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Ivadas

Tekstas, pasak Irinos Melnikovos — ,,atviras universumas, kuriame aiSkintojas gali aptikti begalinj
sasaju kiekj“ (Melnikova 2003, 65). Sioje talpioje frazéje intriguoja Zodis ,gali, nes aprépti
begalybés nejmanoma ir tenka susitelkti i tas sgsajas, kurias pajégiame atpaZinti ir vienaip ar kitaip
Kozeniauskienés, ,,intertekstas gali biiti taip uzmaskuotas, kad jj suvokti jmanoma tik i§ labai gero
literatiirinio, istorinio ir kultiirinio konteksto pazinimo* (KozZeniauskiené 2013, 84).

ISradingos retorinés sintaksinés figliros suteikia skaitytojui estetinj malonumg, metafory ir
metonimijy reikSmiy zaidimas skatina zavétis autoriaus iSmone, o intertekstai jdomis tuo, kad jy
egzistavimas suponuoja aktyvaus recipiento dalyvavima, kai tekstas tampa Sachmaty partija, mjsle.
IS karto darome iSlyga, kad Siame tyrime bus kalbama tik apie nezymétaja interteksty raiSka, kuriai
atstovauja laisvai persakyta netiesioginé kalba, parafrazé, paminéjimas, perkurtoji frazeologija,
parodija, aliuzija, referencija, t. y. figliros, tekste neiSskirtos grafinémis priemonémis (kabutémis,
kursyvu), todél jy atpaZinimas, iSSifravimas, suvokimas yra sudétingesni ir labai priklauso nuo
foniniy adresato ziniy (R. KoZeniauskiené 2013, 61). Ypac tai pasakytina apie sudétingiausias,
intelektualiausias interteksty rasis — aliuzijas ir referencijas, kurios sukabina teksta su tikrove irba'
kultiirine terpe ir patikrina fonines adresato Zinias.

Aliuzija, pasak elegantiSko Alano H. Pasco apibiidinimo, yra ,literatirinis jskiepis®, kuris —
prateskime autoriaus metaforg — suzaliuos ir augs tik tada, kai jskiepis ir poskiepis (referencinio

teksto naujasis kontekstas) derés tarpusavyje. Ne toks elegantiSkas H. Jenkinso apibiidinimas, kad
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aliuzijos kiirimas yra ,,akiplésSiSkas brakonieriavimas literatiiros rezervate®, 1§ kurio iSsineSami
dalykai, naudingi ar malonts skaitytojui (de Certeau 1984; Jenkins 1992, 24 — abu i§ Gorham ir
Gilligan 2006). Aliuzija labai ekonomiska, nes vienas kitas zodis gali uzkabinti giliausius ir
placiausius kulttirinius klodus, iSkelti didelj informacinj turinj ir tarsi iSplésti teksto apimtj. Todé¢l,
perfrazuodami Tedo Coheno mintj ,,These are good times for the friends of metaphor* (Cohen 1978,
3), galétume teigti, kad dabartiniai laikai palankis aliuzijy mégeéjams.

D¢l savo taupumo aliuzija turéty biti itin pageidautina ziniasklaidoje, vertinancioje geb¢jima kuo
mazesniame plote pateikti kuo daugiau informacijos, todél pastaraisiais deSimtmeciais
intertekstualumas vertinamas kaip kokybiskos Ziniasklaidos pozymis (pavyzdziui, Ott ir Walter

2000, 430). Ziniasklaida yra ir §io tyrimo démesio centre.

Publicistikos interteksty tyrimai

Intertekstualumas ziniasklaidoje pastaraisiais deSimtmeciais, anot kai kuriy autoriy, yra tapes
post-struktiiralistinés minties ,,intelektine valiuta®, o ,kultiirinés aliuzijos, besiremiancios globalia
kultira, yra turtingas ir patrauklus publicistikos isteklius“ (Jian-Shiung Shie 2011, 59). Sis
susidom¢jimas ypa¢ iSaugo su internetinés Ziniasklaidos paplitimu, kai galimybé operatyviai
komentuoti tekstus suteiké skaitytojams ir naujas galimybes, ir naujg komunikacijos dalyvio statusg.

Interteksty vartojimg medijose kaip samoningg pasirinkimg, ypac¢ pastebimg nuo XX a. 9-to

deSimtmecio, aptaria B. Ott ir C. Walter (Ott ir Walter 2000, 429, 442 ir kt.), siedami tai su teksty
prigimties keitimusi. Pragmating aliuzijy strategija tarptautinéje Ziniasklaidoje iSsamiai tyré Jian-
Shiung Shie, aiSkindamasis, kaip neleksikalizuotos aliuzijos vartojamos New York Times ir Taivanui
skirto Times Supplement straipsniy pavadinimuose. 605 straipsniy angly ir mandariny kalbomis
lyginimas atskleidé, kad verstuose tekstuose aliuzijy aptinkama Zymiai re€iau, nors tada straipsniy
pavadinimai tampa maziau ekspresyvis ir praranda dalj ,,vakarietiSkumo*. Taip yra dél to, kad abiejy
leidiniy skaitytojai yra skirtingy kulttiry atstovai, kuriy (faktinés) valstybinés kalbos yra skirtingos, ir
ju kultiirinis bagazas, ] kurj orientuoti intertekstai, yra nevienodas, todé¢l ziniasklaida konkreciai
auditorijai skirtas retorines priemones modifikuoja. Aliuzijy atsisakymas arba pakeitimas, teigia
Jian-Shiung Shie, gerina publicistikos teksty suvokima.

Aliuzijoms Ziniasklaidoje skirta iSsami P. Lennono studija Allusions in the Press. Joje tiriamos

Didziosios Britanijos ziniasklaidoje aptikty aliuzijy formos, funkcijos, pragmatinés charakteristikos.



Ziniasklaidos aliuzijy korpuse autoriaus atsirenka $eSias grupes pagal precedentiniy teksty (jo
vadinamy target units) kategorijas — citatas, antrastes, patarles, formulinius tekstus, vardus ir frazes,
ir tiria jy vartoseng straipsniy tekstuose ir pavadinimuose.

Intertekstualumo problematika publicistikoje susilaukia démesio ir Lietuvoje: R. KoZeniauskienés
monografijoje Retoriné ir stilistiné publicistiniy teksty analizé (KoZeniauskien¢ 2013) randame
iSsamig interteksty klasifikacija, daug lietuviskos medziagos ir iSsamios analizés. Tos pacios autorés
straipsnis [Intertekstualumas: referencija, tariamas dialogas ir kitos stilistinés raiskos formos
(Kozeniauskien¢ 2007) skirtas V. Kudirkos publicistiniy teksty intertekstualumui aptarti, o Perkurtos
frazeologijos Zaismas Ziniasklaidoje (Kozeniauskiené 2013 (2)) tyrimo objektas — Zzaismingai
perkurtos frazeologijos ir ryskiausiy destrukciniy figiiry rysys, jy retorinés funkcijos internetingje
ziniasklaidoje. Interteksty suvokimo ir interpretavimo problemas aptaria I. Smetoniené straipsnyje

Intertekstualumo formos reklamoje (Smetoniené 2013).

Terminai

Mokslingje literatiiroje interteksty ir aliuzijos terminy vartojimas jvairuoja, todél aiSkumo délei
apibréSime jy vartojima Siame straipsnyje. Intertekstualumu §io tyrimo rémuose vadiname vieno
teksto inkorporavima kitame tekste, jgyjantj citatos, aliuzijos, referencijos ir pan. forma.

Sioje savoky sistemoje intertekstas — ,teksty saveikoje dalyvaujantis teksto elementas,
pavyzdZiui, citata ar referencija i§ vienos pusés ir precedentinis tekstas i$ kitos pusés. Be tiesioginés
citatos, intertekstinius santykius formuoja j kabutes nejtrauktos citatos, aliuzijos, uzuominos ir kt.“
(Melnikova, 55, taip pat KoZeniauskiené 2013, 60). Kadangi bus kalbama tik apie nezymeétaja raiska,
intertekstinés formos, kuriose nurodytas precedentinio teksto Saltinis (klasikinés ir dokumentuotos
citatos, tiesioginé ir netiesiogin¢ kalba), aptariamos nebus.

Aliuzijos terminas savo ruoztu mokslo diskurse vartojamas platesne ir siauresne reikSme.
Pirmuoju atveju aliuzija sutampa su ankséiau pateikta interteksto reik§me, pavyzdziui, ,,Siai aliuzijy
grupei priskiriama ir citata, skolinys, o pavieniais atvejais — net plagijavimas ““ (RagaiSiené 2008, 45).
Taip aliuzijos daZniausiai suvokiamos anglakalbéje mokslo literatiiroje, o terminas alluding reiskia
ry$], siejant] precedentinj tekstg su adresatui skirtu tekstu; lietuviskai ji galétume pavadinti aliuziniu

rySiu. Siauresnioji aliuzijos reikSmé — kaip viena i§ interteksto formy greta tiesioginés ar



anonimings, citatos, referencijos ir kt: ,,Aliuzija (lot. allusio — uZuomina) — pasakymas, primenantis
kokj nors zinoma posakj, kiirinj, mintj, fakta, jvyki“ (KoZeniauskien¢ 2013, 80).

