologijos ir ryškiКЮsį destrЮkМinį figūr̨ ryšys, j̨ retorinės fЮnkМijos internetinėje 

žiniКsklКidoje. Intertekst̨ sЮЯokimo ir interpretКЯimo problemas aptaria I. Smetonienė straipsnyje 

Intertekstualumo formos reklamoje (Smetonienė 2013).  

 

Terminai 

Mokslinėje literКtūroje intertekst̨ ir КliЮгijos termin̨ ЯКrtojimКs ̨ЯКirЮojК, todėl КiškЮmo dėlei 

apibrėšime j̨ ЯКrtojim̨ šiКme strКipsnвje. IntertekstЮКlЮmЮ šio tyrimo rėmЮose vadiname vieno 

teksto inkorporКЯim̨ kitКme tekste, ̨gвjКnt̨ citatos, КliЮгijos, referenМijos ir pКn. form̨. 

Šioje s̨Яok̨ sistemoje intertekstas – „tekst̨ s̨Яeikoje dКlвЯКЮjКntis teksto elementКs, 

pКЯвгdžiЮi, МitКtК Кr referenМijК iš vienos pusės ir precedentinis tekstas iš kitos pusės. Be tiesioginės 

МitКtos, intertekstiniЮs sКntвkiЮs formЮojК ̨ kКЛЮtes nętrauktos citatos, aliuzijos, užЮominos ir kt.“ 

(MelnikoЯК, 55, tКip pКt KoženiКЮskienė 2013, 60). KКdКngi ЛЮs kКlЛКmК tik Кpie nežвmėt̨j̨ raišk̨, 

intertekstinės formos, kЮriose nЮrodвtКs preМedentinio teksto šКltinis (klКsikinės ir dokumentuotos 

citatos, tiesioginė ir netiesioginė kalba), aptariamos nebus.  

Aliuzijos terminas savo ruožtЮ mokslo diskЮrse ЯКrtojКmКs plКtesne ir siКЮresne reikšme. 

Pirmuoju atveju aliuzija sutampa su КnksčiКЮ pateikta interteksto reikšme, pКЯвгdžiui, „ŠiКi КliЮгij̨̨ 

grupei priskiriama ir citata, skolinys, o pavieniais atvejais – net plagijavimasį (RКgКišienė 2008, 45). 

TКip КliЮгijos dКžniКЮsiКi sЮЯokiКmos КnglКkКlЛėje mokslo literКtūroje, o terminas alluding reiškiК 

rвš̨, siejКnt̨ precedentin̨ tekst̨ sЮ КdresКtЮi skirtЮ tekstЮ; lietЮЯiškКi j̨ gКlėtЮme pКЯКdinti aliuziniu 

ryšiu. SiКЮresnioji КliЮгijos reikšmė – kaip viena iš interteksto form̨ gretК tiesioginės ar 
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anoniminės, citatos, referencijos ir kt: „AliЮгijК (lot. allusio – Юžuomina) – pasakymas, primenantis 

kok̨ nors žinom̨ posКk̨, kūrin̨, mint̨, fakt̨, ̨Явk̨“ (KoženiКЮskienė 2013, 80).  

ŠiКme strКipsnвje КliЮгijК ЛЮs ЯКrtojКmК kКip interteksto sinonimКs, Лet jeigЮ reikės j̨ Кtskirti nЮo 

МitКtos, referenМijos ir t.t., nКЮdosimės ir siauresnįjК, R. KoženiКЮskienės apibrėžt̨jК, reikšme, ir šis 

reikšmės pКsirinkimКs ЛЮs КkiЯКiгdЮs iš konteksto. 

Precedentiniai tekstai šiКme strКipsnвje sinonimiškКi vadinami ir referenciniais tekstais, 

sЮЯokiКnt jЮos ne tik kКip literКtūros kūriniЮs, Лet ir istoriniЮs ̨vykius, reklamas, kasdienio gyvenimo 

realijas bei tam tikrus tekst̨ požвmiЮs, pКЯвгdžiЮi, eilėdКr̨, КpskritКi КЮtoriКЮs stilį.  

Mokslo literКtūroje dКr ЯКrtojКmКs aliuzinio fakto (Ʉɭɡɧɟɰɨɜɚ 2008, 8) terminas – tai bet koks 

reiškinвs, fКktКs, reКlijК, ̨ kЮr̨ КliЮгijoje teikiКmК nЮorodК Кr Юžuomina.  

Individo patirties ir žinį ЯisЮmК, kЮriК remiКntis pКsteЛimi ir interpretЮojКmi intertekstКi, šiКme 

straipsnyje vadinama foninėmis žiniomis. 

 

Kultǌrinio rato atpažinimas kaip aliuzinio ryšio rezultatas 

Tekst̨, Кnot J. Kristevos, „gКlimК КpiЛūdinti kКip intertekstiniКis rвšiКis sЮsijЮsį literКtūrinį ir 

soМiokЮltūrinį Лei ideologinį diskЮrs̨ „МitКt̨ moгКik̨“, sЮ ̨pintomis kit̨ tekst̨ trКnsformЮotomis 

reikšmėmis, kЮrios sКЯo rЮožtЮ Кtspindi kКlЛК perteikt̨ indiЯidЮКlį pКsКЮlio sКmprКt̨“ (Kristeva 

1986, 219–220, cit. iš RКgКišienė, 44). Ši „МitКt̨ moгКikК“ negКli Лūti chaotiškК, nes Кnkstesnieji 

tekstКi Кr j̨ fragmentai ̨ kЮriКm̨j̨ tekst̨ nėrК ̨trКЮkiКmi meМhКniškКi, Лe КtrКnkos; tokiЮ КtЯejЮ 

intertekstЮКlЮmКs kКip retorinė (ir ne tik) proЛlemКtikК КpskritКi neegгistЮot̨.  

VisЮs nežвmėtosios rКiškos intertekstЮs jЮngiК lКЛКi sЯКrЛЮs požвmis – kvietimas atrasti ryšius 

tarp skaitomo teksto ir precedentinio teksto bei tokios galimybės sЮteikimКs. TЮo pКčiЮ tКi ir rвšio 

tarp autoriaus ir adresato kūrimКs, nes КliЮгijos pКnКЮdojimКs sЮponЮojК skКitвtojo dКlвЯКЯim̨, 

pКdКro j̨ bendraautoriumi, pКpildКnčiЮ skКitom̨ tekst̨ savo žiniomis, savais tekstais, kultūriniЮ 

kontekstЮ, КsoМiКМij̨ gКЮsК, gКlimвЛe sКЯКip trКnsformЮoti perskКitomКs reikšmes. AliЮгijК, pasak 

R. KoženiКЮskienės, вrК „ne tik tКm tikr̨ siejКm̨ reiškinį rвšвs, Лet ir intelektinė oratoriaus ir 

klausytoj̨ s̨sКjК“ (KoženiКЮskienė 1999, 158), kЯiečianti skaitytoj̨ pКsidЮoti КЮtoriКЮs proЯokКМijКi 

ir sвkiЮ dКlвЯКЮti kūrвЛiniКme proМese.  



5 

 

Intertekst̨ sЮЯokimo gКlimвЛės priklauso nuo adresato foninį žinį, todėl neЯienКlвtė КЮditorijК 

skirtingКi perskКito КЮtoriКЮs sЮmКnвm̨. NorėdКmКs sЮkЮrti КliЮгin̨ rвš̨ autorius turėt̨ remtis 

prielaida, kad jo skКitвtojКi disponЮojК kЮltūriniЮ ir gвЯenimo pКtirties ЛКgКžЮ, pКkКnkКmЮ КtpКžinti 

referencin̨ tekst̨ ir j̨ interpretЮoti. „AliЮгijos pКprКstКi dКromos tik tКi КЮditorijКi, kЮriКi jos gerКi 

sЮЯokiКmos ir kЮriКi teikiК intelektin̨ mКlonЮm̨“, teigia R. KoženiКЮskienė (KoženiКЮskienė 1999, 

158). Todėl komЮnikКМijos sėkmė priklauso nuo adresanto ir adresato išsilКЯinimo ir kЮltūrinio 

tezauro, asmenybės ir gвЯenimo pКtirties КrtЮmo. KКdКngi skКitвtoj̨ aibė nėrК ЯienКlвtė, o sЮdКrвtК 

iš ̨vairį poКiЛį, sКЯКime sЮprКntКmК, kКd ir intertekst̨ atpažinimКs, sЮЯokimКs, interpretКЯimКs 

kiekviename poaibyje bus skirtingas. PКЯвгdžiЮi, U. Eco „Rožės ЯКrdo“ pКgrindinis ЯeikėjКs 

ViljКmКs iš Baskervilio – visuotinai atpaž̨stКmК КliЮгijК ̨ mКsiniКm ЯКrtotojЮi žinomКs Šerloko 

Holmso istorijКs, o štai sudėtingesnė КliЮгijК ̨ Voltero Zadigą, pateikta U. Eco romano epizode apie 

dingus̨ žirg̨, ЛЮs ̨žЯelgiКmК ne kiekЯienКm. Kiekvienas iš šį skКitвtoj̨ priklКЮsвs Яis kitКm 

КdresКt̨ rКtЮi, – mes j̨ vadiname kultǌriniu ratu – identifikЮojКmКm pКgКl Кmžį, išsilКЯinim̨, 

interes̨ srit̨ Кr kitЮs požвmiЮs. AtpКžindКmi КliЮгijКs Кr j̨ nepКsteЛėdКmi, ̨ЯКiriКi jКs 

interpretuodami, skaitytojai apnuogina savo gвЯenimo pКtirt̨, žinį bagaž̨ ir atskleidžiК 

kūrвЛiškЮm̨.  

KiekЯienК kЮltūrinė grЮpė stengiКsi sЮkЮrti identifikЮojКnčį požвmį sistem̨, pКdedКnčį Кtskirti 

„sКЯЮs“ nЮo „sЯetim̨“, nes, anot J. Stepanovo, sЮpriešinimas persmelkia vis̨ kЮltūr̨ 
(Сɬɟɩɚɧɨɜ,  

1997, 472. Cit. iš Сɥɵɲɤɢɧ 1999,  106). Teksto reminisМenМij̨, skirt̨ ̨rodвti КЮtoriКЮs 

priklКЮsomвЛę tКi pКčiКi grЮpei (soМiКlinei, politinei, Кmžiaus ir t. t.), G. Slвškinas vadina 

slКptКžodine КpeliКМijК ̨ precedentin̨ tekst̨, o ЮnikКlЮs šį tekst̨ rinkinвs вrК grЮpės nКriЮs 

ЯienijКnčio identiteto požвmis (Сɥɵɲɤɢɧ 1999,  108). NorКs identifikЮoti „sКЯЮs“ skaitytojus ir 

Кtskirti „sЯetimЮs“ yra suvoktas arba intuityvus autoriaus tikslas; kodavimas intertekstais yra 

autoriaus taikomas atrankos metodas. Autoriaus sukurta aliuzija, pasak S. PКpКЮrėlвtės-KloЯienės, 

вrК kodКЯimo Лūdas, leidžiantis atpažinti to paties kultūrinio rato atstovus, kai „precedentinis tekstas 

pasitelkiamas <...> dėl to, kКd geЛėjimКs sЮprКsti š̨ tekst̨ parodo adresanto ir adresato 

priklausomybę tКi pКčiКi grЮpei“ (PКpКЮrėlвtė 2007, 32). ApeliКМijК ̨ bendr̨ precedentinį tekst̨ 

korpЮs̨ integrЮojК grЮpę, nes, reflektЮodКmКs ЛendrКЯimo proМese ЯКrtojКmКs reminisМenМijКs, 

indiЯidКs nes̨moningai nustato rib̨ tКrp „sav̨“ ir „sЯetim̨“. 
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PКslėptК nЮorodК ̨ precedentin̨ tekst̨ atlieka tam tikro segregavimo vaidmen̨. AЮtoriЮs 

poгiМionЮojК sКЯe „КЮkščiausiu“ – „žinovo“, „eksperto“ – lygmeniu: jis žino vis̨ КliЮгij̨ rвšiЮs, jis 

vienintelis yra arbitras, egzaminuotojas ir vertintojas. Vidinis ratas – išsilКЯinę skКitвtojКi, pКjėgūs 

КtpКžinti ЯisКs Кr kiek gКlimК dКЮgiКЮ КliЮгij̨ ir jКs interpretЮoti tКip, kКd pКteisint̨ autoriaus 

lūkesčiЮs. TКip, kКip dЮ ЛendrКminčiКi pokКlЛвje pКsikeičia iškКlЛingЮ žЯilgsniЮ, tКip ir skКitвtojКs, 

КtpКžinęs КliЮгij̨ ir ̨vertinęs jos sЮdėtingЮm̨, gilЮm̨, pКsijЮntК sЮsijęs su autoriumi bendro 

žinojimo, ЛЮЯimo tКme pКčiКme kЮltūriniКme rКte; КЛЮdЮ sЮЯokiК, kКd priklКЮso tКi pКčiКi kЮltūrinei 

ЛendrijКi, disponЮojК tЮo pКčiЮ kЮltūriniЮ ЛКgКžu, tomis pačiomis foninėmis žiniomis. T̨ КrtЮm̨ dКr 

labiau didina suvokimas, kad egzistuoja išorinis ratas, kurio nКriКi pКjėgūs КtpКžinti mažiКЮ КliЮгij̨ 

КrЛК interpretЮoti jКs ne ЯisiškКi teisingКi, tКigi jie nėra dialogo šКlвs КrЛК j̨ nuomonė vertintina 

atsainiai. Todėl jeigЮ КЮtoriКЮs ir skКitвtojo niekКs dКЮgiКЮ nesiejК, КtsirКndК Лent šis ЛendrЮmКs, o 

su juo – šioks toks elitКriгmКs ir išskirtinЮmКs.  

KКi КЮtoriЮs sЮkЮriК КliЮгij̨ Кr teikiК Кnoniminę МitКt̨, jis kЯiečiК skКitвtoj̨ intelektiniКm 

žКidimЮi, t. в. sвkiЮ kЮrti КliЮгin̨ rвš̨. TКi вrК КЮtoriКЮs pКsirinktК strКtegijК, o skКitвtojo 

pasirinkimas – priimti š̨ iššūk̨ КrЛК ne. R. LeppihКlmės „kЮltūriniai kliuviniai“ (culture bumps) čiК 

tКmpК kЮltūriniЮ iššūkiЮ, sЮ kЮriЮo sЮsidorojęs pajunti atsakymo radimo, m̨slės ̨minimo džiКЮgsm̨. 

Pernelyg sudėtingК КliЮгijК neЛЮs perprКstК Кr net pКsteЛėtК, ir skКitвtojКs netКps žКidimo dКlвЯiЮ. 

„Tekst̨ kūrėjКi žino“, anot I. Smetonienės, „kКd КdresКtЮi dКro ̨spūd̨ toks ЮžšifrЮotКs tekstКs, kЮr̨ 

jis lengЯКi iššifrЮojК“ (Smetonienė 2013, 171). Primityvi ar nuvalkiota aliuzija nesudomins, 

skКitвtojo iniМiКtвЯК neЛЮs sЮžКdintК, todėl prie intelektinio žКidimo stКlo sėsis panašКЮs lвgio (ir 

skonio) skaitytojas. 

Autorius irgi patiria malonum̨, kКi skКitвtojКs iššifrЮojК giliКЮ pКslėpt̨ КliЮгij̨. U. Eco: 

„PКЯКdindКmКs Яien̨ pКgrindinį Fuko švвtuoklės Яeikėj̨ Kazaubono (Casaubon) vardu, Eco (jo 

žodžiКis) tЮrėjo galvoje IsККМ̨ CКsКЮЛon̨, ̨rodžiЮs̨, kad Corpus Hermeticum ЛЮЯo sЮklКstotКs. Ir 

tie, kЮrie вrК sЮsipКžinę sЮ romКnЮ, gКli rКsti tКm tikr̨ КnКlogij̨ tКrp to, k̨ suprato didysis filologas, 

ir Kazaubono išЯКd̨. KКip pКžвmi U. Eco, „Кš nЮmКniКЮ, kКd lКЛКi nedidelė skКitвtoj̨ dКlis sЮgeЛės 

̨žЯelgti КliЮгij̨, tКčiКЮ lвgiКi tКip pКt Кš nЮmКniКЮ, kКd, kКlЛКnt tekstinės strКtegijos terminКis, tКi 

ЯisiškКi neЛūtinК (gКlimК perskКitвti romКn̨ ir sЮprКsti mКno KКгКЮЛon̨ nekreipiКnt dėmesio ̨ 

istorin̨ CКsКЮЛon̨)“ (MelnikoЯК, 62). „Kita vertus, aš ЛЮЯКЮ lКimingКs, kКi jie tКip mikliКi КptikdКЯo 

tКi, k̨ Кš tКip gЮdriКi pКslėpiКЮ tikėdКmКsis, kКd jie sЮgeЛės tКi КtrКsti“ (Melnikova, 62). 
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Tyrimo objektas 

Retorikos prКtвЛ̨ ЮždЮotyse tenka pКsteЛėti, kКip VilniКЮs ЮniЯersiteto stЮdentКi nęprКstКi, 

netikėtКi interpretЮojК kКi kЮriКs vyresniajai kКrtКi КkiЯКiгdžiКs КliЮгijКs. TКrkime, frКгė Valďia 

vienus piliečius (studentus, rašto ir kultūros ̌mones) laiko lвgiais, o kitus (turgaus prekeivius) – 

daug lygesniais, kЮrį nedЯejodКmas sieju su garsiuoju G. Orwello „GвЯЮlį ūkiЮ“, daliai student̨ 

yra nuoroda ̨ film̨ „BЮkКs ir ЛЮkesnis“ (Dumb & Dumber); „SКЮlėlвdis GКrliКЯos ЯКlsčiЮje“ 

dabartiniams aštЮoniolikmečiКms–dЯidešimtmečiКms keliК КsoМiКМijКs sЮ kino filmЮ „SКЮlėlydis“, o 

КliЮгijК ̨ kadaise populiar̨ serial̨ „SeptвniolikК pКЯКsКrio Кkimirk̨“, inspirКЯЮs̨ ištis̨ sЮЛkЮltūros 

klod̨, šiЮolКikiniam studentui „skamba tarsi E. L. James knвgos „Penkiasdešimt pilkų atspalviųį 

pavadinimasį.  

KКd nКЮjoji kКrtК dКЮgel̨ dКlвk̨ sЮprКntК kitКip, nei j̨ tėЯ̨ Кr senelį kКrtК, вrК ЛКnКli mintis, bet 

̨domЮ pКtвrinėti, kКip priklКЮsвmКs skirtingoms kЮltūrinėms, istorinėms kartoms atsispindi labai 

svarbios nūdienos komЮnikКМijos srities – publicistikos – tekst̨ interpretКМijose. Ar esama 

dėsningЮm̨, tendenМij̨, kЮriКs Лūt̨ gКlimК išreikšti statistiškКi? GКl̨ gКle, Кr nenЮtinkК tКip, kКd 

žЮrnКlisto, ЯКrtojКnčio tik jo kКrtКi sЮЯokiКmКs КliЮгijКs, pКstКngos ЛeliekК tik vox clamantis in 

deserto, nes jeigЮ КdresКtКs nepКsteЛėjo intertekst̨ arba juos interpretavo ne pagal autoriaus 

sumanym̨, galima manyti, kad autoriaus pasirinktas retorinis metodas yra nepakankamai efektyvus, 

ir tКdК ЛeliekК КrЛК keisti КdresКt̨, arba metod̨.  

RimЯвdo VКlКtkos tekstКi šiКm tвrimЮi pКsirinkti dėl kelį priežКsčį:  

 retorinį figūr̨ gКЮsЮmo ir meistriško j̨ ЯКrtojimo (dėl to dКЮgЮmК R. VКlКtkos strКipsnį 

lКЛКi tinkКmi edЮkКМiniКms tikslКms, Лūtent, retorikos prКtвЛoms); 

 dėl kūrвЛinio prodЮktвЯЮmo – internete gКlimК greitКi sЮsirinkti kelis šimtЮs šio КЮtoriКЮs 

tekst̨; 

 pКkКnkКmo, mūs̨ požiūriЮ, КmžiКЮs Кtotrūkio tКrp КЮtoriКЮs ir tiriКmosios grЮpės: R. Valatka 

yra mКždКЮg 35 metКis Явresnis Юž respondentЮs, tКigi neКЛejotinКi priklКЮso kКrtКi, 

disponЮojКnčiКi kitokiК gвЯenimo ir kЮltūrine pКtirtimi. 
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Tyrimo tikslai ir uždaviniai 

Tyrimo tikslas – eksperimentiškКi pКtikrinti, kiek skiriКsi dЯiej̨, trisdešimčiК met̨ Кtskirt̨, kart̨ 

pКsКЮlio mКtвmКs, КtspindimКs КliЮгiniЮose tekst̨ rвšiЮose; k̨ dКЛКrtiniКi КštЮoniolikmečiКi–

dЯidešimtmečiКi ̨žЯelgiК КliЮгij̨ moгКikoje, kЮrį jiems pКteikia gerokai vyresnis autorius. 

Testavimo metodЮ ЛЮЯo tirtК, kКip VilniКЮs ЮniЯersiteto stЮdentКi КtpКž̨sta ir suvokia nežвmėtosios 

raiškos intertekstЮs pЮЛliМistikos tekstЮose, gretК trЮmpКi КpžЯelgti ir šiЮolКikiniКme mokslo diskЮrse 

КktЮКlūs autoriaus pragmatinės strКtegijos klКЮsimКi.  

Tвrimo ЮždКЯiniКi: 

 eksperimentiškКi nЮstКtвti, kokiК dКlis 18–20 met̨ stЮdent̨ RimЯвdo VКlКtkos pЮЛliМistikoje 

КptinkК intertekstЮs ir КdekЯКčiКi, t. в. pКgКl КЮtoriКЮs sЮmКnвm̨, jЮos interpretЮojК; 

 pКteikti skirting̨ referenМinį sričį interpretКЯimo stКtistik̨ ir КptКrti tendenМijКs; 

 ̨Яertinti, Кr R. VКlКtkК tКiko kokį nors sЮЯokt̨ komЮnikКМinę strКtegij̨. 

 

Komunikacinė autoriaus strategija publicistikoje 

BrКndi žiniКsklКidК tЮri sКЯo intertekst̨ nКЮdojimo strКtegij̨, todėl neatsitiktinai kai kurie autoriai 

traktuoja aliuzijas kaip КpgКlЯot̨ identifikЮojКm̨ kito teksto element̨ ̨trКЮkim̨ (e. g. Irwin 2002; 

Miner 1993; Ricks 2002). To pКties požiūrio lКikosi Jian-Shiung Shie, Кnot kЮrio, КЮtoriЮs tЮrėt̨ 

̨terpti skКitвtojo identifikuojamus teksto elementus (Jian-Shiung Shie tai vadina reader-oriented 

approach to allusion, žr. Jian-Shiung Shie, 4, 5, 20). P. LennonКs teigiК, kКd lКikrКščiКi stengiКsi 

ЯКrtoti КliЮгijКs ̨ sКЯo skКitвtojКms gerКi pКž̨stКmКs žinį ir pКtirties sritis, kЮrios priklКЮso nЮo 

skКitвtoj̨ išsilavinimo, interes̨ ir patirties (Lennon, 15). KКd lКikrКščiai stengiasi būti sЮЯokiКmi 

kuo platesnei auditorijai, liudija P. Lennono pastebėjimКs, kКd nors didieji dienrКščiКi (broadsheets) 

teikiК pirmenвЛę literatūrinėms КliЮгijoms, o tКЛloidКi – „žemosios kultūros“ aliuzijoms, statistiniai 

dЮomenвs Яis dėlto neparodo aiškios dichotomijos tarp šį dviej̨ spaudos format̨. 

Aliuzijos publicistikoje turi Лūti pritaikytos „sКЯКi“ КЮditorijКi, nes jeigЮ КdresКtКs neКtpКžins 

КliЮгijos, jis nepКtirs intelektinio mКlonЮmo ir nęžЯelgs gilesnį reikšmį, kЮriКs teikiК skКitomo 

teksto ir precedentinio teksto rвšвs. ŠtКi, mūs̨ mКnвmЮ, neefektвЯios КliЮгijos žiniКsklКidoje 

pКЯвгdвs, mėginęs tiesti tiltЮs ̨ gКrsКЮs JAV rКšвtojo KЮrto VonnegЮto kūrвЛ̨. ŽЮrnКlo IQ 2014 m. 

ЯКsКrio mėn. nЮmerio strКipsnio Кpie tКi, kКip nКЮjosios teМhnologijos gКli mКžinti dКrЛo Яiet̨ 
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skКičį, skвrelis pКЯКdintКs „PiКnolК“. TКi КkiЯКiгdi КliЮгijК ̨ K. Vonneguto soМiКlinę distopij̨ 

„PiКnolК“, Лet tekste ji niekЮr neišКiškintК, nors tik retКs LietЮЯoje tėrК skКitęs š̨ romКn̨, ЯКdinКsi, 

s̨sКjКs sЮ K. VonnegЮto kūrвЛК ̨žЯelgs tik mКžК skКitвtoj̨ grЮpė.  

JeigЮ skКitвtojКs nęžЯelgs КliЮгinį rвšį, kКi kЮrie tekstКi gКli ЯisiškКi sЮžlЮgti, pКЯвгdžiЮi, 

parodija – žКnrКs, kЮriКme intertekstЮКlЮmo strКtegijК вrК ЯisiškКi s̨moninga. Todėl šiЮolКikinis 

КЮtoriЮs, tКpęs savo kultūrinės prodЮkМijos pКrdКЯėjЮ ir siekdКmКs Лūti pКtrКЮklЮs КktвЯiКi dКЛКrtinei 

КЮditorijКi, вrК priЯerstКs gКlЯoti Кpie sКЯo tekst̨ rinkodКr̨ ir sЮsikЮrti efektвЯį „pКrdКЯimo“ 

strКtegij̨, remdamasis ne tiek savo, kiek adresato kultūriniЮ profiliЮ. PКsКk R.Valatkos (2015-10-12 

interЯiЮ), jis dКЮgmКž intuityviai tКiko intertekst̨ ЯКrtojimo strКtegij̨, Лūtent, „stengiasi pamiršti 

rus̨ klКsik̨“ (nes jКЮnesni skКitвtojКi jos neskКitę ir КliЮгij̨ nesЮprКntК) ir išsКko mint̨, kКd 

„nereikiК nЮtolti nЮo gimnКгijos progrКmos“. 

R. VКlКtkos pЮЛliМistikoje gКlime Кptikti pКЯвгdžį, kКi КpgКlЯotКi pКsirenkКmК tКm tikrК aliuzijǐ 

naudojimo strategija: 

 PirmКsis ЛūdКs – preМedentinio teksto pКteikimКs, pКЯвгdžiЮi, strКipsnio pКЯКdinime „Kriгė 

prie ЯКrt̨? O mЮms kКs!“ slвpinčios КliЮгijos preМedentinis tekstКs pКteikiКmКs jКЮ 

pirmКjКme sКkinвje: „HКniЛКlКs prie ЯКrt̨“. Beje, tokios strategijos gali laikytis ne tik teksto 

КЮtoriЮs, Лet ir interЯiЮ imКntis žЮrnКlistКs, mКnКntis, kКd pКšnekoЯo ЯКrtojКmos КliЮгijos 

didžiЮmКi КЮditorijos gКli Лūti sЮnkiКi ̨kКndКmos. 

 AntrКsis ЛūdКs – nЮtolti nЮo grвnosios КliЮгijos. JeigЮ sКkinвje „preгidentės ir konserЯКtorį 

meilė, kКip ir derК pКgКl F. Beigbeder̨, trЮkЮsi trejЮs metЮs, jКЮ pКsiЛКigė“, R. Valatka 

neЛūt̨ dekodКЯęs interteksto intarpu apie F. Beigbeder̨, tКi Лūt̨ klКsikinė КliЮгijК, tКčiКЮ 

КЮtoriКЮs pКsirinkimКs j̨ priКrtino prie lКisЯojo МitКЯimo, kЮris sЮЯokimo požiūriЮ yra 

„pКlengЯintКs ЯКriКntКs“. TokiК КЮtoriКЮs strКtegijК nЮtКikвtК ̨ dЮ КdresКt̨ rКtЮs: Яidin̨, kuris 

frКгėje „meilė <…>, trЮkЮsi trejЮs metЮs“ sЮЯokiК КliЮгij̨ ̨ F. Beigbederio romКn̨, ir išorin̨, 

kuris po tokio išКiškinimo Лent jКЮ sЮprКs, kКd išmintis Кpie trejЮs meilės metЮs nėrК 

straipsnio autoriaus atradimas ir gal net sumanys perskaityti F. Beigbederio kūrin̨. 

PКlвginimЮi gКlime pКsКkвti, kКd kitКme strКipsnвje, kЮriКme КptinkКme КliЮгij̨ ̨ 

R. VКlКtkos mėgstКmo F. Beigbederio kūrвЛ̨, tokio poЛūdžio „pКgКlЛК“ skaitytojui 

nesЮteikiКmК, ir jКm ЛeliekК sЯКrstвti, kodėl strКipsnis pavadintas „Snoro mirties tyrimo 
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stebuklai – Кš tikiЮ, Кš irgi ne“, o pКЛКigoje refrenЮ nЮКidi pКskЮtinis sКkinвs „BelКЮkiКnt 

liekК kКip ЯisКd: Кš šЯentКi tikiЮ konserЯКtoriКis ir preгidente, Кš irgi ne“. 

 TrečiКsis ЛūdКs nЮkreipti skКitвtoj̨ ̨ preМedentin̨ tekst̨ – nЮorodos pКteikimКs, pКЯвгdžiЮi: 

„Nesisielokit, ЛroliКi, jЮs priglКЮs motinК RЮsijК, Кnot klКsiko kolКЛorКnto“. Jeigu vyresnis 

skКitвtojКs primiršęs soЯietinės mokвklos progrКmoje priЯКlomos „BrolвЛės sėklos“ gКrsįj̨ 

frКгę „Nesisielokit, ЛroliКi, jЮs priglaus motina Rusija“, tКi „klКsikКs kolКЛorКntКs“ 

pКsЮflerЮos, kКd ieškoti reikiК kol kКs dКr gКnК trЮmpКme „kolКЛorКnt̨“ s̨rКše (L. Gira, 

S. Nėris, P. CЯirkК).  

KomЮnikКМinė КЮtoriКЮs strКtegijК tЮrėt̨ КtsКrgiКi ЛКlКnsЮoti tКrp noro plėsti Яidin̨ rКt̨, t. y. jo 

kЮriКmЮs intertekstЮs КdekЯКčiКi interpretЮojКnčį КЮditorij̨, nes tekstКs dКrвsis neišЯengiКmКi 

(pa)prastesnis, ir dal̨ lКЛiКЮ išsilКЯinЮsį skКitвtoj̨, kurie žino slКptКžod̨, ̨leidžiКnt̨ ̨ ЮždКr̨ klЮЛ̨, 

gКli nЮЯilti perteklinė informКМijК, siekiКnt „КpšЯiesti“ išorin̨ rКt̨. PКЯвгdžiЮi, R. Valatkos straipsnio 

КntrКštė „Lietuvio pasikalbėjimКs sЮ lenkЮ“ čiК pКt išКiškinКmКs tekste: „KКip čiК neprisiminsi prieš 

pКt LiЮЛlino Юnij̨ MikКlojКЮs RКdЯilos RЮdojo išplКtint̨ nežinomo lietЮЯio kūrin̨ „Lenko 

pКsikКlЛėjimas su Lietuviu“2. MenkiКЮ išsilКЯinЮsiКm skКitвtojЮi lвg ir КiškiКЮ (Лet Кr tikrКi?), o 

lКЛiКЮ išsilКЯinęs pКjЮs nЮsiЯвlim̨, nes autorius ̨ žinКnčįj̨ rКt̨ kooptavo ir nežinКnčiuosius. Tai 

primena nuobod̨ anekdoto paaiškinim̨ jo nesЮprКtЮsiam klausytojui; jeigu juokiesi sykiu su visais – 

esi savas, o jeigu ne – tЮ dКr ne sКЯiškis. 