Siame straipsnyje aliuzija bus vartojama kaip interteksto sinonimas, bet jeigu reikés ja atskirti nuo
citatos, referencijos ir t.t., naudosimés ir siauresnigja, R. KoZeniauskienés apibréztaja, reikSme, ir Sis
reikSmes pasirinkimas bus akivaizdus i§ konteksto.

Precedentiniai tekstai Siame straipsnyje sinonimiSkai vadinami ir referenciniais tekstais,
suvokiant juos ne tik kaip literatiros kiirinius, bet ir istorinius jvykius, reklamas, kasdienio gyvenimo
realijas bei tam tikrus teksty pozymius, pavyzdziui, eilédara, apskritai autoriaus stiliy.

Mokslo literatiiroje dar vartojamas aliuzinio fakto (Ky3snemosa 2008, 8) terminas — tai bet koks
reiskinys, faktas, realija, j kurj aliuzijoje teikiama nuoroda ar uzuomina.

Individo patirties ir ziniy visuma, kuria remiantis pastebimi ir interpretuojami intertekstai, Siame

straipsnyje vadinama foninémis Ziniomis.

Kultiirinio rato atpaZinimas kaip aliuzinio rySio rezultatas

Teksta, anot J. Kristevos, ,,galima apibudinti kaip intertekstiniais rySiais susijusiy literattiriniy ir
sociokultiiriniy bei ideologiniy diskursy ,,citaty mozaika®, su jpintomis kity teksty transformuotomis
reikSmeémis, kurios savo ruoztu atspindi kalba perteikta individualig pasaulio sampratg™ (Kristeva
1986, 219-220, cit. i§ Ragaisiené, 44). Si ,,citaty mozaika“ negali biti chaotiska, nes ankstesnieji
tekstai ar jy fragmentai | kuriamaji teksta néra jtraukiami mechaniskai, be atrankos; tokiu atveju
intertekstualumas kaip retoriné (ir ne tik) problematika apskritai neegzistuoty.

Visus nezymetosios raiSkos intertekstus jungia labai svarbus pozymis — kvietimas atrasti rySius
tarp skaitomo teksto ir precedentinio teksto bei tokios galimybés suteikimas. Tuo paciu tai ir rySio
tarp autoriaus ir adresato kiirimas, nes aliuzijos panaudojimas suponuoja skaitytojo dalyvavima,
padaro jj bendraautoriumi, papildanciu skaitoma teksta savo Ziniomis, savais tekstais, kultlriniu
kontekstu, asociacijy gausa, galimybe savaip transformuoti perskaitomas reikSmes. Aliuzija, pasak
R. Kozeniauskienés, yra ,,ne tik tam tikry siejamy reiskiniy rySys, bet ir intelektiné oratoriaus ir
klausytojy sasaja“ (Kozeniauskiené 1999, 158), kviecianti skaitytoja pasiduoti autoriaus provokacijai

ir sykiu dalyvauti kiirybiniame procese.



Interteksty suvokimo galimybés priklauso nuo adresato foniniy ziniy, todél nevienalyté auditorija
skirtingai perskaito autoriaus sumanymg. Norédamas sukurti aliuzinj ry$j autorius turéty remtis
prielaida, kad jo skaitytojai disponuoja kultiiriniu ir gyvenimo patirties bagazu, pakankamu atpazinti
referencinj teksta ir jj interpretuoti. ,,Aliuzijos paprastai daromos tik tai auditorijai, kuriai jos gerai
suvokiamos ir kuriai teikia intelektinj malonuma®, teigia R. KoZeniauskien¢ (KoZeniauskiené¢ 1999,
158). Todél komunikacijos sékmé priklauso nuo adresanto ir adresato iSsilavinimo ir kultiirinio
tezauro, asmenybés ir gyvenimo patirties artumo. Kadangi skaitytojy aibé néra vienalyté, o sudaryta
1§ jvairiy poaibiy, savaime suprantama, kad ir interteksty atpazinimas, suvokimas, interpretavimas
kiekviename poaibyje bus skirtingas. Pavyzdziui, U.Eco ,Rozés vardo* pagrindinis veiké&jas
Viljamas i§ Baskervilio — visuotinai atpaZjstama aliuzija j masiniam vartotojui Zinomas Serloko
Holmso istorijas, o $tai sudétingesné aliuzija i Voltero Zadigg, pateikta U. Eco romano epizode apie
dingusj zirga, bus jzvelgiama ne kiekvienam. Kiekvienas i§ §iy skaitytojy priklausys vis kitam
adresaty ratui, — mes ji vadiname Kultoiriniu ratu — identifikuojamam pagal amziy, iSsilavinima,
interesy sritj ar kitus pozymius. Atpazindami aliuzijas ar jy nepastebédami, jvairiai jas
interpretuodami, skaitytojai apnuogina savo gyvenimo patirt], Ziniy bagaza ir atskleidzia
kiirybisSkuma.

Kiekviena kultiiriné grupé stengiasi sukurti identifikuojan¢iy poZymiy sistema, padedancia atskirti
»savus‘ nuo ,.svetimy®, nes, anot J. Stepanovo, suprieSinimas persmelkia visa kulttra (Crenanos,
1997, 472. Cit. i§ Cueimkua 1999, 106). Teksto reminiscencija, skirta jrodyti autoriaus
priklausomybe tai paciai grupei (socialinei, politinei, amzZiaus ir t.t.), G. SlySkinas vadina
slaptazodine apeliacija | precedentinj teksta, o unikalus S$iy teksty rinkinys yra grupés narius
vienijancio identiteto pozymis (Cubimkun 1999, 108). Noras identifikuoti ,,savus® skaitytojus ir
atskirti ,,svetimus* yra suvoktas arba intuityvus autoriaus tikslas; kodavimas intertekstais yra
autoriaus taikomas atrankos metodas. Autoriaus sukurta aliuzija, pasak S. Papaurélytés-Kloviengs,
yra kodavimo biuidas, leidziantis atpaZzinti to paties kultiirinio rato atstovus, kai ,,precedentinis tekstas
pasitelkiamas <...> dél to, kad geb¢jimas suprasti §j teksta parodo adresanto ir adresato
priklausomybe tai paciai grupei® (Papaurelyté 2007, 32). Apeliacija j bendrg precedentiniy teksty
korpusa integruoja grupg, nes, reflektuodamas bendravimo procese vartojamas reminiscencijas,

individas nesgmoningai nustato ribg tarp ,,savy“ ir ,,svetimy*.



Paslépta nuoroda | precedentinj teksta atliecka tam tikro segregavimo vaidmenj. Autorius
pozicionuoja save ,,auks¢iausiu® — ,,zinovo“, ,,eksperto — lygmeniu: jis Zino visy aliuzijy rysius, jis
vienintelis yra arbitras, egzaminuotojas ir vertintojas. Vidinis ratas — iSsilaving skaitytojai, pajégus
atpazinti visas ar kiek galima daugiau aliuzijy ir jas interpretuoti taip, kad pateisinty autoriaus
likescius. Taip, kaip du bendraminciai pokalbyje pasikeicia iSkalbingu Zzvilgsniu, taip ir skaitytojas,
atpazings aliuzijg ir jvertings jos sudétinguma, giluma, pasijunta susijgs su autoriumi bendro
zinojimo, buvimo tame paciame kultiiriniame rate; abudu suvokia, kad priklauso tai paciai kulttirinei
bendrijai, disponuoja tuo paciu kulttriniu bagazu, tomis paciomis foninémis Ziniomis. Tq artumg dar
labiau didina suvokimas, kad egzistuoja iSorinis ratas, kurio nariai pajégiis atpazinti maziau aliuzijy
arba interpretuoti jas ne visiSkai teisingai, taigi jie néra dialogo Salys arba jy nuomoné vertintina
atsainiai. Tod¢l jeigu autoriaus ir skaitytojo niekas daugiau nesieja, atsiranda bent Sis bendrumas, o
su juo — Sioks toks elitarizmas ir iSskirtinumas.

Kai autorius sukuria aliuzijg ar teikia anoniming citatg, jis kvie€ia skaitytoja intelektiniam
zaidimui, t. y. sykiu kurti aliuzinj ry$j. Tai yra autoriaus pasirinkta strategija, o skaitytojo
pasirinkimas — priimti §} i$§tkj arba ne. R. Leppihalmeés ,kulttiriniai kliuviniai* (culture bumps) Cia
Pernelyg sudétinga aliuzija nebus perprasta ar net pastebéta, ir skaitytojas netaps Zaidimo dalyviu.
,» Leksty kuiréjai zino®, anot I. Smetonienés, ,.kad adresatui daro jspudj toks uzSifruotas tekstas, kurj
jis lengvai iSSifruoja“ (Smetoniené¢ 2013, 171). Primityvi ar nuvalkiota aliuzija nesudomins,
skaitytojo iniciatyva nebus suZadinta, tod¢l prie intelektinio Zaidimo stalo sésis panaSaus lygio (ir
skonio) skaitytojas.