 

Intertekstǐ suvokimas ir kultǌrinio rato atpažinimas Rimvydo Valatkos 

publicistikoje 

Tyrimo metodologija 

Respondentai. 50 Vilniaus universiteto 1–2 kurso stЮdent̨ iš ̨ЯКirį fКkЮltet̨, lКnkiЮsį Лendr̨j̨ 

ЮniЯersitetinį stЮdij̨ retorikos prКtвЛКs 2014–15 metКis. GrЮpė neЛЮЯo strЮktūriгЮotК pКgКl 

universitetines specialybes.  

Užduotys: К) КtpКžinti referenМin̨ tekst̨ ir Л) j̨ pККiškinti, interpretЮoti.  

                                                      
2
 Kūrinio КЮtorвstė priskiriКmК AЮgЮstinЮi RotЮndЮi. AЮtoriКЮs kКlЛК netКisвtК. 
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Testo imtis ir struktǌra. Test̨ sЮdКrė frazės sЮ jose slвpinčiais intertekstais, išrinktos iš 2009–

2014 met̨ R. VКlКtkos strКipsnį.  

Tyrimas rėmėsi prielКidК, kКd respondentКi neЯienodКi sėkmingКi КtpКžins ̨vairį sričį 

precedentinius tekstus, todėl buvo surinktos ir pateiktos šešios tekst̨ grЮpės. Vieningos pripКžintos 

precedentinį tekst̨ klКsifikКМijos nėrК, kiekЯienКs КЮtoriЮs gКli jКs grЮpЮoti pКgКl tвrimo tikslЮs ir 

remdamasis savais argumentКis. ŠiКme tвrime intertekstКms buvo pasirinktas toks skirstymas 

(skliausteliЮose nЮrodвtКs intertekst̨ kiekis teste): 

1. Bibliniai intertekstКi (5), pКЯвгdžiЮi, „PКlКiminti, kЮrie tiki nemКtę“. 

2. Folkloriniai intertekstКi (4), pКЯвгdžiЮi, „Su velniu obuoliauti“, „Юodeg̨ eketėje ̨šКlti“. 

3. Istoriniai intertekstai (10), kuriems КtpКžinti ir korektiškКi interpretuoti reikalingos istorijos 

žinios, pКЯвгdžiЮi, NКpoleono žвgis ̨ RЮsij̨, Prie j̨ priskвrėme ir sЮ istorinėmis reКlijomis 

susijusias populiarias frazes („KlКsį koЯК stiprėjК“) Лei gКrsiКs МitКtКs, nЮskКmЛėjЮsiКs per 

pКstКrЮosiЮs dešimtmečiЮs (J. ChiracКs: „PrКleido prog̨ pКtвlėti“).  

4. Kino (kinematografiniai) intertekstКi (5) išskirti ̨ Кtskir̨ grЮpę, nes medij̨ КliЮгijos lКЛКi 

КktЮКlios šiЮolКikinėje jКЮnimo komЮnikКМijoje (žr. Gorham ir Gilligan), pКЯвгdžiЮi, 

„Кtominė LietЮЯoje – lвg tКs ežiЮkКs rūke“. 

5. Kultǌriniai intertekstКi (7), kЮrie nЮrodo ̨ gвЯenimo reКlijКs, pКpročiЮs, kКsdienвЛės 

reiškiniЮs, pКЯвгdžiЮi, ̨ ̨prot̨ rКšinėti Кnt sien̨ „OnЮtė + JonКs = meilė“ arba atitinkamus 

sЮtrЮmpinimЮs „O+J=M“. Prie kЮltūrinį priskirtos aliuzijos ̨ tokiКs reКlijКs kКip reklКm̨ 

tekstКi Кr psiМhikos sЯeikКtos Мentr̨ VКsКros gКtЯėje VilniЮje ir ̨ lotвniškЮs posКkiЮs, kЮrį 

КЮtorвstė nežinomК (pvz., Urbi et orbi).  

6. Literatǌriniai intertekstКi (19), kЮrį referenМiniКi tekstКi вrК literКtūros kūriniКi 

(pКЯвгdžiЮi, P. CЯirkos „CЮkriniКi КЯinėliКi“, S. Nėries poeгijК) ir lotвniški posКkiКi, kЮrį 

КЮtorвstė žinomК (Veni, vidi, vici; Quod licet Iovi non licet bovi; Hannibal ante portas; 

Iupiter iratus ergo nefas). 

Respondentai nežinojo, kokioms sritims priklКЮso preМedentiniКi tekstКi, o šie savo ruožtЮ nebuvo 

grЮpЮojКmi pКgКl š̨ požвm̨. TКrkime, frКгės su literatūrinėmis КliЮгijomis ЛЮЯo pКteiktos prКmКišiЮi 

sЮ kinemКtogrКfinėmis, BiЛlijos ir kitomis КliЮгijomis. TКi ЛЮЯo pКdКrвtК siekiКnt išvengti m̨slį 

tвrimЮose КЮtoriКЮs pКsteЛėto efekto (pavadinto „КkomodКМijos efektЮ“ pagal akies gebėjim̨ 

prisitКikвti prie КtstЮmo iki steЛimojo oЛjekto), kКi tekst̨ dekodЮojКntis КsmЮo po kelį КtЯej̨ 
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lengЯiКЮ rКndК КtsКkвm̨, nes perprКntК pКteiktojo teksto strЮktūr̨, srit̨, kЮriКi priklКЮso 

ЮžmenКmКsis žodis ir pan.  

Testo atsakymas turėjo tenkinti Лent Яien̨ iš šį reikКlКЯim̨:  

a) Nurodytas teisingas referencinis tekstas nepateikiant komentar̨, pКЯвгdžiui: „Don Kichotas“, 

„CeгКrio „Veni, vidi, vici“. JeigЮ gretК pКteikti komentКrКi, iš j̨ tЮri Лūti aiškЮ, kКd КЮtoriКЮs mintis 

sЮprКstК КdekЯКčiai. 

Л) JeigЮ referenМinis kūrinвs nenЮrodвtКs, iš komentКr̨ tЮri Лūti aiškЮ, kКd КЮtoriКЮs mintis 

sЮЯoktК tiksliКi, pКЯвгdžiui, A. Paulauskas iškart pabruko uodegą ir su socialliberalų partijos 

likučiais pasidavė Kėdainių kniaziaus globai. Ǔ Seimo nario šaukštą – „Už gКrdКЮs ЯКlgio šКЮkšt̨... 

– sКkomК, kКi išsižКdКmК tikrКi Яerting̨ dКlвk̨ dėl materialios naudos“. 

c) Nurodytas aiškiКi sЮsijęs alternatyvus referencinis tekstas, pavyzdžiЮi, Яietoje „PКsКkos Кpie 

žЯej̨ ir žuvelę“ pКminėtas posКkis „likti prie suskilusios geldos“ arba frazė „MКskЯК КpimtК dūm̨ ir 

liepsnos, tik prancūzui neatiduota“ sЮЯokiКmК kКip КliЮгijК ̨ istorin̨ ̨Явk̨, o ne N. LermontoЯo 

eilėrКšt̨. 

Tyrimo eiga 

1. Respondentams – 50 student̨ primintК, kКs вrК intertekstКs, КptКrti keli pКЯвгdžiai. 

2. Respondentams padalyti lapai su 50 frazį, kЮriose вrК Лent ЯienКs nežвmėtosios raiškos 

intertekstas. 

3. Respondentai antrojoje testo skiltyje „Komentarai“ ЮžrКšė referenМiniЮs tekstЮs, tКip gКlėjo 

savo nuožiūrК ̨rКšвti plКtesniЮs komentКrЮs, pКЯвгdžiui: 

 

Lentelė Nr. 1. Aliuzijǐ interpretavimo pavyzdžiai 

Tekstas Respondentǐ komentarai 

A. KЮЛiliЮs šiandien šį 
žodžį išsigint̨ triskart 

Biblija 

A. KЮЛiliЮs šiandien šį 
žodžį išsigint̨ triskart 

AliЮгijК ̨ ŠЯent̨j̨ RКšt̨, kКi PetrКs triskКrt išsigвnė JėгКЮs, nors tikino, kКd tКip 
negКli niekКd nЮtikti; tКip ir KЮЛiliЮs išsigina savo žodžį 

 

4. Šio strКipsnio КЮtoriЮs interЯiЮ sЮ žЮrnКlistЮ RimЯвdЮ VКlКtkК sЮžinojo „teising̨“ kiekvieno 

interteksto interpretКМij̨. TКi pКdКrвtК, siekiКnt išЯengti sЮЛjektвЯКЮs reгЮltКt̨ 

interpretavimo. 
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5. AtliktК stЮdent̨ pКteikt̨ КtsКkвm̨ КnКliгė, pКteikti stКtistiniai duomenys. Toliau tekste 

pКteikti proМentКi вrК Яis̨ gКlim̨ testo atsakym̨ procentinė dКlis, t.в. sКntвkis teisingi 

atsakymai / 50 * 100 %. Išskirtos trвs reгЮltКt̨ grЮpės: К) adekvati interpretacija, kai 

respondento atsakymas atitiko ankstesniame skyriuje nurodytus atrankos kriterijus; 

b) nepagrƳsta interpretacija – kКi šį kriterij̨ neКtitiko, М) nepateiktas joks atsakymas. 

 

Tyrimo rezultatai 

Pagal pasirinkt̨ metodik̨ ̨ЯertinЮs testo КtsКkвmЮs, gКЮti stКtistiniКi reгЮltКtКi3
 pКrodė, kКd tik 

mКždКЮg ketЯirtКdКlis jКЮnesnįj̨ kЮrs̨ stЮdent̨ КdekЯКčiКi КtpКž̨stК R.VКlКtkos pЮЛliМistikos 

aliuzijas: 

 Lentelė Nr. 2. Aliuzijǐ atpažinimo statistika 

Adekvati interpretacija 27% 

NepКgr̨stК interpretКМijК 25% 

Neinterpretuota 48%  

 

Atpažinimo stКtistikК pКgКl КliЮгij̨ sritis smКrkiКi ̨ЯКirЮojК: 

Lentelė Nr. 3. Precedentiniǐ tekstǐ atpažinimo statistika pagal sritis 
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Bibliniai 5 250 90 37% 

Folkloriniai 4 200 64 32% 

Istoriniai 10 500 61 12% 

Kino 5 250 122 49% 

Kultūriniai 7 350 88 25% 

                                                      
3
 Statistiniai duomenys pateikiami vieno procento tikslЮmЮ, todėl kКi kЮr gКlЮtinė sЮmК gКli Лūti nelygi 100 %.  
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Literatūriniai 19 950 238 25% 

Iš viso: 50 2500 663 27% 

Bibliniai intertekstai 

Biblines aliuzijos teisingai ar daugmaž teisingКi interpretuotos 37 % atsakym̨.  

 A. Kubilius šiandien šių ̌oďių išsigintų triskart – 26 % respondent̨ identifikКЯo BiЛlijos 

epiгod̨, kКi šЯ. PetrКs, dКr gКidžiЮi negiedojЮs, tris kКrtЮs išsižКdėjo JėгКЮs.  

 StЮdentКi lengЯКi КtpКžino КliЮгij̨ frКгėje B. Obama, šis naujasis milijardinės vartotojų 

bendruomenės pranašas, išves Ƴ Pǎadėtąją ̌emę su pieno upėmis, aukso krantais – 70 % 

teising̨ КtsКkвm̨4. DКžniКЮsi КtsКkвmКi „BiЛlijК“, „ŠЯentКsis rКštКs“5
, dКžnКi pКtikslinКmК, 

kКd „kКi Moгė Яedė žвdЮs iš Egipto“. Prie teisingo interpretavimo priskirti atvejai, kai vietoje 

Moгės minimКs AЛrКomКs. 

 Kas Dievo – Dievui, kas ciesoriaus – ciesoriui – tik 22 % respondent̨ lКisЯ̨j̨ МitКt̨ sЮsiejo 

sЮ šЯ. MorkКЮs eЯКngelijos „Kas ciesoriaus, atiduokite ciesoriui, o kas Dievo – Dievui“ (Mk 

12,17). 

 DКЮgЮmК respondent̨ (58 %) teisingКi pКteikė frКгės Palaiminti tie, kurie jais tiki referenМin̨ 

tekst̨ – BiЛlij̨. Didesnio tikslЮmo nereikКlКЮtК, nes kКip referenМiniЮs tekstЮs gКlimК 

nЮrodвti ne tik ̨prКstin̨ Palaiminti, kurie tiki nematę! Jn 20, 29, bet ir Palaiminti visi, kurie 

pasitikėdami jo laukia! Iz 30, 19; Palaiminti jūs, vargdieniai, nes jūsų вra Dievo karalвstė, 

Lk 6, 20; Dar labiau palaiminti tie, kurie klausosi Dievo ̌oďio ir jo laikosi, Lk 11, 28; 

Kalno pamokslas, Mt 5,3–5,11. 

 StЮdentКms sЮdėtingК pКsirodė КliЮгijК, slвpinti sКkinвje Suaugusiųjų ̌aidimas iš vaiko 

likimo pasiekė aukštumas, kai lieka tik pasiūlвti dviem moterims griebti mergaitei ǔ rankų ir 

tempti Ƴ save – tik 4 % stЮdent̨ ̨žЯelgė šЯ. RКšto istorij̨ Кpie SКliКmono sprendim̨ pКdКlinti 

ЯКik̨.  

                                                      
4
 R.VКlКtkК š̨ tekst̨ lКiko mišriК КliЮгijК – ЛiЛline ir folklorine, Лet čiК ji trКktЮojКmК kКip ЛiЛlinė. 

5
 Respondent̨ kКlЛК netКisвtК. 
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Folkloriniai intertekstai 

Teste КtpКžinta 32 % folklorinį intertekst̨, vadinasi, 5 procentiniais punktais viršytas bendras 

testo vidurkis.  

 RespondentКi geriКЮsiКi КtpКž̨stК sЮskilЮsios geldos motвЯ̨ frКгėje Korėjiečių kompanija 

KEPCO pabėgo, palikusi A. Kubilių prie suskilusios geldos (52 %). Nors nė ЯienКme 

atsakyme nebuvo nurodytas pasakos autorius (A. PЮškinКs КrЛК ЛroliКi GrimmКi, nes 

A. PЮškino pКsКkК вrК Grimm̨ pКsКkos „Apie žЯej̨ ir jo žmon̨“ („Vom Fischer und seiner 

Frau“) sekimКs), pКkКnkКmКis ЛЮЯo lКikomi КtsКkвmКi „КliЮгijК ̨ pКsКk̨ Кpie КЮksinę 

žЮЯelę“, „pКsКkК Кpie goЛšЮoliЮs seneliЮs, kЮrie liko prie sЮskilЮsios geldos“, „iš pКsКkos 

Кpie žЯej̨, likЮs̨ prie sЮskilЮsios geldos“. 

 FrКгėje Lydekai paliepus, A. Sekmokui panorėjus, japoniškais hieroglifais išpieštas aukso 

am̌ius grƳ̌ta Ƴ Lietuvą respondentai 44 % КtЯej̨ КtpКžino rЮs̨ pКsКk̨ „LвdekКi pКliepЮs“ 

 .(ތПɨ ɳɭɱɶɟɦɭ ɜɟɥɟɧɶɸދ)

 Kodėl iki šiol uodegą Klonio eketėje tebėra mǎumėlę Ƴšalusi preгidentė? – 26 % respondent̨ 

teisingКi identifikКЯo pКsКk̨ „VilkКs Юodeg̨ prišКlo“, keletКs nЮrodė to pКties siЮžeto 

КnimКМin̨ filmЮk̨. PriimtinКis lКikėme КtsКkвmЮs, pКsКk kЮrį Юodeg̨ prišКlo lКpė 

(nЮmКnomК minties eigК: preгidentė вrК moteris, todėl Юodeg̨ prišКlo lКpė, o ne ЯilkКs), šЮo.  

 Protas ragina neiti su premjeru obuoliauti tik jo mintвse egгistuojančiais pokriгiniais takais 

– 6 % teising̨ КtsКkвm̨ („Neik sЮ ЯelniЮ oЛЮoliКЮti, nes liksi Лe oЛЮolį ir Лe mКišo“).  