Autorius irgi patiria malonuma, kai skaitytojas isSifruoja giliau paslépta aliuzijg. U. Eco:
,Pavadindamas vieng pagrindiniy Fuko $vytuoklés veikéjy Kazaubono (Casaubon) vardu, Eco (jo
zodziais) tur¢jo galvoje Isaacg Casaubona, jrodziusj, kad Corpus Hermeticum buvo suklastotas. Ir
tie, kurie yra susipazing su romanu, gali rasti tam tikrg analogija tarp to, kg suprato didysis filologas,
ir Kazaubono iSvady. Kaip pazymi U. Eco, ,,a§ numaniau, kad labai nedidel¢ skaitytojy dalis sugebés
1zvelgti aliuzija, taciau lygiai taip pat a$§ numaniau, kad, kalbant tekstinés strategijos terminais, tai
visiSkai nebiitina (galima perskaityti romang ir suprasti mano Kazaubong nekreipiant démesio }
istorinj Casaubong)“ (Melnikova, 62). ,,Kita vertus, a§ buvau laimingas, kai jie taip mikliai aptikdavo

tai, kg as taip gudriai paslépiau tikédamasis, kad jie sugebés tai atrasti* (Melnikova, 62).



Tyrimo objektas

Retorikos pratyby uzduotyse tenka pastebéti, kaip Vilniaus universiteto studentai nejprastai,
netikétai interpretuoja kai kurias vyresniajai kartai akivaizdzias aliuzijas. Tarkime, frazé Valdzia
vienus piliecius (studentus, rasto ir kultiros zmones) laiko lygiais, o kitus (turgaus prekeivius) —
daug lygesniais, kurig nedvejodamas sieju su garsiuoju G. Orwello ,,Gyvuliy tkiu®, daliai studenty
yra nuoroda | filma ,,Bukas ir bukesnis® (Dumb & Dumber); ,,Saulélydis Garliavos valsciuje*
dabartiniams aStuoniolikmeciams—dvideSimtmeciams kelia asociacijas su kino filmu ,,Saulélydis®, o
aliuzija 1 kadaise populiary serialg ,,Septyniolika pavasario akimirky®, inspiravusj iStisg subkultiiros
kloda, Siuolaikiniam studentui ,,skamba tarsi E. L. James knygos ,, Penkiasdesimt pilky atspalviy*
pavadinimas “.

Kad naujoji karta daugelj dalyky supranta kitaip, nei jy tévy ar seneliy karta, yra banali mintis, bet
jdomu patyrinéti, kaip priklausymas skirtingoms kultiirinéms, istorinéms kartoms atsispindi labai
svarbios nudienos komunikacijos srities — publicistikos — teksty interpretacijose. Ar esama
désningumy, tendencijy, kurias biity galima iSreiksti statistiSkai? Galy gale, ar nenutinka taip, kad
zurnalisto, vartojancio tik jo kartai suvokiamas aliuzijas, pastangos belieka tik vox clamantis in
deserto, nes jeigu adresatas nepasteb&jo interteksty arba juos interpretavo ne pagal autoriaus
sumanymg, galima manyti, kad autoriaus pasirinktas retorinis metodas yra nepakankamai efektyvus,
ir tada belieka arba keisti adresata, arba metoda.

Rimvydo Valatkos tekstai Siam tyrimui pasirinkti dé¢l keliy priezasciy:

» retoriniy figliry gausumo ir meistrisko jy vartojimo (dél to dauguma R. Valatkos straipsniy
labai tinkami edukaciniams tikslams, biitent, retorikos pratyboms);

» dél kiirybinio produktyvumo — internete galima greitai susirinkti kelis Simtus Sio autoriaus
teksty;

» pakankamo, miisy poziiiriu, amziaus atotriikio tarp autoriaus ir tiriamosios grupés: R. Valatka
yra mazdaug 35 metais vyresnis uz respondentus, taigi neabejotinai priklauso kartai,

disponuojanciai kitokia gyvenimo ir kultirine patirtimi.



Tyrimo tikslai ir uZdaviniai

Tyrimo tikslas — eksperimentiskai patikrinti, kiek skiriasi dviejy, trisdesimcia mety atskirty, karty
pasaulio matymas, atspindimas aliuziniuose teksty rySiuose; kg dabartiniai aStuoniolikmeciai—
dvideSimtmeciai jzvelgia aliuzijy mozaikoje, kurig jiems pateikia gerokai vyresnis autorius.
Testavimo metodu buvo tirta, kaip Vilniaus universiteto studentai atpazjsta ir suvokia neZymétosios
raiSkos intertekstus publicistikos tekstuose, greta trumpai apzvelgti ir Siuolaikiniame mokslo diskurse
aktualiis autoriaus pragmatinés strategijos klausimai.

Tyrimo uzdaviniai:

» cksperimentiskai nustatyti, kokia dalis 18—20 mety studenty Rimvydo Valatkos publicistikoje
aptinka intertekstus ir adekvaciai, t. y. pagal autoriaus sumanyma, juos interpretuoja;
» pateikti skirtingy referenciniy sri¢iy interpretavimo statistikg ir aptarti tendencijas;

» jvertinti, ar R. Valatka taiko kokig nors suvokta komunikacing strategija.

Komunikaciné autoriaus strategija publicistikoje

Brandi Ziniasklaida turi savo interteksty naudojimo strategija, todél neatsitiktinai kai kurie autoriai
traktuoja aliuzijas kaip apgalvota identifikuojamy kito teksto elementy jtraukimg (e. g. Irwin 2002;
Miner 1993; Ricks 2002). To paties pozitrio laikosi Jian-Shiung Shie, anot kurio, autorius turéty

jterpti skaitytojo identifikuojamus teksto elementus (Jian-Shiung Shie tai vadina reader-oriented

approach to allusion, 7zr. Jian-Shiung Shie, 4, 5, 20). P. Lennonas teigia, kad laikrasciai stengiasi
vartoti aliuzijas ] savo skaitytojams gerai pazjstamas ziniy ir patirties sritis, kurios priklauso nuo
skaitytojy iSsilavinimo, interesy ir patirties (Lennon, 15). Kad laikrasc¢iai stengiasi buti suvokiami
kuo platesnei auditorijai, liudija P. Lennono pastebéjimas, kad nors didieji dienrasciai (broadsheets)
teikia pirmenybe literatiirinéms aliuzijoms, o tabloidai — ,,zemosios kultiiros* aliuzijoms, statistiniai
duomenys vis délto neparodo aiskios dichotomijos tarp Siy dviejy spaudos formaty.

Aliuzijos publicistikoje turi biiti pritaikytos ,,savai“ auditorijai, nes jeigu adresatas neatpazins
aliuzijos, jis nepatirs intelektinio malonumo ir nejzvelgs gilesniy reikSmiy, kurias teikia skaitomo
teksto ir precedentinio teksto rydys. Stai, misy manymu, neefektyvios aliuzijos Ziniasklaidoje
pavyzdys, mégings tiesti tiltus j garsaus JAV ragytojo Kurto Vonneguto kiiryba. Zurnalo 1Q 2014 m.

vasario meén. numerio straipsnio apie tai, kaip naujosios technologijos gali mazinti darbo viety



skaiCiy, skyrelis pavadintas ,,Pianola®. Tai akivaizdi aliuzija ; K. Vonneguto socialing distopija
,Pianola®, bet tekste ji niekur neiSaiskinta, nors tik retas Lietuvoje téra skaitgs §] romang, vadinasi,
sasajas su K. Vonneguto kiiryba jzvelgs tik maza skaitytojy grupé.

Jeigu skaitytojas nejzvelgs aliuziniy rysiy, kai kurie tekstai gali visiskai suzlugti, pavyzdziui,
parodija — Zanras, kuriame intertekstualumo strategija yra visiSkai samoninga. Tod¢l Siuolaikinis
autorius, tapgs savo kultiirinés produkcijos pardavéju ir siekdamas buti patrauklus aktyviai dabartinei
auditorijai, yra priverstas galvoti apie savo teksty rinkodarg ir susikurti efektyvig ,,pardavimo*
strategija, remdamasis ne tiek savo, kiek adresato kultiiriniu profiliu. Pasak R.Valatkos (2015-10-12
interviu), jis daugmaz intuityviai taiko interteksty vartojimo strategija, biitent, ,,stengiasi pamirsti
rusy klasika™ (nes jaunesni skaitytojai jos neskaite ir aliuzijy nesupranta) ir iSsako mintj, kad
,hereikia nutolti nuo gimnazijos programos.

R. Valatkos publicistikoje galime aptikti pavyzdziy, kai apgalvotai pasirenkama tam tikra aliuzijuy
naudojimo strategija:

» Pirmasis biidas — precedentinio teksto pateikimas, pavyzdziui, straipsnio pavadinime ,,Krizé
prie varty? O mums kas!“ slypinCios aliuzijos precedentinis tekstas pateikiamas jau
pirmajame sakinyje: ,,Hanibalas prie varty“. Beje, tokios strategijos gali laikytis ne tik teksto
autorius, bet ir interviu imantis Zurnalistas, manantis, kad paSnekovo vartojamos aliuzijos
didZiumai auditorijos gali buti sunkiai jkandamos.