Istoriniai intertekstai 

VertindКmi istorinį КliЮгij̨ atpažinim̨, regis, gКlėtЮme tikėtis, kКd Лūtent jose ЛЮs mКtomКs 

rвškesnis Кtotrūkis tКrp šiЮolКikinį dЯidešimtmẽčį ir R. VКlКtkos kКrtos foninį žinį. ВpКč 

tЮrėtЮme tikėtis ne ЯКdoЯėliuose aprašвt̨ istorinį ̨Явkį, Лet pКstКr̨j̨ met̨ pКtirties Кtotrūkio. Ir iš 

ties̨ istorinį КliЮгij̨ atpažinimo stКtistikК Лrėžia iškКlЛing̨ štrich̨ jКЮnesnįj̨ kЮrs̨ stЮdent̨ 

portretui: atpažintК tik 12 %, vadinasi, atotrūkis nuo 27 % vis̨ intertekst̨ atpažinimo ЯidЮrkio 

sЮdКro 15 proМentinį pЮnkt̨.  

 „Vok pavogtą“ iš istorijos šiukšlвno išsitraukęs išdaviko anūko komunistinis frontas – 

pateiktas vienas atsakymas (2 %), šį istorinę frКгę – ЛolšeЯik̨ šūk̨ „Vok pКЯogt̨“ – 

traktuojantis kaip „КliЮгij̨ ̨ istorin̨ komЮnistin̨ kontekst̨, kЮr dКžnКi ЛЮЯo ЯКgiКmК“. 
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 Taip, kaip ir pasiūlė L.Stankūnaitei mūsų karalienė Saulė (52 %). AdekЯКčiКis КtsКkвmКis 

pripКžinome kelet̨ КtЯej̨, kКi Яietoje LiЮdЯiko XIV pКminėti LiЮdЯikКs XVI, HenrikКs VIII 

ir „tКs, kЮrio žmonК ЛЮЯo MКrijК AntЮКnetė“, nes Яisi pКminėti monКrМhКi ЛЮЯo rвškūs 

КЛsoliЮtiгmo ir Кsmeninio sЮsireikšminimo pКЯвгdžiКi.  

 Kriгė prie vartų? O mums kas! (2 %) tikrКi nelengЯКi КtpКž̨stКmКs, todėl R. Valatka jau 

pirmuoju sКkiniЮ pККiškinК КliЮгij̨: „HКniЛКlКs prie ЯКrt̨!“. TКčiКЮ КpklКЮsos dКlвЯiКms 

platesnis kontekstas nebuvo pateiktas, ir vienintelis priimtinas interpretavimas yra „priešКs 

prie ЯКrt̨“. 

 Ačiū 4 partijoms ir Vвriausвbei (12 %) respondent̨ sЮЯokiКmК kКip lКikotКrpio Кtspindвs: 

„aliuzija ̨ soЯietmet̨“, „soЯietmetis“, „komЮniгmo šūkis“.  

 J. Chiraco frКгės „prКleido prog̨ pКtвlėti“ (Ekspertas, kaip ir G. Kirkilo Vвriausвbė, tuomet 

praleido progą patвlėti) nė ЯienКs respondentКs nesЮsiejo nei sЮ konkrečiЮ ̨ЯвkiЮ, nei sЮ 

frКгės КЮtoriЮmi, nors ji вrК gКnК popЮliКri (Google pКieškК nЮrodo Кpie 15.000 kКrt̨). 

Nestebina ir tai, kad tik vienas studentas (2 %) straipsnio pavadinime Lietuva – nedrąsių 

̌monių ir bepročių politikų šalis КtpКžino G. Kirkilo ЯвriКЮsвЛės propКgЮot̨ LietЮЯos 

̨ЯКiгdžio šūk̨ „LietЮЯК – dr̨si šКlis“.  

 Dabartinis jКЮnimКs neišmКno soЯietinės istorijos ir neКtpКž̨stК išmirЮsį soЯietinės 

propКgКndos sЮkЮrt̨ mit̨: A. MКtrosoЯo žвgdКrЛis Antrojo pasaulinio karo metu (ƲkliuvusƳ 

su Vilniaus panelėmis kėdainiškƳ V. Uspaskichą ar ne taip pat matrosoviškai ̌mona Jolanta 

ǔdengė?) pКminėtКs tik ЯienКme КtsКkвme, o J. StКlino režim̨ sКkinвje Valďios 

„četviorkosį pǒiūriu, kaip ir stalininių „trojkų“ pǒiūriu, kriгei gilėjant, vienintelė teisingos 

valďios priemonė kovoje su ligonių ir gвdвtojų sabotǎu вra Ƴstatвmu Ƴtvirtinta ligonio 

kaltumo prezumpcija tik tris kartus ̨žЯelgė tik trвs respondentКi (6 % КtsКkвm̨).  

NorėdКmi pКgr̨sti КrЛК Кtmesti prielКid̨, kКd respondentКi lengЯiКЮ КtpКž̨stК nКЮjesniЮs, 

КktЮКlesniЮs ̨ЯвkiЮs, pКlвginome КliЮгinio fКkto Кmžį ir КliЮгij̨ atpažinimo reгЮltКtвЯЮm̨ (žr. 

lentelę Nr. 4.). DЮomenвs ЯerčiК Кtmesti šį prielКid̨, nes aliuzinio ryšio „gвЯenimo“ trЮkmę lemia 

̨vairūs faktoriai. Jeigu jis virsta sustabarėjЮsiК frКгe, kКip „kКrКliЮs SКЮlė“, tКi šimtКmetis КliЮгinis 

fКktКs ЛЮs КtpКž̨stКmКs geriКЮ negЮ kelerį met̨ senumo ̨Явkis, kЮris neЛЮЯo stipriКЮ 

КktЮКliгЮojКmКs КdresКt̨ s̨monėje. TЮrЛūt dėl šios priežКsties stЮdentКi pКlвginti lengЯКi КtpКž̨stК 
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jiems menkКi pКž̨stamo ir suvokiamo sovietinio laikotarpio sustabarėjЮsiЮs šūkiЮs („Vok pКЯogt̨“) 

ir ideologinius teiginius („KlКsį koЯК stiprėjК“), Лet neКtpКž̨stК minėtosios J. Chiraco frazės. 

Lentelė Nr. 4. Aliuzinio fakto amžiaus ir jo atpažinimo koreliacija 

Frazė Precedentinis tekstas Aliuzinio fakto 

laikotarpis 

Atpaži-

nimas 

Taip, kaip ir pasiūlė 
L. Stankūnaitei mūsų karalienė 
Saulė 

Liudvikas XIV XVII–XVIII a. 52 % 

Kubiliгmas – teisingiausia politika, 
bet klasių kova vis tiek stiprėja 

Ideologinis J. Stalino teiginys, kad 

socializmo ir komunizmo statybos metu 

ЯisЮomenės klКsį koЯК  
1928-07-09 44 % 

Maskva apimta dūmų ir liepsnos, 

tik prancūzui neatiduota 
1812 m. Napoleono žвgis ̨ RЮsij̨ XIX a. pradžiК 42 % 

Ačiū 4 partijoms ir Vвriausвbei Sovietinė propКgКndinė frazė XX a. 3–9 deš. 12 % 

„Vok pavogtą“ iš istorijos šiukšlвno 
išsitraukęs išdaviko anūko 

komunistinis frontas 

BolšeЯik̨ šūkis XX a. 3 deš. 4 % 

Krizė prie vartų? O mums kas!  Pun̨ kКrКi II–III a. pr. Kr. 2 % 

Ekspertas, kaip ir G. Kirkilo 

Vвriausвbė, tuomet praleido progą 
patвlėti 

J. Chiraco kritikК EЮropos S̨jungos 

šalims kandidatėms dėl 
proКmerikietiškos reКkМijos IrКko 
nuginklavimo klausimu: Jos praleido 

progą patвlėti 

2003-02-17 2 % 

Lietuva – nedrąsių ̌monių ir 
bepročių politikų šalis 

G. Kirkilo pasiūlytas Lietuvos ̨ЯКiгdžio 

šūkis „LietЮЯК – dr̨si šКlis“ 
2008-01 2 % 

ƲkliuvusƳ su Vilniaus panelėmis 
kėdainiškƳ V. Uspaskichą ar ne taip 

pat matrosoviškai ̌mona Jolanta 

ǔdengė? 

A. MКtrosoЯo žвgdКrЛis Antrojo 

pasaulinio karo metu 
1943-02-05 2 % 

 

Kino intertekstai 

Tai geriausiai šiКme tвrime КtpКžintК КliЮгij̨ grЮpė – 49 %.  

 SniegЮolė ir septвni nвkštЮkКi gerКi pКž̨stКmi respondentКms (Sėdi septвni nвkštukai ̌вdroje 

pasakų trobelėje – televizijos studijoje) – 86 %. Nors RimЯвdКs VКlКtkК šį КliЮгij̨ trКktЮojК 
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greičiКЮ kКip folklorinę negЮ kКip kino (iš pokКlЛio sЮ R. VКlКtkК), КnКliгės metЮ Яis dėlto j̨ 

priskвrėme prie kino intertekst̨.  

 BeЯeik trвs ketЯirčiКi stЮdent̨ frКгę Surinkti 85 balsus šitame Seime – misija neƳmanoma 

susiejo su 1996 m. B. de Palmos režisЮotЮ filmЮ „MisijК: nęmКnomК“ (70 %).  

 NetikėtКi tik 44 % respondent̨ sЮsiejo frКгę Atominė Lietuvoje – lвg tas ěiukas rūke su 

̨žвmiЮojЮ J. Noršteino filmЮkЮ „EžiЮkКs rūke“. 

 V. ŽКlКkeЯičiКЮs filmКs „NiekКs nenorėjo mirti“, regis, tЯirtКi ̨leidęs šКknis mūs̨ kЮltūroje, 

bet tik 40 % respondent̨ j̨ КtpКžino frКгėje Niekas nenorėjo būti opoгicijoje. Tiksliau 

kalbant, mirti. 

 AkiЯКiгdžį slinkt̨ tolвn nЮo rЮs̨ kЮltūros liЮdijК ЯisКi prКstКi КtpКž̨stКmК КliЮгijК ̨ 

popЮliКr̨ A. Rogožkino film̨ „NКМionКliniКi žЯejвЛos вpКtЮmКi“ ir jo tęsiniЮs „NКМionКliniКi 

medžioklės вpКtЮmКi“, „NКМionКliniКi politikos вpКtЮmКi“: tik 4 % respondent̨ sЮ šiКis 

filmКis sЮsiejo frКгę Lвgiavimo Ƴ dešinę вpatumai. 

Kultǌriniai intertekstai 

Iš viso respondentai sėkmingКi identifikКЯo 25 % kultūrinį intertekst̨. 

 Sveiki atvвkę Ƴ Vasaros gatvę – lengЯiКЮsiКi КtpКž̨stКmК kЮltūrinė КliЮгijК ̨ VilniКЮs mieste 

jКЮ nЮo 1927 met̨ ЯeikiКnt̨ psiМhikos sЯeikКtos Мentr̨, ̨sikūrЮs̨ VКsКros gКtЯėje (60 %). Tai 

netЮrėt̨ steЛinti, nes „VКsКros penki“ kКip „dЮrnвno“ sinonimКs jКЮ seniКi žinomКs ne tik 

ЯilniečiКms. KКd VКsКros gКtЯės pКЯКdinimКs ̨gijęs stiprКЮs „prekės ženklo“ stКtЮs̨ ir 

̨sitЯirtinęs lietЮЯį s̨monėje kКip psiМhikos sЮtrikim̨ simЛolis, liЮdijК dКЮg prКstesnis kitos 

КliЮгijos, siejКmos sЮ tЮo pКčį КliЮгiniЮ fКktЮ, КtpКžinimКs: frКгę N. Venckienės violetinės 

armijos likučiai atrodė taip, tarsi pokštus mėgstantis S. Freudo pasekėjas būtų ǔsakęs juos 

atvěti iš vienos lietuvių ne itin mėgstamos ligoninės palatos su Vasaros gatve ar psichikos 

sutrikimais susiejo tik 20 % stЮdent̨. 

 PЮsė respondent̨ (50 %) КtpКžino eЮfemistinę КliЮгij̨ ̨ prostitЮčį pКslaugas (Seimo narės 

pagal iškvietimą). 

 A. Kubilius + V. Uspaskichas = meilė? – 22 % respondent̨ sЮsiejo sЮ rКšinėjimЮ Кnt sien̨ Кr 

iniМiКl̨ rКižвmЮ medžį žieЯėje sЮsiejo („NeЛrendeliškos rКšliКЯos Кnt tЮКleto sien̨“, 

„AliЮгijК ̨ ЯКikiškЮs žКidimЮs“, „AliЮгijК ̨ ЮžrКš̨ б + y = meilė“). R. Valatkos 

publicistiniuose straipsniuose ši formЮlė pКЯКrtojКmК ne sвk̨, pКЯвгdžiЮi, Priešų ir kalėjimų 
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paieška + visos Lietuvos kriminaliгacija = A. Kubiliaus valďia. Ši formЮlė вrК КliЮгijК ̨ 

1920 metais V. Lenino pavartot̨ frКгę Komuniгmas вra Tarвbų valďia plius visos šalies 

elektrifikacija. VilniЮje šis tekstКs dКЮgel̨ met̨ šЯietė Яirš ЛЮЯЮsios LietЮЯos ЯвriКЮsiosios 

energetikos valdybos pКstКto Upės gКtЯėje.  

 Tik 22 % respondent̨ strКipsnio frКгę Draudimo mokesčio skaičiavimo вpatumai, kovą 

paskelbti urbi et orbi, privertė visus emigrantus registruotis susiejo su kasmetine velykine 

kКtКlik̨ ЯКdoЯo kКlЛК („KКtКlik̨ popiežiКЮs šЯentinė kКlЛК“, „PopiežiКЮs šЯentinė kКlЛК“).  

 Antikos pКpročiКi ir posКkiКi КtpКž̨stКmi dКr menkiКЮ: tik 3 % respondent̨ frКгėje Vietoj 

triumfalinio konservatorių pėstininkų V. Gailiaus ir V. Giřado sugrƳ̌imo su skвdu – 

preгidentės šachas A. Kubiliui ̨žЯelgė senoЯės SpКrtos moter̨ pКlinkėjim̨ lКimėti КrЛК žūti 

garbingai, t. y. Лūti pКrneštКm Кnt skвdo. Nė ЯienКs КtsКkвmКs Jei pyksti, Jupiteri, vadinasi, 

dar nesi Jupiteris, tik vargšas jautis, kuris po nosim pakištą tą patƳ raudoną skudurą kaskart 

vis taip pat su Ƴsiūčiu puola nęžЯelgė lotвniško posКkio Jupiteri, tu pyksti, vadinasi, tu 

neteisus (Iuppiter iratus ergo nefas).  

Literatǌriniai intertekstai 

DidžiКЮsioje intertekst̨ grЮpėje – literatūrinėse КliЮгijose – atpažintК 25 % referenМinį tekst̨. 

 GeriКЮsiКi КtpКž̨stКmos КliЮгijos ̨ mokвklinėje progrКmoje nКgrinėtЮs literКtūriniЮs kūriniЮs. 

To ir reikiК tikėtis, КtsižЯelgiКnt ̨ respondent̨ Кmžį ir Яis menkėjКnt̨ Лendr̨j̨ literКtūrin̨ 

išprЮsim̨. AtpКžinimo ЯidЮrk̨ Яiršijo КliЮгijos ̨ B. SrЮogos „DieЯ̨ mišk̨“ (Dievų miško 

Seimo skyrius – 86 %), CeгКrio „Veni, Яidi, vici“ (Konservatorių kredo „atėjau, pamačiau, 

sugrioviauį, o po to kompiuteriu nupiešiau naują grǎią atominę elektrinę ir dar grǎesnę 

energetinio saugumo schemą, atsiskleidė visu grǎumu – 74 %), K. DonelКičio „MetЮs“ 

(Būrų skaičius mǎėja, o bauďiava stiprėja – 62 %), M. de Cervanteso Saavedra'os 

„Išmoning̨j̨ hidКlg̨ Don KiМhot̨ iš LК MКnšos“ (Kovotoją su gėjų malūnais dar ir ̌mona 

metė – 56 %), H. K. Anderseno „NКЮjЮs kКrКliКЮs drКЛЮžiЮs“ (Karalius A. Kubilius – nuogas 

– 44 %) ir P. CЯirkos „CЮkriniЮs КЯinėliЮs“ (Ezopas ir A. Sacharukas – tik cukriniai 

avinėliai, palвginti su nauja Seimo kadencija – 34 %).  

 KetЮrį literКtūrinį preМedentinį tekst̨ niekКs neКtpКžino: V. PetkeЯičiКЮs „GrЮpė drКЮg̨“ 

(Dar ne tas gali atsitikti, jei partijose ir toliau vвraus „grupės draugųį diktatūra), 

A. RotЮndo „Lenko pКsikКlЛėjimКs sЮ lietЮЯiЮ“ (Lietuvio pasikalbėjimas su lenku), J. HКšeko 
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„ŠКЮniojo kКreiЯio ŠЯeiko nЮotвkiКi“ (Valďia, pabranginusi alų, bus am̌ina) ir 

N. NekrКsoЯo „KКm RЮsioje gвЯenti gerК“ (Kam Lietuvoje gyventi gera). TКi kūriniКi, šiКis 

lКikКis netekę КktЮКlЮmo („GrЮpė drКЮg̨“), reikКlКЮjКntвs erЮdiМijos speМifinėje sritвje 

(A. RotЮndo „Lenko pКsikКlЛėjimКs sЮ lietЮЯiЮ“), „ЯвriškК“ literКtūrК (J. HКšeko „ŠКЮniojo 

kКreiЯio ŠЯeiko nЮotвkiКi“) ar skaitomi tik nelietЮЯiškose ЯidЮrinėse mokвklose 

(N. NekrКsoЯo „KКm RЮsioje gвЯenti gerК“).  

 Maskva apimta dūmų ir liepsnos, tik prancūгui neatiduota (42 %). R. VКlКtkКi tКi КliЮгijК ̨ 

N. LermontoЯo eilėrКšt̨ „Borodino mūšis“. TКip j̨ sЮЯokė tik ЯienКs respondentas (2 %), dar 

ЯienКs pКminėjo kit̨ kūrin̨, Кtspindint̨ minimЮs ̨ЯвkiЮs – L. TolstojКЮs „KКr̨ ir tКik̨“ ir 

vienas – Borodino mūš̨, tКčiКЮ ЯertindКmi teisingomis lКikėme ir nЮorodКs ̨ istorin̨ ̨Явk̨ 

(40 % respondent̨).  

 Čempionų pusrвčiai. Preгidentės versija (22 %). Respondentai pateikia tris variantus: 

nЮorod̨ ̨ K. Vonneguto „Čempion̨ pЮsrвčiЮs“, film̨ „Čempion̨ pЮsrвčiКi“ ir mКisto 

reklКm̨. Visus tris atvejus traktavome kaip teisingus. 

 Kubiliui Ƴbruktos danajų dovanos – padidinti mokesčiai, pajamų nusavinimas ir panieka 

investicijoms liks am̌iams (8 %). Nė ЯienКs КtsКkвmКs neЛЮЯo ЯisiškКi tikslЮs (VergilijКЮs 

„EneidК“), stЮdentКi rКdo КliЮгijКs ̨ „Antikos lКik̨ posКk̨“, „pКsКkojim̨ Кpie dКnКjЮs 

(Antika)“, Лet iš komentКr̨ КkiЯКiгdЮ, kКd КliЮгijos pКnКЮdojimКs pКsiekė tiksl̨: „Klastinga 

doЯКnК, kЮri Кtneš nelКimę“, „Dovanos su bloga ЮžmКčiК“.  

 KКi kЮrį КliЮгij̨ (ne)tpКžinimКs КiškiКi liЮdijК tКkoskвr̨ tКrp R. VКlКtkos ir respondent̨ 

kКrt̨ literКtūrinės pКtirties: P. Cvirkos „BrolвЛės sėklos“ citata (Nesisielokit, broliai, jus 

priglaus motina Rusija, anot klasiko kolaboranto – 6 %), S. Nėries „MКrвtė MelnikКitė“ 

(Kankinkit, budeliai, smarkiau, tai mes dar ir Ƴ Europarlamentą pateksim! – 12 %), 

P. CЯirkos „SКЮlėlвdis Nвkos ЯКlsčiЮje“ (Saulėlвdis Garliavos valsčiuje – 8 %).  

 RespondentКi žвmiКi prКsčiКЮ КtpКž̨stК intertekstЮs, kЮriЮos sЮ pКgrindiniЮ tekstЮ siejК 

formos ЛendrЮmКs: КliЮгijК ̨ „Anвkščį šilel̨“ (Ant kedofilijos kalno pliko tik nekaip 

kvepianti sąjunga su teisiamu Kėdainių kniaгiumi liko – 16 %). 

 Stebina, kad tik vienas respondentas (2 %) КtpКžino V. KЮdirkos „LКЛorК!“ (A. Paulauskas 

iškart pabruko uodegą ir su socialliberalų partijos likučiais pasidavė Kėdainių kniaгiaus 

globai. Ǔ Seimo nario šaukštą). Tik dviejuose atsakymuose (4 %) identifikuota M. di Falco 
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ir F. Beigbederio knвgК „Aš tikiЮ, Кš irgi ne“ (Snoro mirties tвrimo stebuklai – aš tikiu, aš 

irgi ne). 

 

 

 

Rečiausiai ir dažniausiai atpažintǐ precedentiniǐ tekstǐ statistika 

GretК КnksčiКЮ pКteikto intertekst̨ skirstвmo ̨ grЮpes pКteikiКme dКžniКЮsiКi ir rečiКЮsiКi 

КtpКžint̨ preМedentinį tekst̨ stКtistik̨: 

Lentelė Nr. 5. Rečiausiai atpažinti precedentiniai tekstai 

Intertekstas Precedentinis tekstas Atpažin-

imas 

(proc.) 

„Vok pavogtą“ iš istorijos šiukšlвno išsitraukęs 
išdaviko anūko komunistinis frontas 

BolšeЯik̨ lozungas „Vok pКЯogt̨“; Justas 

Paleckis, Rimvydas Paleckis, Socialistinis 

liaudies frontas 

2 

Krizė prie vartų? O mums kas!  „Hannibal ad portas“, pun̨ kКrКi 2 

Ekspertas, kaip ir G.Kirkilo Vвriausвbė, tuomet 
praleido progą patвlėti 

J. Chiraco frazė „Jie praleido prog̨ pКtвlėti“ 0 

Lietuva – nedrąsių ̌monių ir bepročių politikų šalis „LietЮЯК – dr̨si šКlis“ (premjero G. Kirkilo 

ЯКdoЯКЮtos komisijos pКsiūlвtКs rinkodКros 
šūkis „LietЮЯК – dr̨si šКlis“) 

2 

ƲkliuvusƳ su Vilniaus panelėmis kėdainiškƳ 
V.Uspaskichą ar ne taip pat matrosoviškai ̌mona 

Jolanta ǔdengė? 

A. MКtrosoЯo žвgdКrЛis Antrojo pasaulinio 

karo metu 

2 

Vietoj triumfalinio konservatorių pėstininkų V. 

Gailiaus ir V. Giřado sugrƳ̌imo su skydu – 

preгidentės šachas A. Kubiliui 

„Su skydu arba ant skydo“ (Spartos moter̨ 
palinkėjimКs išЯвkstКntiems ̨ kКr̨, t. y. pergalė 
arba garbinga mirtis) 

2 

Jei pyksti, Jupiteri, vadinasi, dar nesi Jupiteris, tik 

vargšas jautis, kuris po nosim pakištą tą patƳ 
raudoną skudurą kaskart vis taip pat su Ƴsiūčiu 
puola 

„Jupiteri, tu pyksti, vadinasi, tu neteisus“, lot. 
Iuppiter iratus ergo nefas 

0 

Valďia, pabranginusi alų, bus am̌ina „VКldžiК, kЮri keliК КlКЮs kКinКs, вrК 
pКsmerktК žlugti“ (J. HКšeko „ŠКЮniojo 
kКreiЯio ŠЯeiko nЮotвkiКi“) 

0 
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Dar ne tas gali atsitikti, jei partijose ir toliau vyraus 

„grupės draugų“ diktatūra 

V. PetkeЯičiaus romanas „Grupė draug̨“ 0 

A. Paulauskas iškart pabruko uodegą ir su 

socialliberalų partijos likučiais pasidavė Kėdainių 
kniaziaus globai. Ǔ Seimo nario šaukštą. 

„Už trЮpin̨ КЮkso, gКrdКЮs ЯКlgio šКЮkšt̨“ 

(V. KЮdirkos „Labora!“) 

2 

Lietuvio pasikalbėjimas su lenku A. Rotundo „Lenko pКsikКlЛėjimas su lietuviu“ 0 

Kam Lietuvoje gyventi gera N. NekrКsoЯo „KКm RЮsioje gвЯenti gerК“ 0 

Lentelė Nr. 6. Dažniausiai atpažinti intertekstai 

Intertekstas Precedentinis tekstas Atpažin-

imas 

(proc.) 

Dievų miško Seimo skвrius B. Sruogos „Diev̨ miškКs“ 86 

Sėdi septвni nвkštukai ̌вdroje pasakų trobelėje – 

televizijos studijoje 

„Snieguolė ir septвni nвkštЮkКi" 86 

Konservatorių kredo „atėjau, pamačiau, 
sugrioviau“, o po to kompiuteriu nupiešiau naują 
grǎią atominę elektrinę ir dar grǎesnę energetinio 

saugumo schemą, atsiskleidė visu grǎumu 

J. CeгКrio „Veni, vidi, vici“ 74 

B. Obama, šis naujasis milijardinės vartotojų 
bendruomenės pranašas, išves Ƴ Pǎadėtąją ̌emę su 

pieno upėmis, aukso krantais 

Biblija 70 

Surinkti 85 balsus šitame Seime – misija neƳmanoma FilmКs „MisijК: nęmКnomК“ 70 

Būrų skaičius mǎėja, o bauďiava stiprėja K. DonelКičio „Metai“ 62 

Sveiki atvвkę Ƴ Vasaros gatvę Psichoneurologinis dispanseris Vilniuje, 

Vasaros g. 5 

60 

 

GretК pКsirinkto intertekst̨ grЮpКЯimo gКlėt̨ Лūti ̨domus dar vienas pjūvis – aliuzijos, 

nЮkreipiКnčios ̨ sovietines ideologines klišes, klКsikinę rЮs̨ ir tКrвЛinę lietuvį literatūr̨. AtsКkвm̨ 

stКtistikК rodo, kКd j̨ atpaž̨stКmК tik 11 %.  

Tyrimo išvados 

Tyrimas parodė, kКd 18–20 met̨ Кmžiaus Vilniaus universiteto studentai КdekЯКčiКi КtpКž̨stК 

(tik) mКždКЮg ketЯirtКdКl̨ RimЯвdo VКlКtkos pЮЛliМistinį tekst̨ КliЮгijose slвpinčį precedentinį 
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tekst̨. VertinКnt reгЮltКtЮs, reikiК Кtsižvelgti ̨ tok̨ tyrimo metodo apribojim̨: respondentai žinojo, 

kКd kiekЯienoje testo frКгėje slвpi КliЮгijos ir КktвЯiКi stengiКsi jКs КtpКžinti; ЯertК mКnвti, kКd, 

lКisЯКlКikiЮ skКitвdКmi žiniasklaidos tekstus, dalies šį КliЮгij̨ jie nepastebėt̨, tКigi reгЮltКtКs Лūt̨ 

dar prastesnis. 

Geriausiai respondentai atpažino kinematografinius (49 %) ir biblinius (37 %), blogiausiai – 

istorinius (12 %) precedentinius tekstus. 

AkiЯКiгdžiai pastebima esminė slinktis nuo rusiškos ir sovietinės kЮltūros foninį žinį prie 

Vakar̨ kЮltūrinio fono – respondentai adekvačiai interpretavo tik 11 % sЮ rЮs̨ ir soЯietine kЮltūrК 

siejКm̨ precedentinį tekst̨ („RЮsiškos žЯejвЛos вpКtЮmКi“, „KКm RЮsioje gвЯenti gerК“, 

„SКЮlėlydis Nykos valsčiЮje“ ir pan.). Tai rodo, kad dabartinis jaunimas menkai pКž̨sta sovietinę 

kЮltūr̨, kКd istorinės atminties ryšвs tКrp tėЯ̨ ir jaunosios kartos šiuo požiūriЮ iš esmės nЮtrūkęs.  

DКЛКr gКlime КtsКkвti ̨ šio tyrimo paraštėse nuolatos regim̨ klКЮsim̨: ar respondentai – 18–20 

met̨ stЮdentКi – yra R. Valatkos vidinio kЮltūrinio rКto dКlis? MКtвt, kКd ne, nes ne dКЮgiКЮ kКip 

ketЯirtКdКlis šios amžiaus ir išsilavinimo grupės skКitвtoj̨ atpaž̨stК jo sЮkЮrt̨ intertekst̨ 

precedentinius tekstus, taigi ši skКitвtoj̨ grЮpė liekК kЮltūrinio rКto periferijoje. TвrimКs, Кpimantis 

Яis̨ R. VКlКtkos skКitвtoj̨ profil̨, leist̨ pКteikti plКtesnį išЯКd̨ ir rekomendКМij̨ dėl 

intertekstualumo strategijos taikymo.  

PlКtesni tвrimКi leist̨ pКdКrвti išЯКd̨ ir tokiomis sЮsijЮsiomis temomis: 

 ar Lietuvos žiniКsklКidoje intertekst̨ ЯКrtojimКs tЮri sКЯo strКtegij̨, Лūding̨ ЛrКndžiКi 

VКkКr̨ žiniКsklКidКi?  

 kokiК dКlis lietЮЯį pЮЛliМist̨ kЮriКm̨ intertekst̨ КtliekК lingЯistinio žКidimo fЮnkМij̨, 

pirmenвЛę teikiКnt formКi, o ne tЮriniЮi? JЮk ne ЯeltЮi Oбford English DiМtionКrв Online 

aliЮгij̨ КpiЛrėžiК kКip „žodžį žКism̨“, sКЯo rЮožtЮ tвrėjКi gretК kit̨ mini ir estetinę КliЮгij̨ 

fЮnkМij̨;  

 Кr LietЮЯos žiniКsklКidoje egгistЮojК sЮЯoktos intertekstЮКlЮmo strКtegijos; Кr kЮri nors 

žiniКsklКidos rūšis Кr grЮpė prodЮktвЯiКЮ nКЮdojКsi intertekst̨ teikiКmomis rвšio sЮ 

КЮditorijК gКlimвЛėmis? 

KКd КЮtoriКЮs ir skКitвtoj̨ rвšвs Лūt̨ efektвЯЮs, tЮri Лūti pКisomК tКisвklės, kЮrios mokomi 

retorikos kЮrso klКЮsвtojКi: pКžink sКЯo КЮditorij̨. Girdėk, Кpie k̨ ji kКlЛК ir rКšo komentКr̨ 
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skiltвje; kКlЛėk jos ЯКrtojКmomis frКгėmis; kЮrk КliЮгijКs ̨ jos pasaul̨. Toks patarimas tinkamas ir 

intertekstinėmis priemonėmis kЮriКmКm КЮtoriКЮs ir jo skКitвtoj̨ ryšiЮi formЮoti. 
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The article analyses the strategies of employing intertexts – primarily, allusions – in contemporary 

Lithuanian media. The study relies on the idea that recognition and appropriate interpretation of an 

allusion show that both the author and the reader belong to the same cultural circle which can be 

identified on the basis of age, education, field of interests and other features. In order to reach the 

audience, an author has to use the language that the audience understands best. Therefore, if a reader 

fails to recognise allusions or s/he interprets them differently than intended, s/he is not part of the 

cultural circle. 

The selected method of the study was testing respondents in order to determine how effectively 

allusions are recognised and interpreted by a small yet significant segment of the readership, namely, 

students aged 18 to 20. The respondents had to identify and interpret allusions in fifty sentences 

collected from articles by influential opinion leader Rimvydas Valatka, a distinguished Lithuanian 

publicist, whose writings are characteristic of rich rhetorical expression. The results demonstrate that 

only about one fourth of respondents interpret publicistic allusions adequately: 

 adequate interpretation – 27%,  

 ungrounded interpretation – 25%,  

 no interpretation – 48%. 