» Antrasis biidas — nutolti nuo grynosios aliuzijos. Jeigu sakinyje ,,prezidentés ir konservatoriy
meilé, kaip ir dera pagal F. Beigbederj, trukusi trejus metus, jau pasibaige®, R. Valatka
nebiity dekodaves interteksto intarpu apie F. Beigbederj, tai buty klasikiné aliuzija, taciau
autoriaus pasirinkimas ja priartino prie laisvojo citavimo, kuris suvokimo poZiiiriu yra
»palengvintas variantas®. Tokia autoriaus strategija nutaikyta j du adresaty ratus: vidinj, kuris
fraz¢je ,,meilé <...>, trukusi trejus metus* suvokia aliuzijg j F. Beigbederio romana, ir iSorinj,
kuris po tokio iSaiSkinimo bent jau supras, kad iSmintis apie trejus meilés metus néra
straipsnio autoriaus atradimas ir gal net sumanys perskaityti F. Beigbederio kirinj.
Palyginimui galime pasakyti, kad kitame straipsnyje, kuriame aptinkame aliuzijg i
R. Valatkos mégstamo F. Beigbederio kiiryba, tokio pobtidzio ,,pagalba“ skaitytojui

nesuteikiama, ir jam belieka svarstyti, kodel straipsnis pavadintas ,,Snoro mirties tyrimo
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stebuklai — a$ tikiu, a$ irgi ne“, o pabaigoje refrenu nuaidi paskutinis sakinys ,,Belaukiant
lieka kaip visad: a$ Sventai tikiu konservatoriais ir prezidente, as irgi ne*.

» Treciasis buidas nukreipti skaitytoja j precedentinj teksta — nuorodos pateikimas, pavyzdziui:
,Nesisielokit, broliai, jus priglaus motina Rusija, anot klasiko kolaboranto®. Jeigu vyresnis
skaitytojas primirSes sovietinés mokyklos programoje privalomos ,,Brolybés séklos garsigja
frazg ,,Nesisielokit, broliai, jus priglaus motina Rusija“, tai ,klasikas kolaborantas*
pasufleruos, kad ieskoti reikia kol kas dar gana trumpame ,,kolaboranty“ sarase (L. Gira,
S. Néris, P. Cvirka).

Komunikaciné autoriaus strategija turéty atsargiai balansuoti tarp noro plésti vidinj rata, t. y. jo
kuriamus intertekstus adekvaciai interpretuojancig auditorija, nes tekstas darysis neiSvengiamai
(pa)prastesnis, ir dalj labiau iSsilavinusiy skaitytojy, kurie Zino slaptazodj, ileidziantj j uzdarg kluba,
gali nuvilti pertekliné informacija, siekiant ,,apSviesti* iSorinj ratg. Pavyzdziui, R. Valatkos straipsnio
antraste ,,Lietuvio pasikalbéjimas su lenku* ¢ia pat iSaiSkinamas tekste: ,,Kaip ¢ia neprisiminsi pries
pat Liublino unija Mikalojaus Radvilos Rudojo iSplatinta nezinomo lietuvio kirinj ,,Lenko
pasikalbéjimas su Lietuviu“?. Menkiau i$silavinusiam skaitytojui lyg ir aiSkiau (bet ar tikrai?), o
labiau iSsilavings pajus nusivylima, nes autorius ] Zinanciyjy rata kooptavo ir neZinanc¢iuosius. Tai
primena nuobody anekdoto paaiSkinima jo nesupratusiam klausytojui; jeigu juokiesi sykiu su visais —

esi savas, o jeigu ne — tu dar ne saviskis.

Interteksty suvokimas ir kultiirinio rato atpazinimas Rimvydo Valatkos

publicistikoje

Tyrimo metodologija

Respondentai. 50 Vilniaus universiteto 1-2 kurso studenty i§ jvairiy fakultety, lankiusiy bendryjy
universitetiniy studijy retorikos pratybas 2014-15 metais. Grupé nebuvo struktirizuota pagal
universitetines specialybes.

UZduotys: a) atpazinti referencinj tekstg ir b) jj paaiskinti, interpretuoti.

? Kiirinio autorysté priskiriama Augustinui Rotundui. Autoriaus kalba netaisyta.
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Testo imtis ir struktiira. Testg sudaré frazés su jose slypinciais intertekstais, iSrinktos i§ 2009—

2014 mety R. Valatkos straipsniy.

Tyrimas rémési prielaida, kad respondentai nevienodai sékmingai atpazins jvairiy sriciy

precedentinius tekstus, todél buvo surinktos ir pateiktos SeSios teksty grupés. Vieningos pripazintos

precedentiniy teksty klasifikacijos néra, kiekvienas autorius gali jas grupuoti pagal tyrimo tikslus ir

remdamasis savais argumentais. Siame tyrime intertekstams buvo pasirinktas toks skirstymas

(skliausteliuose nurodytas interteksty kiekis teste):

1.
2.
3.

Bibliniai intertekstai (5), pavyzdziui, ,,Palaiminti, kurie tiki nemate*.

Folkloriniai intertekstai (4), pavyzdziui, ,,Su velniu obuoliauti®, ,,uodegg eketéje jSalti*.
Istoriniai intertekstai (10), kuriems atpazinti ir korektiskai interpretuoti reikalingos istorijos
zinios, pavyzdziui, Napoleono Zygis i Rusija, Prie jy priskyréme ir su istorinémis realijomis
susijusias populiarias frazes (,,Klasiy kova stipréja) bei garsias citatas, nuskambgjusias per
pastaruosius deSimtmecius (J. Chiracas: ,,Praleido proga patyléti).

Kino (kinematografiniai) intertekstai (5) iSskirti j atskirg grupe, nes medijy aliuzijos labai
aktualios Siuolaikinéje jaunimo komunikacijoje (Zr. Gorham ir Gilligan), pavyzdziui,
»atominé Lietuvoje — lyg tas eZiukas riike®.

Kultariniai intertekstai (7), kurie nurodo ] gyvenimo realijas, paprocCius, kasdienybeés
reiSkinius, pavyzdziui,  jprotj raSinéti ant sieny ,,Onuté + Jonas = meilé* arba atitinkamus
sutrumpinimus ,,O+J=M*. Prie kultiiriniy priskirtos aliuzijos } tokias realijas kaip reklamy
tekstai ar psichikos sveikatos centrg Vasaros gatvéje Vilniuje ir | lotyniSkus posakius, kuriy
autorysté nezinoma (pvz., Urbi et orbi).

Literatiiriniai intertekstai (19), kuriy referenciniai tekstai yra literatiros kiiriniai
(pavyzdZiui, P. Cvirkos ,,Cukriniai avinéliai®, S. Néries poezija) ir lotyniski posakiai, kuriy
autorysté zinoma (Veni, vidi, vici; Quod licet lovi non licet bovi; Hannibal ante portas;

lupiter iratus ergo nefas).

Respondentai neZinojo, kokioms sritims priklauso precedentiniai tekstai, o Sie savo ruozZtu nebuvo

grupuojami pagal §] pozymj. Tarkime, frazés su literatiirinémis aliuzijomis buvo pateiktos pramaisiui

su kinematografinémis, Biblijos ir kitomis aliuzijomis. Tai buvo padaryta siekiant iSvengti mjsliy

tyrimuose autoriaus pastebéto efekto (pavadinto ,,akomodacijos efektu* pagal akies gebéjima

prisitaikyti prie atstumo iki stebimojo objekto), kai teksta dekoduojantis asmuo po keliy atvejy
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lengviau randa atsakymg, nes perpranta pateiktojo teksto struktiirg, sritj, kuriai priklauso
uzmenamasis zodis ir pan.

Testo atsakymas tur¢jo tenkinti bent vieng 1§ Siy reikalavimy:

a) Nurodytas teisingas referencinis tekstas nepateikiant komentary, pavyzdziui: ,,Don Kichotas®,
,Cezario ,,Veni, vidi, vici®. Jeigu greta pateikti komentarai, i8 jy turi biiti aiSku, kad autoriaus mintis
suprasta adekvaciai.

b) Jeigu referencinis kiirinys nenurodytas, i§ komentary turi buti aiSku, kad autoriaus mintis
suvokta tiksliai, pavyzdziui, A. Paulauskas iskart pabruko uodegq ir su socialliberaly partijos
likuciais pasidavé Kédainiy kniaziaus globai. Uz Seimo nario Saukstq — ,,Uz gardaus valgio Saukstg...
— sakoma, kai i$sizadama tikrai vertingy dalyky dél materialios naudos*.

¢) Nurodytas aiskiai susijes alternatyvus referencinis tekstas, pavyzdziui, vietoje ,,Pasakos apie
Zveja ir zuvele* paminétas posakis ,,likti prie suskilusios geldos* arba frazé ,,Maskva apimta dimy ir
liepsnos, tik pranciizui neatiduota® suvokiama kaip aliuzija i istorinj ivyki, o ne N. Lermontovo

eilérast].