The statistics of the recognition and interpretation of allusions used in the texts fluctuates 

considerably in different areas of referente texts:  

 Biblical allusions – 37%, 

 folklore allusions – 32%,  

 historical allusions – 12%,  

 cinematographic allusions – 49%,  

 cultural allusions – 25%,  

 literary allusions – 25%. 

It is possible to conclude that numerous intertexts used by Rimvydas Valatka are not targeted at the 

student-age audience, especially for the obvious shift from the Soviet- and Russian-specific items 
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(only 11% of reference texts that belong to this category were identified by respondents) and that this 

segment of the readership remains in the periphery of Rimvydas Valatka’s cultural circle. 

 

Keywords: allusion, intertextuality; reference texts; cultural circle; media texts. 
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Introduction 

According to Irina Melnikova, a text is “an open universe where an interpreter may detect an infinite 

number of interlinks” (Melnikova, 65). This capacious phrase has the intriguing word “may” as the 

infinity may not be embraced and all that remains is focusing on the interconnections which we are 

able to recognise and interpret, one way or another. Recognition is one of the challenges brought 

about by intertexts as, according to Regina Koženiauskienė, an “intertext may be hidden so well that 

it may be perceived only through excellent knowledge of literary, historical and cultural context” 

(Koženiauskienė, 2013, 84). 

Rhetorical devices provide the reader with aesthetic pleasure, a play on metaphors and metonymies 

invites us to admire the author‘s wits, whereas intertexts are interesting because of their existence 

which presupposes the presence of an active recipient, where the text becomes a chess match, a riddle. 

We, at once, make a reservation that this study will only focus on unmarked intertextuality which is 

represented by free indirect speech, paraphrases, mention, recreated phraseology, parody, allusion, 

i.e. figures which are not distinguished by graphic means (quotation marks, italic font), therefore, 

their recognition, decrypting, perception are more complex and highly depend on the background 

knowledge of the reader. It especially applies to the most complicated type of intertexts – allusions. 

Allusion, according to the elegant description of Allan H. Pasco, is a “literary graft” which – let us 

carry on with the author’s metaphor – will break into young leaf and grow only when the graft and 

rootstock (a new context) are compatible with one another. Another, less elegant, description of 

allusion by Michel de Certeau suggests that creation of an allusion is “an impertinent raid on the 

literary preserve” where readers take away things that are useful or pleasurable (Jenkins 1992, 24). 

Allusion is extremely economic, as a word here or there may touch the deepest and broadest cultural 

layers, unearth large volumes of information content and, supposedly, expand the volume of a text. 

Therefore, the paraphrase of Ted Cohen’s idea “These are good times for the friends of metaphor” 

(Cohen, 3) might lead to the statement that modern times are favourable to the fans of allusions. 

Due to its economic nature, the allusion should be especially desirable in the media which values the 

ability to provide as much content in as little area as possible, therefore, in the last decades, 

intertextuality has been  seen as a characteristic of the quality media (for instance, Ott&Walter, 430). 

Media is in the centre of the focus of this study as well. 

Studies of media intertexts 

Over the last decades, intertextuality has become, according to some authors, the “intellectual 

currency” of the idea of post-structuralism in the media, while “allusions based on the emerging 

global culture are a rich and engaging journalistic writing resource” (Jian-Shiung Shie, 59). This 

interest notably grew with the spread of online media, where an opportunity to promptly comment on 

texts brought the readers both new possibilities and a new status of an actor in a communicative act.  

The use of intertexts as a deliberate preference, particularly noticeable since the 80s of the 20th 

century, is discussed by B. Ott and C. Walter (Ott&Walter, 429, 442 et al) who associate it with the 

evolving nature of texts. The pragmatic strategy of allusions in the international media was 

thoroughly analysed by Jian-Shiung Shie who was studying how non-lexicalised allusions were used 

in the headlines of the New York Times and the Times Supplement published for the readership of 

Taiwan. The comparison of 605 articles in the English and Mandarin languages revealed that 
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translated texts contained much fewer allusions, although the language of the headlines, in that case, 

were made stylistically more restricted and culturally less Western. That is because the readers of 

both publications represent different cultures whose (actual) state languages differ, and their cultural 

baggage, that the intertexts are targeted to, is diverse, therefore the media modifies rhetorical devices 

meant for a specific audience. Exclusion of allusions or modification, as Jian-Shiung Shie states, 

improves the perception of media texts.  

The comprehensive study by P. Lennon Allusions in the Press is dedicated to allusions in the media. 

It focuses on the forms, functions, and pragmatic characteristics of allusions picked up on the media 

of Great Britain. In the corpus of the media allusions, the author selects six groups based on categories 

of referents (target units, as he calls them) – quotations, titles, proverbs, formulaic texts, names and 

naming phrases, and analyses how they are used in the texts and headlines of the articles.  

The topic of intertextuality in media texts has attracted attention in Lithuania as well: the study 

Rhetorical and Stylistic Analysis of Publicist Texts by R. Koženiauskienė (Koženiauskienė, 2013) 

contains an exhaustive classification and comprehensive analysis of intertextuality in Lithuanian 

media. R. Koženiauskienė’s article Intertextuality: reference, alleged dialogue and other stylistic 

devices (Koženiauskienė, 2007) aims at discussing intertextuality of publicistic texts of V. Kudirka, 

a Lithuanian writer of the 19th c., whereas the object of the study Play on Recreated Phraseology in 

the Media (Koženiauskienė, 2013 (2)) is the relationship between the playfully recreated phraseology 

and most prominent destructive figures, their rhetorical functions in online media. Issues of 

perception and interpretation of intertexts is discussed by I. Smetonienė in the article Forms of 

Intertextuality in Advertising (Smetonienė, 2013). 
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Recognition of a cultural circle as a result of an allusive connection 

A text, according to J. Kristeva, may be described as a “mosaic of quotations” of literary and 

sociocultural and ideological discourses linked by intertextual connections with intertwined 

transformed meanings from other texts which, in turn, reflect an individual concept of the world 

conveyed by the language. That “mosaic of quotations” may not be chaotic as the previous texts or 

their fragments are not mechanically, without selection, inserted in the text being produced; in this 

case, intertextuality, as a rhetorical (and not only) issue, would not exist in the first place.  

All unmarked intertexts are bound by a very significant attribute – an invitation to find correlations 

between the target text and the referent, and enabling to do so. At the same time, this means 

developing the relationship between the author and the addressee as the use of allusion presupposes 

the presence of the reader, makes them co-authors complementing the target with own knowledge, 

own texts, cultural context, abundance of associations, prospect of transforming the meanings being 

read in their own way. Allusion, according R. Koženiauskienė, is “not only a connection between 

certain related phenomena, but it is also an intellectual relation between an orator and the audience” 

(Koženiauskienė, 1999, 158) which calls the reader to yield to the author‘s provocation and take part 

in a creative process.  

An ability to understand intertexts depends on the reader’s background knowledge, therefore 

heterogeneous audience read the author’s idea differently. To create an allusive connection, the author 

should employ the assumption that his/her readers are disposing of cultural and life-experience 

baggage which suffices to recognise the referent and interpret it. “Allusions are typically made for 

that audience only which perceives them well and which finds intellectual pleasure in them” 

(Koženiauskienė, 1999, 158). Therefore, the success of communication relies on the education of the 

author and reader and on cultural thesaurus, on how close the personalities and life experiences are. 

Since a set of the audience is not homogeneous, it is rather comprised of various sub-sets, it is only 

natural that recognition, perception, interpretation of intertexts is different in every sub-set as well. 

For example, William of Baskerville, the main character from “The Name of the Rose” by U. Eco, is 

a universally recogniseable allusion to Sherlock Holmes’s stories well known to mass readers, 

whereas, a more complex allusion to Voltaire’s Zadig presented in an episode of a missing horse in 

U. Eco’s novel will be identified by very few. Every reader will belong to yet different circles of 

addressees – a cultural circle, as we call it – identified by age, education, fields of interests or other 

attributes. By recognising allusions or failing to notice them, by reading differently into them, the 

readers bring their life experience, baggage of knowledge to light and reveal their creativity. 

Every cultural groups attempts to create a system of identification attributes which helps differentiate 

between the “own” and the “other” as, according to J. Stepanov, the dichotomy penetrates the entire 

culture (Степанов, 1997, 472. Cited from Слышкин, 106). The reminiscence of the text designated 

to prove the author‘s association with the same group (social, political, age, etc.) is called, by G. 

Slyshkin, a password appeal to the referent, while the unique set of those texts is a feature of identity 

bringing together the group members (Слышкин, 108). A desire to identify the “own” readers and 

separate the “others” is a discerned or intuitive goal of the author; encoding through intertexts is a 

selection method applied by the author. Allusion created by the author is a method of encoding that 

enables the recognition of the representative of the same cultural circle, whereas the “referent is 
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engaged <…> because the ability to understand this text shows that the author and reader belong to 

the same group” (Papaurėlytė, 32). The appeal to the common corpus of referents brings the group 

together, as an individual, when reflecting the reminescences used in the process of communication, 

unconsciously sets the division between the “own” and the “other”. 

A hidden reference to the referent plays a role of certain segregation. The author positions him/herself 

at the “highest” level – of a “scholar”, an “expert”: s/he knows all connections of allusions, s/he is 

the sole arbitrar, examiner and assessor. The internal circle represents the learned readers/audience 

capable of recognising all or as many allusions as possible and interpret them in a way which justifies 

the author’s expectations. Two peers exchanging expressive looks with one another in a conversation 

is the same as a reader who, having recognised the allusion and assessed its complexity and depth, 

feels belonging to the same cultural society, disposing of the same cultural baggage and the same 

background knowledge. The closeness is enhanced by realizing the existence of the external circle 

whose members are capable of recognising fewer allusions or their interpretation is not quite correct, 

thus they are not considered the interlocutors, or their opinions are to be disregarded. Consequently, 

if there is nothing in common between the author and reader, at least this commonality arises with a 

hint of elitism and distinctiveness. 

When the author creates an allusion, he invites the reader for an intellectual play, i.e. to 

simultaneously create an allusive connection. This is a strategy chosen by the author and the reader 

has to decide whether or not to accept the challenge. Here, R. Leppihalme’s “culture bumps” become 

a cultural challenge which, when tackled, gives a joy of finding an answer, a key to a riddle. Allusion 

which is too sophisticated will not be grasped or it will even go unnoticed, and the reader will not 

become a player of the game. “Creators of texts know”, claims Irena Smetonienė, “that a reader 

appreciates those encrypted texts which are easy to decrypt” (Smetonienė, 2013, 171). A primitive or 

cliché allusion will not grab the reader, his/her initiative will not be aroused, therefore, readers of a 

similar level (and taste) will join at the table of the intellectual game. 

Similarly, the author experiences pleasure when the reader decrypts the allusion that has been burried 

deeper. U. Eco: ”I was aware that few readers would have been able to catch the allusion, but I was 

equally aware that, in terms of textual strategy, this was not indispensable (I mean that one can read 

my novel and understand my Casaubon even though disregarding the historical Casaubon)” (ECO, 

196), and further: “I was very happy that they so cunningly discovered what I so cunningly concealed 

in order to lead them to find it“ (ECO, 189)1. 

Author’s communication strategy in media texts 

The mature media has its own strategy for the use of intertexts, therefore, it is not by chance that 

some authors treat allusions as the deliberate inclusion of identifiable elements of another text (e.g. 

Irwin, 2002; Miner, 1993; Ricks, 2002). The same view is shared by Jian-Shiung Shie who says that 

the author should insert the text elements identifiable by the reader (Jian-Shiung Shie, 4, 5, 20). 

P. Lennon claims that the newspapers are trying to use allusions to the fields of knowledge and 

experience well known to their readers which depend on the readership’s education, interests and 

experience (P. Lennon, p. 15). The fact that the newspapers aim at being perceived by as wider the 

                                                 
1 By calling one of the main characters of “Foucalt’s Pendulum” Casaubon, U. Eco, as he says, bore Isaac Casaubon, who 

proved that “Corpus Hermeticum” was false, in mind. 

http://www.lietuviukalba.lt/
http://dx.doi.org/10.15388/Lietkalb.2016.10.9917


IDENTIFYING ALLUSIONS AND THE CULTURAL 

CIRCLE IN MEDIA TEXTS 

Lietuvių kalba 10, 2016, www.lietuviukalba.lt ISSN: 1822-525X 

DOI: http://dx.doi.org/10.15388/Lietkalb.2016.10.9917 

 

 

Page | 7 

 

audience as possible is argued by P. Lennon’s observation that although the broadsheets prefer 

literary allusions, whereas tabloids go for “low culture” allusions, the statistical data, however, fail to 

show a clear dichotomy between these two formats of the media. 

In media texts, allusions must be adjusted to the “own” audience, for if the reader fails to recognise 

the allusion, s/he will not experience intellectual pleasure and perceive deeper meanings offered by 

the relationship between the target text and the referent. Here is, in our view, an example of an 

unsuccessful allusion in the media that attempted to build bridges to the works of Kurt Vonnegut. A 

section of the article on how new technologies can cut jobs in the magazine “IQ”, in its February 

2014 issue, was called “Player Piano”. That is a discernible allusion to K. Vonnegut’s social dystopia 

“Player Piano”, but it is explained nowhere in the text, although only few have read this novel in 

Lithuania, which means that only a small group of the readers will recognise the connection with 

K. Vonnegut’s works. 

If the reader fails to identify allusive connections, some of the texts may be completely ruined, for 

example, a parody, which is a genre where the strategy of intertextuality is completely intentional. 

Accordingly, a contemporary author, who has become a seller of his/her cultural production and is 

seeking to be attractive to the modern audience, is forced to think of the text marketing and develop 

an effective “sales” strategy referring to the reader’s cultural profile rather than his/her own.  

The author’s communications strategy should carefully balance in terms of the urge to expand the 

internal circle, i.e. the audience that adequately interprets the intertexts created by the author, as the 

text will inevitably be turning into a mediocre one, and part of the more learned readers who know 

the password opening the door to the closed circle may be disappointed in excess information aiming 

at “educating” the external circle. For example, the headline of R. Valatka’s article “Conversation of 

a Lithuanian with a Pole” is immediately explained in the text: “How one could forget the work of an 

anonymous Lithuanian “Conversation of a Pole with a Lithuanian” distributed by Mikołaj Radziwiłł 

the Red right before the Union of Lublin”. Less educated readers find it (or do they really?) somewhat 

clearer, whereas the more learned will be discontented as the author co-opted the ignorant ones into 

the circle of the knowledgeable readers. This reminds of a boring explanation of a joke to a listener 

who did not understand it; if you laugh with others, you are the own, if not, you are not the own yet. 

R. Valatka’s media texts contain the examples where a certain strategy of the use of allusions is 

deliberately chosen: 

 The first method is the referent disclosure, for instance, the referent of the allusion concealed 

in the headline “Crisis is at the gates? So what!” is referred to in the very first sentence of the 

article: “Hannibal ante portas”. By the way, this strategy might be employed not only by the 

author of a text, but also by an interviewing journalist who believes that the allusions used by 

the interlocutor may be too difficult to understand for the majority of the audience.  

 The second method is to distance oneself from a classic allusion. If R. Valatka had not 

decrypted the intertext with an insert on F. Beigbeder in the sentence “love between the 

president and the conservatives that lasted for three years, as it was supposed to according to 

F. Beigbeder, has ended”, that would have been a classic allusion, instead, the author’s choice 

made it closer to citation which, in terms of perception, is a “simplified version”. That strategy 

of the author is targeted at the circles of readers: the internal circle which understands the 

allusion to F. Beigbeder’s novel in the phrase “love <…> that lasted for three years”, and the 

external one which, after that explanation, will at least understand that wisdom concerning 
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the three years of lasting love is not the author’s discovery and may even contemplate reading 

F. Beigbeder’s novel „Love Lasts Three Years“. Comparatively, we may state that another 

article containing the allusion to F. Beigbeder’s – R. Valatka’s favourite – works does not 

provide the reader with the similar “help” and the reader may only wonder why the article is 

called “Miracles of Investigation into Snoras’ Death – Je Crois, Moi Non Plus”, and the article 

is finished with the refrain-sounding last sentence “The only thing is left for me while waiting: 

I sacredly believe in the conservatives and president, I don’t believe so either”. 