Tyrimo eiga
1. Respondentams — 50 studenty priminta, kas yra intertekstas, aptarti keli pavyzdZiai.
2. Respondentams padalyti lapai su 50 fraziy, kuriose yra bent vienas neZymeétosios raiskos
intertekstas.
3. Respondentai antrojoje testo skiltyje ,,Komentarai*“ uzra$¢ referencinius tekstus, taip galé€jo

savo nuoziiira jraSyti platesnius komentarus, pavyzdZiui:

Lentelé Nr. 1. Aliuzijy interpretavimo pavyzdZiai

Tekstas Respondenty komentarai
A. Kubilius Siandien iy Biblija
zodziy i$siginty triskart
A. Kubilius Siandien Siy Aliuzija | Sventajj Rasta, kai Petras triskart i§sigyné Jézaus, nors tikino, kad taip
zodziy i$siginty triskart negali niekad nutikti; taip ir Kubilius iSsigina savo zodziy

4. Sio straipsnio autorius interviu su Zurnalistu Rimvydu Valatka suZinojo ,.teisingg* kiekvieno
interteksto  interpretacijg. Tai padaryta, siekiant iSvengti subjektyvaus rezultaty

interpretavimo.
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5. Atlikta studenty pateikty atsakymy analizé, pateikti statistiniai duomenys. Toliau tekste
pateikti procentai yra visy galimy testo atsakymy procentin¢ dalis, t.y. santykis teisingi
atsakymai / 50 * 100 %. ISskirtos trys rezultaty grupés: a) adekvati interpretacija, kai
respondento atsakymas atitiko ankstesniame skyriuje nurodytus atrankos kriterijus;

b) nepagrijsta interpretacija — kai Siy kriterijy neatitiko, c) nepateiktas joks atsakymas.

Tyrimo rezultatai
Pagal pasirinkta metodika jvertinus testo atsakymus, gauti statistiniai rezultatai® parodé, kad tik
mazdaug ketvirtadalis jaunesniyjy kursy studenty adekvaciai atpazjsta R.Valatkos publicistikos
aliuzijas:

Lentelé Nr. 2. Aliuzijuy atpaZinimo statistika

Adekvati interpretacija 27%
Nepagrjsta interpretacija 25%
Neinterpretuota 48%

Atpazinimo statistika pagal aliuzijy sritis smarkiai jvairuoja:

Lentelé Nr. 3. Precedentiniy tekstu atpazinimo statistika pagal sritis

atsakymuy kiekis
Faktinis teisingy
atsakymy kiekis
Teisingy
atsakymy dalis

Interteksty kiekis
Galimas teisingy

(9)]
S
©
S
w
3
=

Bibliniai 25

32%

(@)
=

Folkloriniai 4 | 200

Istoriniai 10| 500 61 12%

Kino 5| 250 122 49%

Kultariniai 7 | 350 88 25%

? Statistiniai duomenys pateikiami vieno procento tikslumu, todél kai kur galutiné suma gali bati nelygi 100 %.
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Literatiriniai | 19| 950 238 25%

IS viso: 50| 2500 | 663 27%

Bibliniai intertekstai

Biblines aliuzijos teisingai ar daugmaz teisingai interpretuotos 37 % atsakymy.

» A. Kubilius Siandien siy zodzZiy issiginty triskart — 26 % respondenty identifikavo Biblijos
epizoda, kai Sv. Petras, dar gaidziui negiedojus, tris kartus i§sizad¢jo Jézaus.

» Studentai lengvai atpazino aliuzijg frazé¢je B. Obama, Sis naujasis milijardinés vartotojy
bendruomenés pranasas, isves | Pazadétgjq Zeme su pieno upémis, aukso krantais — 70 %
teisingy atsakymy®. DaZniausi atsakymai ,,Biblija“, ,,Sventasis rastas”, daznai patikslinama,
kad ,.kai Mozé vedé zydus 1§ Egipto®. Prie teisingo interpretavimo priskirti atvejai, kai vietoje
Mozés minimas Abraomas.

» Kas Dievo — Dievui, kas ciesoriaus — ciesoriui — tik 22 % respondenty laisvaja citatg susiejo
su Sv. Morkaus evangelijos ,,Kas ciesoriaus, atiduokite ciesoriui, o kas Dievo — Dievui* (Mk
12,17).

» Dauguma respondenty (58 %) teisingai pateiké frazés Palaiminti tie, kurie jais tiki referencinj
teksta — Biblijg. Didesnio tikslumo nereikalauta, nes kaip referencinius tekstus galima
nurodyti ne tik jprastin] Palaiminti, kurie tiki nemate! Jn 20, 29, bet ir Palaiminti visi, kurie
pasitikédami jo laukia! 1z 30, 19; Palaiminti jiis, vargdieniai, nes jisy yra Dievo karalyste,
Lk 6, 20; Dar labiau palaiminti tie, kurie klausosi Dievo zZodZio ir jo laikosi, Lk 11, 28;
Kalno pamokslas, Mt 5,3-5,11.

» Studentams sudétinga pasirodé aliuzija, slypinti sakinyje Suaugusiyjy zZaidimas is vaiko
likimo pasieké aukstumas, kai lieka tik pasiiilyti dviem moterims griebti mergaitei uz ranky ir
tempti j save — tik 4 % studenty jZvelge Sv. Rasto istorijg apie Saliamono sprendimg padalinti

vaika.

* R.Valatka § teksta laiko miSria aliuzija — bibline ir folklorine, bet ¢ia ji traktuojama kaip bibliné.
> Respondenty kalba netaisyta.
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Folkloriniai intertekstai

Teste atpazinta 32 % folkloriniy interteksty, vadinasi, 5 procentiniais punktais virSytas bendras
testo vidurkis.

» Respondentai geriausiai atpazjsta suskilusios geldos motyva frazéje Koréjieciy kompanija
KEPCO pabégo, palikusi A. Kubiliy prie suskilusios geldos (52 %). Nors né viename
atsakyme nebuvo nurodytas pasakos autorius (A. Puskinas arba broliai Grimmai, nes
A. Puskino pasaka yra Grimmy pasakos ,,Apie zveja ir jo zmong“ (,,Vom Fischer und seiner
Frau®) sekimas), pakankamais buvo laikomi atsakymai ,aliuzija i pasaka apie auksing
zuvele®, ,,pasaka apie gobSuolius senelius, kurie liko prie suskilusios geldos®, ,,i$ pasakos
apie zveja, likusj prie suskilusios geldos®.

» Frazéje Lydekai paliepus, A. Sekmokui panoréjus, japoniskais hieroglifais ispiestas aukso
amzius grizta j Lietuvg respondentai 44 % atvejy atpazino rusy pasaka ,,Lydekai paliepus*
(‘ITo uryubeMy BEJICHBIO’).

» Kodél iki siol uodegq Klonio eketéje tebéra mazumeéle jSalusi prezidenté? — 26 % respondenty
teisingai identifikavo pasaka ,,Vilkas uodega priSalo®, keletas nurodé¢ to paties siuzeto
animacinj filmukg. Priimtinais laikéme atsakymus, pasak kuriy uodega priSalo lapé
(numanoma minties eiga: prezidenté yra moteris, todél uodegg prisalo lapé, o ne vilkas), Suo.

» Protas ragina neiti su premjeru obuoliauti tik jo mintyse egzistuojanciais pokriziniais takais

— 6 % teisingy atsakymy (,,Neik su velniu obuoliauti, nes liksi be obuoliy ir be maiso*).

Istoriniai intertekstai

Vertindami istoriniy aliuzijy atpazinima, regis, galétume tikétis, kad biitent jose bus matomas
rySkesnis atotrukis tarp Siuolaikiniy dvideSimtméciy ir R. Valatkos kartos foniniy ziniy. Ypac
turétume tikeétis ne vadovéliuose aprasyty istoriniy jvykiy, bet pastaryjy mety patirties atotriikio. Ir i§
tiesy istoriniy aliuzijy atpazinimo statistika brézia iSkalbingg Strichg jaunesniyjy kursy studenty
portretui: atpaZinta tik 12 %, vadinasi, atotrukis nuo 27 % visy interteksty atpaZinimo vidurkio
sudaro 15 procentiniy punkty.

> Vok pavogtq™ is istorijos Siukslyno issitraukes isdaviko anitko komunistinis frontas —
pateiktas vienas atsakymas (2 %), Sig istoring fraz¢ — bolSeviky Sikj ,,Vok pavogta® —

traktuojantis kaip ,,aliuzijg j istorinj komunistinj konteksta, kur daznai buvo vagiama®.
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» Taip, kaip ir pasiulé L.Stankiinaitei miisy karaliené Saulé (52 %). Adekvaciais atsakymais
pripazinome keleta atvejy, kai vietoje Liudviko XIV paminéti Liudvikas XVI, Henrikas VIII
ir ,tas, kurio Zzmona buvo Marija Antuaneté®, nes visi paminéti monarchai buvo ryskis
absoliutizmo ir asmeninio susireikSminimo pavyzdziai.

» Krizé prie varty? O mums kas! (2 %) tikrai nelengvai atpazjstamas, todél R. Valatka jau
pirmuoju sakiniu paaiskina aliuzija: ,,Hanibalas prie varty!“. Taciau apklausos dalyviams
platesnis kontekstas nebuvo pateiktas, ir vienintelis priimtinas interpretavimas yra ,,priesas
prie varty*.

» Aciu 4 partijoms ir Vyriausybei (12 %) respondenty suvokiama kaip laikotarpio atspindys:
»aliuzija | sovietmetj*, ,,sovietmetis*, ,,komunizmo Sukis*.

» J. Chiraco frazés ,,praleido proga patyléti“ (Ekspertas, kaip ir G. Kirkilo Vyriausybé, tuomet
praleido progg patyléti) né vienas respondentas nesusiejo nei su konkreciu jvykiu, nei su
frazés autoriumi, nors ji yra gana populiari (Google paieska nurodo apie 15.000 karty).
Nestebina ir tai, kad tik vienas studentas (2 %) straipsnio pavadinime Lietuva — nedrgsiy
zmoniy ir beprociy politiky Salis atpazino G. Kirkilo vyriausybés propaguota Lietuvos
ivaizdzio §ukj ,,Lietuva — drasi Salis*.