 The third method is to refer the reader to the referent – give a reference, for instance: “Do not 

grieve, brothers, mother Russia will find you a refuge, according to the classic collaborator”. 

If an elder reader has slightly forgotten the famous phrase “Do not grieve, brothers! Mother 

Russia will find a refuge for all!” from the propaganda short-story “Seeds of Fraternity”  by 

Petras Cvirka which was compulsory in the curriculum of a soviet school, the “classic 

collaborator” will hint that one should search in a yet short list of “writers-collaborators” 

(Petras Cvirka, Liudas Gira, Salomėja Nėris).  

 

Object of the study 

In many cases, rhetoric practice tests reveal how unexpected and unusual interpretation of some of 

the allusions obvious to the elder generation is by the students of Vilnius University. Let us say, the 

phrase The government treats some citizens (students, people of literacy and culture) as equal, and 

others (market salespeople) as more equal, which I, beyond question, associate with the famous 

“Animal Farm” by G. Orwell, is, for part of the students, a reference to the film “Dumb & Dumber”. 

For many students in their twenties, the article “The Sunset in the Community of Garliava” (which 

for the older generation is a distinct allusion to a collection of short stories “The Sunset in the 

Community of Nyka” by Petras Cvirka) associates with the film “Twilight”, and the allusion to the 

then popular soviet television series “Seventeen Moments of Spring” that had inspired the entire layer 

of sub-culture “sounds like a title of the book “Fifty Shades of Grey” by E. L. James” to a modern 

student.  

The idea that a new generation understands a lot of things in a way different to the generation of their 

parents or grandparents is quite a cliché; nevertheless, it is interesting to see into how being part of 

different cultural, historical generations is reflected in interpretations of the texts of a very significant 

present-day communication field – publicism. Are there any patterns, trends that could be expressed 

statistically? After all, isn’t it often the case that the effort of journalists using allusions perceived by 

their generation remain merely vox clamantis in deserto, for if the reader failed to identify the 

intertexts or interpreted them in a way opposite to the author’s idea, it may be assumed that the 

rhetorical method chosen by the author is not effective enough, and then it is either the reader or the 

method that needs to be changed.  

The texts by Rimvydas Valatka have been selected for this study for several reasons:  

 abundance of rhetorical devices and their skillful use (for this reason, many articles by 

R. Valatka are highly suitable for educational purposes and rhetorical exercises); 

 creative productivity – several hundred texts by this author may be quickly found online; 
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 sufficient, in our view, age gap between the author and the target group: R. Valatka is about 

35 years older than the respondents, therefore he definitely belongs to the generation enjoying 

different life and cultural experience. 

Tasks and objectives of the study 

The objective of the study is to experimentally test how a view of the world of the two generations, 

separated by thirty years, differs in allusive connections of the texts; what eighteen/twenty-year olds 

see in the mosaic of allusions presented to them by a much older author. A test method was employed 

to analyse how the students of Vilnius University recognised and perceived unmarked intertexts in 

publicistic texts, the issues of the author’s pragmatic strategy relevant in the contemporary scientific 

discourse were briefly touched upon as well.  

Tasks of the study: 

 to experimentally determine which part of 18-20-year-old students identify intertexts in 

Rimvydas Valatka’s media texts and adequately, i.e. according to the author’s intention, 

interpret them; 

 to present statistics of interpretation of different referent fields and discuss the trends; 

 to assess whether R. Valatka is applying any deliberate communication strategy. 

 

Methodology of the study 

Respondents: fifty 1st and 2nd year students from various faculties of Vilnius University who 

attended rhetorical practice as part of general university studies in 2014-2015. A group was not 

structured based on university specialities.  

Tasks: a) recognise the referent, and b) explain and interpret it.  

Test sample and structure. The test consisted of phrases containing concealed intertexts selected 

from R. Valatka‘s articles between 2009 and 2014.  

The study was based on the assumption that the respondents would recognise the referents of various 

fields at a different rate of success, therefore six text groups were collected and presented. There is 

no single acknowledged classification of the referents, every author may group them by the purpose 

of a study based on own arguments. In this study, the intertexts were broken down as follows (the 

number of intertexts is indicated in the brackets): 

1. Biblical intertexts (5), for instance, “blessed are those who believe without seeing”. 

2. Folklore intertexts (4), for instance, “he who sups with the devil should have a long spoon”, 

“freeze one’s tail in the ice hole”. 

3. Historical intertexts (10) which require knowledge of history to recognise and correctly 

interpret them, for example, Napoleon‘s march to Russia. We have attributed the popular 

phrases related to historical realia such as “class struggle is growing stronger” and famous 

citations that received public attention in the last decades, for example, J. Chirac’s quote 

“missed a great opportunity to shut up”.  

4. Cinema (cinematographic) intertexts (5) were defined as a distinct group, as media allusions 

are highly relevant in modern communication of the youth. For example, “power plant in 

Lithuania is like that hedgehog in the fog”. 
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5. Cultural intertexts (7) which refer to life realia, customs, daily phenomena, for instance, a 

habit to write “Ann + John = love” or equivalent abbreviations “A+J=L” on the walls. Cultural 

allusions include allusions to the current issues like advertisement texts or the mental health 

centre in Vasaros street, Vilnius, and to Latin sayings whose authorhip is unknown (i.e. urbi 

et orbi).  

6. Literary intertexts (19) whose referents are works of literature and Latin sayings whose 

authors are known (veni, vidi, vici; quod licet Iovi non licet bovi; Hannibal ante portas; 

Iupiter iratus ergo nefas). 

The respondents did not know which fields the referents belonged to, and the referents in turn were 

not grouped by that attribute, let us say, the phrases with literary allusions were presented in a mixture 

with cinematographic, Biblical or other allusions. The reason for this was the attempt to avoid the 

effect observed by the author in the riddle studies (called the “accommodation effect” based on the 

eye’s ability to adjust to a distance to an object), where the decrypter finds the answer easier after 

several attempts because s/he grasps the idea of the structure of a presented text, field that the 

operative word belongs to, etc.  

The test answer had to meet at least one of the following requirements:  

a) A correct referent is indicated without comments, for example: “Don Quixote”, “Caesar’s “Veni, 

vidi, vici”. Where the comments are provided, it must be clear that the author’s idea has been 

adequately understood. 

b) If a referent is not indicated, the comments must make it clear that the author‘s idea has been 

accurately understood, for instance, A. Paulauskas immediately tucked his tail between his legs and 

together with the remnants of the social-liberal party surrendered to the custody of the Knyaz of 

Kėdainiai. For a Member of Parliament‘s spoon. – “For a spoonful of tasty food: – it is used when 

truly valuable things are abandoned for the sake of material benefit”. 

c) An expressly related alternative referent is indicated, for example, the saying “be back to square 

one“ (literally “be back with the broken wash-tub’) instead of “The Tale of the Fisherman and the 

Fish”, or the phrase “Moscow could be burnt to ashes, but not captured by the French“ is perceived 

as the allusion to a historical event rather than to N. Lermontov‘s poem. 

Course of the study 

1. The respondents – 50 students  were reminded of what an intertext was, several examples were 

discussed. 

2. The respondents were handed out the sheets with 50 phrases each containing at least one 

unmarked intertext. 

3. The respondents wrote down the referents in the second column “Comments”, they could also 

insert wider comments, for instance: 
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Table No 1. Examples of allusion interpretation 

Text Respondents’ comments 

A. Kubilius would deny his words 

three times today 
The Bible 

A. Kubilius would deny his words 

three times today 
Allusion to the Holy Scripture, when Peter denied Jesus three times, although he 

declared that that could never happen; this is how Kubilius denies his words 

 

4. The author of this paper discovered the “correct” interpretation of every text during his 

interview with journalist Rimvydas Valatka. The aim was to avoid the subjective interpretation 

of the results. 

5. The analysis of the responses provided by the students was conducted, the statistical data were 

presented. A percentage share in the text below represents a percentage share of all possible 

answers to the test, i.e. the ratio is correct answers / 50 * 100 %. Three groups of results were 

distinguished: a) adequate interpretation, where the respondent’s answer corresponded to 

the selection criteria specified in the chapter above; b) ungrounded interpretation – the 

criteria have not been met, c) no answer. 

 

Study results 

Having assessed the answers to the test based on the selected methodology, the statistical results 

achieved2 showed that only some one fourth of the students adequately recognised the allusions 

concealed in R. Valatka‘s media texts: 

 
Table No 2. Statistitics of recognition of allusions 

Adequate interpretation 27% 

Ungrounded interpretation 48% 

No interpretation 25% 

 

 

The statistics of recognition by the fields of allusions varies strongly: 

 

                                                 
2 The accuracy of statistical data presented has a tolerance of 1 percentage point, therefore the total amount may not equal 

100% in some cases.  
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Table No 3. Statistics of recognised referents by fields 
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Biblical 5 250 90 37% 

Folklore 4 200 64 32% 

Historical 10 500 61 12% 

Cinema 5 250 122 49% 

Cultural 7 350 88 25% 

Literary 19 950 238 25% 

Total: 50 2 500 663 27% 

 

Biblical intertexts 

Biblical allusions were correctly or almost correctly interpreted in 37% of the answers.  

 A. Kubilius would deny his words three times today – 26% of the respondents identified the 

episode from the Bible, where St. Peter denied Jesus three times before the rooster crowed.  

 The students easily recognized the allusion in the phrase B. Obama, this new prophet of a 

billion-consumer community, will take them to the Promised land with the rivers of milk and 

golden banks – 70% of the correct answers. The most frequent answers were “the Bible”, 

“Holy Scripture”. It was often clarified that it happened “when Moses led the Jews from 

Egypt”. The cases where Abraham was mentioned instead of Moses were ascribed to the 

correct interpretation. 

 What’s God’s goes to God, what’s Caesar’s goes to Caesar – only 22% of the respondents 

associated the free citation with Mark 12:17 “Give back to Caesar what is Caesar's and to God 

what is God's”. 

 Most of the respondents (58%) correctly identified the referent of the phrase Blessed are those 

who believe in them – the Bible. Greater accuracy was not required as not only the usual phrase 

Blessed are those who have not seen and yet have believed (Jn 20:29), but also the phrases 

Blessed are all who wait for him!, Isaiah 30:18; Blessed are you who are poor, for yours is 

the kingdom of God, Lk 6:20; Blessed rather are those who hear the word of God and obey 

it, Lk 11:28; the Sermon of the Mount, Mt 5,3:5,11 may be indicated as the referents. 

 The students found the allusion concealed in the sentence The adults’ game reached the 

heights from the child’s fate, when all that is left is to suggest two women grab the girl’s hands 

and drag them to be the most complicated – only 4% of the students recognized the story of 

the Holy Scripture on Solomon’s decision to cut the baby.  
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Folklore intertexts 

In total, 32% of folklore intertexts were recognised in the test, which means that the average was 

exceeded by 5 percentage points.  

 The respondents have best recognised the motif of a broken wash-tub in the phrase The 

Correan company KEPCO ran away and left A. Kubilius at the broken wash-tub (52%). 

Although none of the answers referred to the author of a fairy tale (A. Pushkin or the Brothers 

Grimm, as A. Pushkin‘s fairy tale is a follow-up of the tale by the Brother Grimm “Vom 

Fischer und seiner Frau”), the answers “allusion to the tale of the goldfish”, “tale of the greedy 

old people who were left with the broken wash-tub”, “from the tale of the fisherman who was 

left with the broken wash-tub” were considered sufficient. 

 In the phrase By the pike’s will, at A. Sekmokas’ command, the Japanese-hieroglyph-painted 

golden age returns to Lithuania, the respondents recognised the Russian folktale “By the 

Pike’s Will” in 44% of the cases3. 

 Why is the president still with her tail slightly frozen in the Klonis ice-hole? – 26% of the 

respondents correctly identified the fairy tale “Wolf Ice Fishing with a Tail”, some of them 

indicated the cartoon with the same plot. The answers saying that it was a fox4 (the assumed 

flow of thought: the president is a woman, therefore it was the fox and not the wolf with a 

frozen tail), a dog that had its tail frozen were considered acceptable.  

 The reasons says not to go for apples with the Prime Minister wandering on the post-crisis 

paths that only exist in his mind — 6% of correct answers (“he that sups with the devil needs 

a long spoon/ Do not go for apples with the Devil because you will lose both your apples and 

your bag”).  

Historical intertexts 

It would seem that, when considering the recognition of historical allusions, we might expect a greater 

gap between the background knowledge possessed by the modern 20-year-olds and the generation of 

R. Valatka. Indeed, the statistics of the recognition of historical allusions puts an ardent touch on a 

portrait of the lower-year students: only 12% of allusions have been recognized, which means that 

the gap from the total of 27% of the average of recognition of all intertexts constitutes 15 percentage 

points.  

 The communist front of the traitor’s grandchild, having drawn the “rob the loot” from the 

landfill of history – one answer was given (2%) which treats this historical phrase – the 

bolsheviks’ slogan “loot the looters” – as the “allusion to the historical communist context 

where thefts were common”. 

 That’s how it was suggested to L. Stankūnaitė by our Sun Queen (52%). Several cases were 

accepted as adequate answers, where Louis XVI, Henri VIII and “the one whose wife was 

Marie Antoinette” were referred to instead of Louis XIV, as all indicated monarchs were 

prominent examples of absolutism and conceit.  

                                                 
3 „By the Pike's Will“. From the fairy tale about Emelya who set free the pike he had caught. The grateful pike promised 

that whatever Emelya wished would be granted as soon as he said "By the Pike's Will". 
4 The word “fox” (lapė) is a feminine word in the Lithuanian language. 
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 Crisis is at the gates? So what! (2%) is truly difficult to recognise, therefore R. Valatka 

explains the allusion in the very first sentence: “Hannibal ante portas!”. The respondents, 

however, were not introduced a wider context, thus “the enemy is at the gates” is the only 

acceptable interpretation. 

 Thanks to 4 parties and the Government – is perceived by the respondents (12%) as a 

reflection of the period: the “allusion to a soviet period”, “soviet period”, communism slogan”.  

 None of the respondents associated J. Chirac’s quote “they missed a great opportunity to shut 

up” (The expert, as g. Kirkilas’ Cabinet, missed an opportunity to shut up back then) with a 

specific event or with the author of the phrase, although it is quite popular (Google search 

shows some 15,000 results in Lithuanian alone).  

 Todays’ youth have no knowledge of the soviet history and fail to recognise the extinct myths 

created by the soviet propaganda machine: A. Matrosov’s feat during World War II (Hasn’t 

V. Uspaskich of Kėdainiai, caught with young ladies from Vilnius, been blocked by Jolanta 

the Wife in the same matrosov-like way?) was mentioned in one single answer, and J. Stalin’s 

regime in the sentence From the point of view of the government’s “chetvyorka”, as in the 

view of Stalinist “troikas”, with the crisis going deeper, the only mean of the righteous 

government in the fight against the sabotage of hospitals and doctors is the presumption of 

the patient’s guilt established by laws was recognised by three respondents only (6% of the 

answers).  

In order to substantiate or withdraw an assumption that the respondents are better at recognising more 

recent, more relevant events, we compared the age of alluded facts with the allusion recognition 

results (see Table Correlation between the age of alluded fact and its recognition). The data urge us 

to rule out that assumption, as the “lifetime” of the allusive connection is determined by various 

factors. If it becomes a fossilised phrase, such as the “Sun King”, a hundred-year-old alluded fact will 

be recognised better than the event that took place several years ago which was not updated in the 

minds of the readers. For this reason, probably, the students recognise the fossilised slogans (“rob the 

loot”) and ideological statements (“class struggle is growing stronger”) from a merely known and 

understandable soviet period relatively easily, but they fail to identify the said phrase by J. Chirac. 