» Dabartinis jaunimas neiSmano sovietinés istorijos ir neatpazjsta iSmirusiy sovietinés
propagandos sukurty mity: A. Matrosovo Zygdarbis Antrojo pasaulinio karo metu ([kliuvusj
su Vilniaus panelémis kédainiskj V. Uspaskichg ar ne taip pat matrosoviskai Zmona Jolanta
uzdengé?) paminétas tik viename atsakyme, o J. Stalino rezimg sakinyje ValdzZios
,, Cetviorkos “ poziiriu, kaip ir stalininiy ,trojky‘ pozituiriu, krizei giléjant, vienintelé teisingos
valdzios priemoné kovoje su ligoniy ir gydytojy sabotazu yra jstatymu jtvirtinta ligonio
kaltumo prezumpcija tik tris kartus 1zvelgé tik trys respondentai (6 % atsakymy).

Norédami pagrjsti arba atmesti prielaidg, kad respondentai lengviau atpazjsta naujesnius,
aktualesnius jvykius, palyginome aliuzinio fakto amziy ir aliuzijy atpazinimo rezultatyvumg (Zr.
lentele Nr. 4.). Duomenys vercia atmesti §ig prielaida, nes aliuzinio rysio ,,gyvenimo* trukme lemia
jvairiis faktoriai. Jeigu jis virsta sustabar¢jusia fraze, kaip ,karalius Saulé®, tai Simtametis aliuzinis
faktas bus atpazjstamas geriau negu keleriy mety senumo jvykis, kuris nebuvo stipriau

aktualizuojamas adresaty sagmonéje. Turbiit dél Sios priezasties studentai palyginti lengvai atpazjsta
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jiems menkai pazjstamo ir suvokiamo sovietinio laikotarpio sustabaréjusius Siikius (,,Vok pavogta®)

ir ideologinius teiginius (,,Klasiy kova stipréja“), bet neatpazjsta minétosios J. Chiraco frazés.

Lentelé Nr. 4. Aliuzinio fakto amzZiaus ir jo atpaZinimo koreliacija

pat matrosoviskai zmona Jolanta
uzdenge?

pasaulinio karo metu

Frazé Precedentinis tekstas Aliuzinio fakto AtpaZi-
laikotarpis nimas
Taip, kaip ir pasiilée
L. Stankiinaitei musy karaliené Liudvikas XIV XVII-XVIII a. 52 %
Saulé
. L . Ideologinis J. Stalino teiginys, kad
Kubil —t litika, o . .
uor 1zn.1as ezs.mg.lausz.a p _0_ i socializmo ir komunizmo statybos metu 1928-07-09 44 %
bet klasiy kova vis tiek stipréja . ] .
visuomenés klasiy kova
Maskv imta dimy ir li , . . .
. astvd af) lm, “ umq I Hepsnos, 1812 m. Napoleono zygis | Rusija XIX a. pradzia 42 %
tik pranciizui neatiduota
Aciu 4 partijoms ir Vyriausybei Sovietiné propagandiné frazé XX a. 3-9 des. 12 %
»Vok pavogtq* is istorijos Siukslyno
issitraukes isdaviko anitko Bolseviky sukis XX a. 3 des. 4%
komunistinis frontas
Krizé prie varty? O mums kas! Puny karai [I-1IT a. pr. Kr. 2%
J. Chiraco kritika Europos Sajungos
Ekspertas, kaip ir G. Kirkilo Salims kandidatéms dél
Vyriausybe, tuomet praleido progg | proamerikietiskos reakcijos Irako 2003-02-17 2%
patyléti nuginklavimo klausimu: Jos praleido
progq patyléti
Lietuva — nedrgsiy Zmoniy ir G. Kirkilo pasitilytas Lietuvos jvaizdzio
. e e o . e 2008-01 2%
beprociy politiky salis sukis ,,Lietuva — drasi Salis
Tkliuvusi su Vilniaus panelémis
kédainiskj V. Uspaskichq ar ne taip | A. Matrosovo Zygdarbis Antrojo 1943-02-05 A

Kino intertekstai

Tai geriausiai Siame tyrime atpazinta aliuzijy grupé — 49 %.

» Snieguolé ir septyni nyksStukai gerai pazjstami respondentams (Sédi septyni nykstukai Zydroje

pasaky trobeléje — televizijos studijoje) — 86 %. Nors Rimvydas Valatka $ig aliuzijg traktuoja



18

greiciau kaip folklorine negu kaip kino (i$ pokalbio su R. Valatka), analizés metu vis délto ja
priskyréme prie kino interteksty.

» Beveik trys ketvirciai studenty frazg Surinkti 85 balsus Sitame Seime — misija nejmanoma
susiejo su 1996 m. B. de Palmos reZisuotu filmu ,,Misija: nejmanoma“ (70 %).

» Netikétai tik 44 % respondenty susiejo frazg Atominé Lietuvoje — lyg tas eZiukas ritke su
1Zymiuoju J. Norsteino filmuku ,,Eziukas ruke®.

> V. Zalakevi¢iaus filmas ,,Niekas nenoréjo mirti“, regis, tvirtai jleidgs $aknis masy kultiiroje,
bet tik 40 % respondenty jj atpazino frazéje Niekas nenoréjo biiti opozicijoje. Tiksliau
kalbant, mirti.

» Akivaizdzig slinkt] tolyn nuo rusy kultiiros liudija visai prastai atpazjstama aliuzija |
populiary A. Rogozkino filmg ,,Nacionaliniai zZvejybos ypatumai® ir jo tgsinius ,,Nacionaliniai
medzioklés ypatumai®, ,,Nacionaliniai politikos ypatumai*: tik 4 % respondenty su Siais

filmais susiejo fraze Lygiavimo j deSing ypatumai.

Kulturiniai intertekstai

IS viso respondentai seékmingai identifikavo 25 % kultiiriniy interteksty.

» Sveiki atvyke j Vasaros gatve — lengviausiai atpazjstama kultliriné aliuzija j Vilniaus mieste
jau nuo 1927 mety veikiant] psichikos sveikatos centra, jsikiirus] Vasaros gatveje (60 %). Tai
neturéty stebinti, nes ,,Vasaros penki* kaip ,,durnyno* sinonimas jau seniai Zinomas ne tik
vilnie¢iams. Kad Vasaros gatvés pavadinimas jgijgs stipraus ,,prekés Zenklo® statusag ir
jsitvirtings lietuviy samongje kaip psichikos sutrikimy simbolis, liudija daug prastesnis kitos
aliuzijos, siejamos su tuo paciy aliuziniu faktu, atpaZinimas: fraz¢ N. Venckienés violetinés
armijos likuciai atrodé taip, tarsi pokstus mégstantis S. Freudo pasekéjas biity uzsakes juos
atvezti is vienos lietuviy ne itin mégstamos ligoninés palatos su Vasaros gatve ar psichikos
sutrikimais susiejo tik 20 % studenty.

» Pusé respondenty (50 %) atpazino eufemisting aliuzijg j prostituciy paslaugas (Seimo narés
pagal iskvietimg).

» A. Kubilius + V. Uspaskichas = meilé? — 22 % respondenty susiejo su rasinéjimu ant sieny ar
inicialy raiZzymu medZiy Zieveéje susiejo (,,NebrendeliSkos raSliavos ant tualeto sieny®,
»Aliuzija ] vaikiskus zaidimus®“, ,,Aliuzija ] wuzrasg x +y=meilé*). R. Valatkos

publicistiniuose straipsniuose §i formulé pavartojama ne syki, pavyzdziui, Priesy ir kaléjimy
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paieska + visos Lietuvos kriminalizacija = A. Kubiliaus valdzia. Si formulé yra aliuzija i
1920 metais V. Lenino pavartota fraz¢ Komunizmas yra Taryby valdzZia plius visos Salies
elektrifikacija. Vilniuje Sis tekstas daugelj mety Svieté vir§ buvusios Lietuvos vyriausiosios
energetikos valdybos pastato Upés gatvéje.

» Tik 22 % respondenty straipsnio fraze Draudimo mokescio skaiciavimo ypatumai, kovg
paskelbti urbi et orbi, priverté visus emigrantus registruotis susiejo su kasmetine velykine
kataliky vadovo kalba (,,Kataliky popieziaus Sventiné kalba®, ,,Popieziaus Sventiné kalba®).

» Antikos paprociai ir posakiai atpazjstami dar menkiau: tik 3 % respondenty frazé¢je Vietoj
triumfalinio konservatoriy péstininky V. Gailiaus ir V. Girzado sugrizimo su skydu —
prezidentés Sachas A. Kubiliui jzvelgé senovés Spartos motery palinkéjimg laiméti arba zuti
garbingai, t. y. buti parneStam ant skydo. Né vienas atsakymas Jei pyksti, Jupiteri, vadinasi,
dar nesi Jupiteris, tik vargsas jautis, kuris po nosim pakistq tq patj raudong skudurq kaskart
vis taip pat su jsiiciu puola nejzvelge lotynisko posakio Jupiteri, tu pyksti, vadinasi, tu

neteisus (luppiter iratus ergo nefas).

Literatioiriniai intertekstai

DidZiausioje interteksty grupéje — literatirinése aliuzijose — atpaZinta 25 % referenciniy teksty.

» Geriausiai atpazjstamos aliuzijos ] mokyklingje programoje nagrinétus literatiirinius kiirinius.
To ir reikia tikétis, atsizvelgiant ] respondenty amziy ir vis menkéjanti bendrajj literattirinj
iSprusimg. Atpazinimo vidurkj virSijo aliuzijos i B. Sruogos ,,Dievy miska*“ (Dievy misko
Seimo skyrius — 86 %), Cezario ,,Veni, vidi, vici® (Konservatoriy kredo ,, atéjau, pamaciau,
sugrioviau“, o po to kompiuteriu nupiesiau naujq grazig atoming elektrine ir dar grazesne
energetinio saugumo schemq, atsiskleide visu grazumu — 74 %), K. Donelai¢io ,,Metus*
(Biury skaicius mazéja, o baudziava stipréja — 62 %), M.de Cervanteso Saavedra'os
»ISmoninggj] hidalga Don Kichotg i§ La ManSos* (Kovotojq su géjy maliinais dar ir Zmona
meté — 56 %), H. K. Anderseno ,,Naujus karaliaus drabuzius* (Karalius A. Kubilius — nuogas
— 44 %) ir P. Cvirkos ,,Cukrinius avinélius“ (Ezopas ir A. Sacharukas — tik cukriniai
avinéliai, palyginti su nauja Seimo kadencija — 34 %).

» Keturiy literatiiriniy precedentiniy teksty niekas neatpazino: V. Petkeviciaus ,,Grupé draugy“
(Dar ne tas gali atsitikti, jei partijose ir toliau vyraus , grupés draugy‘ diktatira),

A. Rotundo ,,Lenko pasikalbéjimas su lietuviu® (Lietuvio pasikalbéjimas su lenku), J. Haseko
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»Sauniojo kareivio Sveiko nuotykiai“ (Valdzia, pabranginusi aly, bus amZina) ir
N. Nekrasovo ,,Kam Rusioje gyventi gera® (Kam Lietuvoje gyventi gera). Tai kiiriniai, Siais
laikais neteke aktualumo (,,Grupé draugy®), reikalaujantys erudicijos specifinéje srityje
(A. Rotundo ,,Lenko pasikalbéjimas su lietuviu®), ,,vyriska* literatira (J. Haseko ,.Sauniojo
kareivio Sveiko nuotykiai) ar skaitomi tik nelietuviskose vidurinése mokyklose
(N. Nekrasovo ,,Kam Rusioje gyventi gera®).

» Maskva apimta diumy ir liepsnos, tik pranciizui neatiduota (42 %). R. Valatkai tai aliuzija |
N. Lermontovo eilérast] ,,Borodino miisis*“. Taip ja suvokeé tik vienas respondentas (2 %), dar
vienas paminéjo kitg kiirinj, atspindint] minimus jvykius — L. Tolstojaus ,,Karg ir taika* ir
vienas — Borodino mii§j, taciau vertindami teisingomis laikéme ir nuorodas | istorinj jvyki
(40 % respondenty).

> Cempiony pusryciai. Prezidentés versija (22 %). Respondentai pateikia tris variantus:
nuorodg j K. Vonneguto ,,.Cempiony pusry&ius®, filmg ,,Cempiony pusryéiai ir maisto
reklama. Visus tris atvejus traktavome kaip teisingus.

» Kubiliui jbruktos danajy dovanos — padidinti mokesciai, pajamy nusavinimas ir panieka
investicijoms liks amziams (8 %). N¢é vienas atsakymas nebuvo visiSkai tikslus (Vergilijaus
»Eneida®), studentai rado aliuzijas ] ,,Antikos laiky posakj®“, ,,pasakojima apie danajus
(Antika)“, bet 1§ komentary akivaizdu, kad aliuzijos panaudojimas pasieké tiksla: ,,Klastinga
dovana, kuri atne$ nelaime®, ,,Dovanos su bloga uzmacia“.

» Kai kuriy aliuzijy (ne)tpazinimas aiskiai liudija takoskyra tarp R. Valatkos ir respondenty
karty literatiirinés patirties: P. Cvirkos ,,Brolybés séklos® citata (Nesisielokit, broliai, jus
priglaus motina Rusija, anot klasiko kolaboranto — 6 %), S. Néries ,,Maryt¢ Melnikaite*
(Kankinkit, budeliai, smarkiau, tai mes dar ir j Europarlamentg pateksim! — 12 %),
P. Cvirkos ,,Saul¢lydis Nykos vals¢iuje* (Saulélydis Garliavos valsciuje — 8 %).

» Respondentai zymiai prasCiau atpazjsta intertekstus, kuriuos su pagrindiniu tekstu sieja
formos bendrumas: aliuzija i ,,Anyksciy Sileli* (Ant kedofilijos kalno pliko tik nekaip
kvepianti sqjunga su teisiamu Kédainiy kniaziumi liko — 16 %).

» Stebina, kad tik vienas respondentas (2 %) atpazino V. Kudirkos ,,.Labora!* (A. Paulauskas
iSkart pabruko uodegq ir su socialliberaly partijos likuciais pasidave Kédainiy kniaziaus

globai. Uz Seimo nario Saukstg). Tik dviejuose atsakymuose (4 %) identifikuota M. di Falco
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ir F. Beigbederio knyga ,,AS tikiu, a$ irgi ne* (Snoro mirties tyrimo stebuklai — as tikiu, as

irgi ne).

Reciausiai ir daZniausiai atpaZinty precedentiniy teksty statistika
Greta anks¢iau pateikto interteksty skirstymo i grupes pateikiame dazniausiai ir reciausiai

atpazinty precedentiniy teksty statistika:

Lentelé Nr. 5. Refiausiai atpaZinti precedentiniai tekstai

Intertekstas Precedentinis tekstas AtpaZin-
imas
(proc.)
,»Vok pavogtq* is istorijos SiukSlyno issitraukes Bolseviky lozungas ,,Vok pavogta“; Justas 2
isdaviko anitko komunistinis frontas Paleckis, Rimvydas Paleckis, Socialistinis

liaudies frontas

Krizé prie varty? O mums kas! »Hannibal ad portas®, puny karai 2

Ekspertas, kaip ir G.Kirkilo Vyriausybé, tuomet J. Chiraco frazé ,,Jie praleido proga patyléti* 0
praleido progg patyléti

Lietuva — nedrgsiy Zzmoniy ir beprociy politiky Salis | ,,Lietuva — drasi Salis“ (premjero G. Kirkilo 2
vadovautos komisijos pasiiilytas rinkodaros
sukis ,,Lietuva — drasi Salis®)

Tkliuvusi su Vilniaus paneléemis kédainiskj A. Matrosovo zygdarbis Antrojo pasaulinio 2
V.Uspaskichg ar ne taip pat matrosoviskai Zzmona karo metu
Jolanta uzdengé?

Vietoj triumfalinio konservatoriy péstininky V. ,»ou skydu arba ant skydo* (Spartos motery 2
Gailiaus ir V. Girzado sugrizimo su skydu — palinkéjimas iSvykstantiems j kara, t. y. pergalé
prezidentés Sachas A. Kubiliui arba garbinga mirtis)

Jei pyksti, Jupiteri, vadinasi, dar nesi Jupiteris, tik | ,Jupiteri, tu pyksti, vadinasi, tu neteisus®, lot. 0
vargsas jautis, kuris po nosim pakistq tq patj luppiter iratus ergo nefas

raudong skudurq kaskart vis taip pat su jsiiciu

puola

Valdzia, pabranginusi aly, bus amzina ,,Valdzia, kuri kelia alaus kainas, yra 0

pasmerkta Zlugti“ (J. Haseko ,,Sauniojo
kareivio Sveiko nuotykiai*)




Dar ne tas gali atsitikti, jei partijose ir toliau vyraus | V. Petkevi¢iaus romanas ,,Grupé draugy‘ 0
»grupés draugy’ diktatiira
A. Paulauskas iskart pabruko uodegq ir su ,,UZ trupinj aukso, gardaus valgio Sauksta“ 2
socialliberaly partijos likuciais pasidavé Kédainiy | (V. Kudirkos ,,Labora!®)
kniaziaus globai. Uz Seimo nario Saukstg.
Lietuvio pasikalbéjimas su lenku A. Rotundo ,,Lenko pasikalbéjimas su lietuviu® 0
Kam Lietuvoje gyventi gera N. Nekrasovo ,,Kam Rusioje gyventi gera* 0
Lentelé Nr. 6. Dazniausiai atpaZzinti intertekstai
Intertekstas Precedentinis tekstas AtpaZin-
imas
(proc.)
Dievy misko Seimo skyrius B. Sruogos ,,.Dievy miskas* 86
Sedi septyni nykstukai Zydroje pasaky trobeléje — »dnieguolé ir septyni nykstukai" 86
televizijos studijoje
Konservatoriy kredo ,atéjau, pamaciau, J. Cezario ,,Veni, vidi, vici® 74
sugrioviau®, o po to kompiuteriu nupiesiau naujq
graziq atoming elektring ir dar graZesne energetinio
saugumo schemgq, atsiskleidé visu grazumu
B. Obama, sis naujasis milijardinés vartotojy Biblija 70
bendruomenés pranasas, isves | Pazadétgjq zeme su
pieno upémis, aukso krantais
Surinkti 85 balsus Sitame Seime — misija nejmanoma | Filmas ,Misija: nejmanoma“ 70
Biiry skaicius mazéja, o baudziava stipréja K. Donelaicio ,,Metai* 62
Sveiki atvyke j Vasaros gatve Psichoneurologinis dispanseris Vilniuje, 60

Vasaros g. 5
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Greta pasirinkto interteksty grupavimo galéty buti jdomus dar vienas pjuvis — aliuzijos,

nukreipiancios ] sovietines ideologines kliSes, klasiking rusy ir tarybine lietuviy literatirg. Atsakymy

statistika rodo, kad jy atpazjstama tik 11 %.