 
Table No 4. Correlation between the age of alluded fact and its recognition  

Phrase Referent Period of alluded 

fact 
Recognition 

That’s how it was suggested to 

L. Stankūnaitė by our Sun Queen 
Louis XIV XVII-XVIII c. 52% 

Kubilism is the best policy, but 

class struggle is still growing 

stronger  

J. Stalin‘s ideological statement on 

class struggle under development of 

socialism of communism  

9 July 1928 44% 

Moscow could be burnt to ashes, 

but not captured by the French 
Napoleon’s march to Russia in 1812 Beginning of XIX c. 42% 

Thanks to 4 parties and the 

Government 
Soviet propaganda phrase 20s-80s of XX c.  12% 
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The communist front of the traitor’s 

grandchild, having drawn the “rob 

the loot” from the landfill of history 

Bolsheviks‘ slogan 20s of XX c. 4% 

Crisis is at the gates? So what!  Punic wars II-III c. b.c. 2% 

The expert, as G. Kirkilas’ Cabinet, 

missed an opportunity to shut up 

back then 

J. Chirac‘s criticism to the EU 

candidate countries regarding the pro-

American response on Iraq 

disarmament: They missed a great 

opportunity to shut up 

17 February 2003 2% 

Lithuania: a country of timid people 

and mad politicians 

Slogan “Lithuania: a brave country” for 

the image of Lithuania suggested by G. 

Kirkilas 

January 2008 2% 

Hasn’t V. Uspaskich of Kėdainiai, 

caught with young ladies from 

Vilnius, been blocked by Jolanta 

the Wife in the same matrosov-like 

way? 

A. Matrosov‘s feat during World War 

II 
5 February 1943 2% 

 

Cinema intertexts 

This was a group of allusions that were recognised the best in the study – 49%.  

 Show White and the Seven Dwarfs are well known to the respondents (The seven dwarfs sit 

in a blue fairy hut – television studio) – 86%. Although Rimvydas Valatka treats this allusion 

as a folklore one rather than the cinema allusion (from the interview with R. Valatka), we, 

neverthless, attributed it to cinema intertexts during the analysis.   

 Almost three fourths of the students associated the phrase Having 85 votes in this Seimas is 

mission impossible with the film “Mission: Impossible” directed by B. de Palma in 1996 

(70%).  

 Unexpectedly, only 44% of the respondents connected the phrase Power plant in Lithuania is 

like that hedgehog in the fog with the famous cartoon “Hedgehog in the Fog” by Y. Norstein. 

 It would seem that the film “Nobody Wanted to Die” by V. Žalakevičius has firmly rooted in 

our culture, but only 40% of the respondents recognized it in the phrase Nobody wanted to be 

in the opposition. To be more precise, to die. 

 The obvious shift further from the Russian culture is illustrated by a poorly recognised allusion 

to the popular film “Peculiarities of the National Fishing“ by A. Rogozhkin and its sequels 

„Peculiarities of the National Hunt“, „Peculiarities of National Politics“: mere 4% of the 

respondents associated the phrase Peculiarities of alignment to the right with the said films. 
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Cultural intertexts 

The respondents have succeffuly recognised the total of 25% of cultural intertexts. 

 Welcome to Vasaros Street is the best recognised cultural allusion to the mental health centre 

established in Vasaros Street and operating in Vilnius since 1927 (60%). This should come as 

a surprise, as a “cuckoo house” as the synonym of “Vasaros 5” has been long known to 

everyone, not only to the people of Vilnius. The fact that the name of Vasaros Street has 

acquired a status of a strong “brand name” and has established itself in the Lithuanians’ minds 

as a symbol of mental disorders is illustrated by much poorer recognition of another allusion 

associated with the same alluded fact: the phrase The remnants of N Venckienė‘s purple army 

looked as if a larky follower of S. Freud had ordered to bring them from the ward of the 

hospital that the Lithuanians are not particularly keen on was connected with Vasaros Street 

or mental disorders by 20% of the students only. 

 Half of the respondents (50%) recognized the euphemistic allusion to the prostitutes’ services 

(On-Call [Female] Members of Parliament). 

 A. Kubilius + V. Uspaskichas = love? — 22% of the respondents connected the phrase with 

writings on the walls or carving initials into a tree bark (“Immature scribble on the walls of 

WC”, “Allusion to childish games”, “Allusion to the inscription x + y = love”). In the texts 

by R. Valatka, this formula is repeatedly used, for instance, Search of enemies and prisons + 

criminalisation of the whole of Lithuania = A. Kubilius’ Cabinet. This formula stands for the 

allusion to the phrase Communism is the Soviet Power + Electrification of the Whole Country 

used by V. Lenin in 1920. In Vilnius, this text had been for many years illuminated above the 

building of the former Central Administration of Energy and Electrification in Upės street.  

 Only 22% of the respondents related the phrase Peculiarities of the calculation of the 

insurance tax, published urbi et orbi in May, forced all emigrants to register with the annual 

Easter speech given by the Pope (“Catholic Pope’s celebratory speech”, “Pope’s celebratory 

speech”).  

 The customs and sayings in antiquity are recognised to an even smaller extent: mere 3% of 

the respondents identified the saying used by the Spartan women telling men to return 

victorious or dead, i.e. carried on the shield, in the phrase Instead of the triumphant return of 

conservative infantry V. Gailius and V. Giržadas on the shield – the president‘s check to A. 

Kubilius. None of the answers provided the Latin saying Jupiter, you are angry, therefore, 

you are wrong (Iuppiter iratus ergo nefas) in the phrase If you angry, Jupiter, it means you 

are not Jupiter yet, you are only a poor bull that every time attacks the same red rug tucked 

under its nose with the same fury.  

Literary intertexts 

The total of 25% of the referents were recognised in the largest group of intertexts – literary allusions. 

 The allusions that were recognised best were the ones alluding to the works of literature 

analysed in the curriculum; this should be expected taking account of the respondents’ age 

and increasing literary ignorance. The recognition average was exceeded by the allusions to 

“Forest of the Gods” by B. Sruoga (Seimas division of the Forest of the Gods – 86%), “Veni, 

Vidi, Vici” by Julius Caesar (The conservatives’ credo – “I came, I saw, I destroyed”, and 

then I drew a new beautiful nuclear power plant and even more beautiful energy security 
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scheme on my computer – became beautifully evident – 74%), “The Seasons” by K. Donelaitis 

(The number of peasants is going down, and the serfdom is growing stronger – 62%), “The 

Ingenious Nobleman Sir Quixote of La Mancha” by M. de Cervantes Saavedra (The fighter 

with the gays’ windmills was left by his wife on top of that – 56%), “The Emperor’s New 

Clothes” by H. K. Andersen (A. Kubilius the King is naked – 44%) and “The Sugar Lambs” 

by P. Cvirka (Ezopas and A. Sacharukas are just the sugar lambs compared to a new term of 

the Seimas – 34%).  

 Four literary referents were recognised by no one: “Group of Friends” by V. Petkevičius (Not 

only this can happen if the dictatorship of the “groups of friends” continues to prevail in the 

[political] parties), “Conversation of a Pole with a Lithuanian” by A. Rotundus (Conversation 

of a Lithuanian with a Pole), “Adventures of the Good Soldier Shveik” by J. Hashek (The 

government that raised the price of beer will last forever) and “Who Lives Well in Russia” 

by N. Nekrasov (Who lives well in Lithuania). These are the works which have lost their 

relevance today (“Group of Friends”), which require literacy in a specific field (“Conversation 

of a Pole with a Lithuanian” by A. Rotundus), which belong to “male” literature (“Adventures 

of the Good Soldier Shveik” by J. Hashek) or works that are read in non-Lithuanian secondary 

schools (“Who Lives Well in Russia” by N. Nekrasov).  

 Moscow could be burnt to ashes, but not captured by the French (42%). For R. Valatka it is 

the allusion to the poem “Borodino” by N. Lermontov. Only one respondent understood it this 

way (2%), another respondent referred to the other work reflecting the mentioned events – 

“War and Peace” by L. Tolstoy – and one respondent indicated the battle of Borodino; when 

assessing the answers, however, we considered the references to a historical event as correct 

ones as well (40% of the respondents).  

 Breakfast of champions. The President’s version (22%). The respondents provided three 

versions: the reference to the “Breakfast of Champions” by K. Vonnegut, the film “Breakfast 

of Champions” and food commercial. We treated all three options as the correct ones. 

 The gifts from the Danaans foisted on Kubilius – increased taxes, income expropriation and 

disdain for investment will stay forever (8%). None of the answers were completely precise 

(“Timeo Danaos et dona ferentes” in Virgil’s “Aeneid”); the students found the allusions to 

the “saying from the ancient times”, “story of the Danaans (antiquity)”, but the comments 

make it obvious that the use of the allusion hit the target: “a mischievous gift which will bring 

bad luck“, “gifts with a wicked intention”.  

 The (non-)recognition of some of the allusions clearly demonstrates the distinction between 

the literary experience owned by the generations of R. Valatka and the respondents: the quote 

from the “Seeds of Fraternity” by P. Cvirka (Do not grieve, brothers, mother Russia will find 

you a refuge, acc ording to the classic collaborator – 6%), “Marytė Melnikaitė“ by S. Nėris 

(Torment us, torturers, even stronger, then it will even take us to the Europarliament – 12%), 

“The Sunset in the Community of Nyka” by P. Cvirka (The Sunset in the Community of 

Garliava – 8%).  

 The respondents’ rate of recognising the intertexts which are linked with the main text by a 

commonality of a form: the allusion to one of the works of the canon of the Lithuanian 

literature – “The Forest of Anykščiai“: All, all has gone: in the deserted kedophilia plain, a 

smelly union with the tried Kėdainiai Knyaz remains (16%). 
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 Surprisingly, only one respondent (2%) recognised “Labora!” by V. Kudirka5 (A. Paulauskas 

immediately tucked his tail between his legs and together with the remnants of the social-

liberal party surrendered to the custody of the Knyaz of Kėdainiai. For an MP’s spoon.). Only 

two answers (4%) contained the identification of the book “Jei Crois, Moi Non Plus” by M. 

di Falco and F. Beigbeder (Miracles of Investigation into Snoras’ Death – Je Crois, Moi Non 

Plus). 

 

Statistics of the least and most recognised referents  

The statistics of the least and most recognised referents is presented next to the division of the 

intertexts into groups presented above: 

 
Table No 5. Least recognised referents 

Intertext Referent Recognition 

(percentage) 

The communist front of the traitor’s grandchild, 

having drawn the “rob the loot” from the landfill of 

history  

Bolsheviks‘ slogan „loot the looter“; Justas 

Paleckis, Rimvydas Paleckis, Socialist 

People’s Front 

2 

Crisis is at the gates? So what! “Hannibal ad portas”, Punic wars 2 

The expert, as G. Kirkilas’ Cabinet, missed an 

opportunity to shut up back then 

J. Chirac‘s phrase “They missed a great 

opportunity to shut up” 

0 

Lithuania: a country of timid people and mad 

politicians 

“Lithuania: a brave country” (marketing 

slogan “Lithuania: a brave country” 

suggested by the commission chaired by 

Prime Minister G. Kirkilas) 

2 

Hasn’t V. Uspaskich of Kėdainiai, caught with young 

ladies from Vilnius, been blocked by Jolanta the Wife 

in the same matrosov-like way? 

A. Matrosov‘s feat during World War II 

2 

Instead of the triumphant return of conservative 

infantry V. Gailius and V. Giržadas on the shield – 

the president‘s check to A. Kubilius 

“With the shield or on the shield” (saying 

used by the Spartan women telling men 

going to war, i.e. victory or honourable 

death) 

2 

If you angry, Jupiter, it means you are not Jupiter yet, 

you are only a poor bull that every time attacks the 

same red rug tucked under its nose with the same fury 

Jupiter, you are angry, therefore, you are 

wrong (Iuppiter iratus ergo nefas) 

0 

The government that raised the price of beer will last 

forever 

“The government that raises the price of 

beer is destined to fall” (“Adventures of the 

Good Soldier Shveik” by J. Hashek) 

0 

                                                 
5 A Lithuanian writer and political figure of the 19th century, author of the Lithuanian anthem. 
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Not only this can happen if the dictatorship of the 

“groups of friends” continues to prevail in the 

[political] parties 

“Group of Friends” by V. Petkevičius  0 

A. Paulauskas immediately tucked his tail between 

his legs and together with the remnants of the social-

liberal party surrendered to the custody of the Knyaz 

of Kėdainiai. For an MP’s spoon. 

“For a bit of gold and a spoonful of tasty 

food” (“Labora!” by V. Kudirka) 

2 

Conversation of a Lithuanian with a Pole “Conversation of a Pole with a Lithuanian” 

by A. Rotundus 

0 

 Who lives well in Lithuania “Who Lives Well in Russia” by N. Nekrasov 0 

 
Table No 6. Most recognised intertexts 

Intertext Referent Recognition 

(percentage) 

Seimas division of the Forest of the Gods “Forest of the Gods” by B. Sruoga 86 

The seven dwarfs sit in a blue fairy hut – television 

studio 

“Show White and the Seven Dwarfs” 86 

 The conservatives’ credo – “I came, I saw, I 

destroyed”, and then I drew a new beautiful nuclear 

power plant and even more beautiful energy 

security scheme on my computer – became 

beautifully evident 

“Veni, Vidi, Vici” by Julius Caesar 74 

B. Obama, this new prophet of a billion-consumer 

community, will take them to the Promised land 

with the rivers of milk and golden banks 

The Bible 70 

Having 85 votes in this Seimas is mission 

impossible 

Movie  “Mission: Impossible” 70 

 The number of peasants is going down, and the 

serfdom is growing stronger 

“The Seasons” by K. Donelaitis  62 

Welcome to Vasaros Street Psychoneurological Dispensary in Vilnius, 

Vasaros str. 5 

60 

 

Yet another section could be interesting alongside with the chosen classification of the intertexts – 

allusions referring to the soviet ideological cliches, classical Russian literature and Soviet Lithuanian 

literature. The statistics of the answers shows that only 11% of such allusions are recognized.  
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Conclusions 

The study showed that the 18-20-year-old students of Vilnius University have adequately recognised 

(only) one fourth of the referents concealed in the allusions contained in the media texts by Rimvydas 

Valatka. When considering the results, the following restriction of the test method should be taken 

account of: the respondents knew that each phrase contained allusions and they were actively trying 

to recognise them; it is worth suggesting that part of the allussions would remain unnoticed when 

reading the media texts in free time, thus the result would be even worse. 

The best recognition rate was that of the cinematographic (49%) and biblical (37%) referents, 

historical (12%) referents were recognised the worst. 

The essential shift from the background knowledge of the Russian and Soviet culture to the Western 

cultural background is obvious – the respondents adequately interpreted only 11% of the referents 

linked with the Russian and Soviet culture (“Peculiarities of the National Fishing”, “Who Lives Well 

in Russia”, “The Sunset in the Community of Nyka”, etc.). This shows that the modern youth are 

merely familiar with the Soviet culture and the link of historical memory between the parents and 

young generation is basically broken in that respect.  

We may now answer the question constantly appearing within the margins of this study: do the 

respondents – 18-20-year-old students – belong to R. Valatka‘s internal cultural circle? Probably not, 

as only one fourth of the readers of this age and education category recognise the referents of the 

intertexts created by R. Valatka, thus this group of the readers remains in the periphery of the cultural 

circle. The study covering the entire profile of R. Valatka‘s audience would enable drawing more far-

reaching conclusions and providing recommendations on the application of the strategy of 

intertextuality.  

The larger-scale studies would enable drawing conclusions on the following related topics as well: 

 does the use of intertexts in the Lithuanian media have its own strategy typical to the mature 

Western media?  

 which share of the intertexts created by the Lithuanian publicistic writers plays the role of 

linguistic play by preferring the form to the content? For good reason, Oxford English 

Dictionary Online defines the word “allusion“ as the “play on words”, the scholars in turn 

refer to an aesthetic function of allusions as well;  

 does the Lithuanian media have the strategies of deliberate intertextuality; is any type or group 

of the media more productive in employing the opportunities of connecting with the audience 

provided by intertexts? 

To make the connection between the author and the readers more efficient, the rule that the students 

of the course of rhetoric are taught must be followed: know your audience. Hear what they talk and 

write in the comment section about; use the phrases they use; create allusions to their world. This 

piece of advice also applies to moulding the connection between the author and the audience created 

by intertextual devices. 
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