Tyrimo iSvados

Tyrimas parod¢, kad 18-20 mety amZziaus Vilniaus universiteto studentai adekvaciai atpaZjsta

(tik) mazdaug ketvirtadali Rimvydo Valatkos publicistiniy teksty aliuzijose slypinciy precedentiniy
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teksty. Vertinant rezultatus, reikia atsizvelgti  tokj tyrimo metodo apribojimg: respondentai Zinojo,
kad kiekvienoje testo frazéje slypi aliuzijos ir aktyviai stengiasi jas atpazinti; verta manyti, kad,
laisvalaikiu skaitydami ziniasklaidos tekstus, dalies $iy aliuzijy jie nepastebéty, taigi rezultatas bty
dar prastesnis.

Geriausiai respondentai atpazino kinematografinius (49 %) ir biblinius (37 %), blogiausiai —
istorinius (12 %) precedentinius tekstus.

Akivaizdziai pastebima esminé slinktis nuo rusiskos ir sovietinés kulttiros foniniy ziniy prie
Vakary kultiirinio fono — respondentai adekvaciai interpretavo tik 11 % su rusy ir sovietine kultiira
siejamy precedentiniy teksty (,,RusiSkos Zvejybos ypatumai“, , Kam Rusioje gyventi gera®,
»Saulélydis Nykos valsCiuje ir pan.). Tai rodo, kad dabartinis jaunimas menkai pazjsta sovieting
kultiira, kad istorinés atminties rySys tarp tévy ir jaunosios kartos Siuo pozitriu i§ esmés nutrikes.

Dabar galime atsakyti i $io tyrimo parastése nuolatos regimg klausima: ar respondentai — 18-20
mety studentai — yra R. Valatkos vidinio kulttrinio rato dalis? Matyt, kad ne, nes ne daugiau kaip
ketvirtadalis Sios amziaus ir iSsilavinimo grupés skaitytojy atpazjsta jo sukurty interteksty
precedentinius tekstus, taigi $i skaitytojy grupé lieka kulttirinio rato periferijoje. Tyrimas, apimantis
visg R. Valatkos skaitytojy profilj, leisty pateikti platesniy iSvady ir rekomendacijy dél
intertekstualumo strategijos taikymo.

Platesni tyrimai leisty padaryti iSvady ir tokiomis susijusiomis temomis:

» ar Lietuvos ziniasklaidoje interteksty vartojimas turi savo strategijg, budingg brandziai
Vakary Ziniasklaidai?

» kokia dalis lietuviy publicisty kuriamy interteksty atlieka lingvistinio zaidimo funkcija,
pirmenybe teikiant formai, o ne turiniui? Juk ne veltui Oxford English Dictionary Online
aliuzijg apibrézia kaip ,,Zodziy zaismg*, savo ruoZztu tyréjai greta kity mini ir esteting aliuzijy
funkecija;

» ar Lietuvos ziniasklaidoje egzistuoja suvoktos intertekstualumo strategijos; ar kuri nors
ziniasklaidos raiSis ar grupé produktyviau naudojasi interteksty teikiamomis rySio su
auditorija galimybémis?

Kad autoriaus ir skaitytojy rySys buty efektyvus, turi biiti paisoma taisyklés, kurios mokomi

retorikos kurso klausytojai: pazink savo auditorijg. Girdek, apie ka ji kalba ir raSo komentary
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skiltyje; kalbék jos vartojamomis frazémis; kurk aliuzijas j jos pasaulj. Toks patarimas tinkamas ir

intertekstinémis priemonémis kuriamam autoriaus ir jo skaitytojy rysiui formuoti.

9
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The article analyses the strategies of employing intertexts — primarily, allusions — in contemporary
Lithuanian media. The study relies on the idea that recognition and appropriate interpretation of an
allusion show that both the author and the reader belong to the same cultural circle which can be
identified on the basis of age, education, field of interests and other features. In order to reach the
audience, an author has to use the language that the audience understands best. Therefore, if a reader
fails to recognise allusions or s/he interprets them differently than intended, s/he is not part of the
cultural circle.
The selected method of the study was testing respondents in order to determine how effectively
allusions are recognised and interpreted by a small yet significant segment of the readership, namely,
students aged 18 to 20. The respondents had to identify and interpret allusions in fifty sentences
collected from articles by influential opinion leader Rimvydas Valatka, a distinguished Lithuanian
publicist, whose writings are characteristic of rich rhetorical expression. The results demonstrate that
only about one fourth of respondents interpret publicistic allusions adequately:

e adequate interpretation — 27%,

e ungrounded interpretation — 25%,

e no interpretation — 48%.
The statistics of the recognition and interpretation of allusions used in the texts fluctuates
considerably in different areas of referente texts:

e Biblical allusions — 37%,

o folklore allusions — 32%,

e historical allusions — 12%,

e cinematographic allusions — 49%,

e cultural allusions — 25%,

o literary allusions — 25%.
It is possible to conclude that numerous intertexts used by Rimvydas Valatka are not targeted at the
student-age audience, especially for the obvious shift from the Soviet- and Russian-specific items
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(only 11% of reference texts that belong to this category were identified by respondents) and that this
segment of the readership remains in the periphery of Rimvydas Valatka’s cultural circle.

Keywords: allusion, intertextuality; reference texts; cultural circle; media texts.
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Introduction

According to Irina Melnikova, a text is “an open universe where an interpreter may detect an infinite
number of interlinks” (Melnikova, 65). This capacious phrase has the intriguing word “may” as the
infinity may not be embraced and all that remains is focusing on the interconnections which we are
able to recognise and interpret, one way or another. Recognition is one of the challenges brought
about by intertexts as, according to Regina Kozeniauskiené, an “intertext may be hidden so well that
it may be perceived only through excellent knowledge of literary, historical and cultural context”
(Kozeniauskien¢, 2013, 84).

Rhetorical devices provide the reader with aesthetic pleasure, a play on metaphors and metonymies
invites us to admire the author‘s wits, whereas intertexts are interesting because of their existence
which presupposes the presence of an active recipient, where the text becomes a chess match, a riddle.
We, at once, make a reservation that this study will only focus on unmarked intertextuality which is
represented by free indirect speech, paraphrases, mention, recreated phraseology, parody, allusion,
i.e. figures which are not distinguished by graphic means (quotation marks, italic font), therefore,
their recognition, decrypting, perception are more complex and highly depend on the background
knowledge of the reader. It especially applies to the most complicated type of intertexts — allusions.
Allusion, according to the elegant description of Allan H. Pasco, is a “literary graft” which — let us
carry on with the author’s metaphor — will break into young leaf and grow only when the graft and
rootstock (a new context) are compatible with one another. Another, less elegant, description of
allusion by Michel de Certeau suggests that creation of an allusion is “an impertinent raid on the
literary preserve” where readers take away things that are useful or pleasurable (Jenkins 1992, 24).
Allusion is extremely economic, as a word here or there may touch the deepest and broadest cultural
layers, unearth large volumes of information content and, supposedly, expand the volume of a text.
Therefore, the paraphrase of Ted Cohen’s idea “These are good times for the friends of metaphor”
(Cohen, 3) might lead to the statement that modern times are favourable to the fans of allusions.
Due to its economic nature, the allusion should be especially desirable in the media which values the
ability to provide as much content in as little area as possible, therefore, in the last decades,
intertextuality has been seen as a characteristic of the quality media (for instance, Ott&Walter, 430).
Media is in the centre of the focus of this study as well.

Studies of media intertexts

Over the last decades, intertextuality has become, according to some authors, the “intellectual
currency” of the idea of post-structuralism in the media, while “allusions based on the emerging
global culture are a rich and engaging journalistic writing resource” (Jian-Shiung Shie, 59). This
interest notably grew with the spread of online media, where an opportunity to promptly comment on
texts brought the readers both new possibilities and a new status of an actor in a communicative act.
The use of intertexts as a deliberate preference, particularly noticeable since the 80s of the 20th
century, is discussed by B. Ott and C. Walter (Ott&Walter, 429, 442 et al) who associate it with the
evolving nature of texts. The pragmatic strategy of allusions in the international media was
thoroughly analysed by Jian-Shiung Shie who was studying how non-lexicalised allusions were used
in the headlines of the New York Times and the Times Supplement published for the readership of
Taiwan. The comparison of 605 articles in the English and Mandarin languages revealed that
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translated texts contained much fewer allusions, although the language of the headlines, in that case,
were made stylistically more restricted and culturally less Western. That is because the readers of
both publications represent different cultures whose (actual) state languages differ, and their cultural
baggage, that the intertexts are targeted to, is diverse, therefore the media modifies rhetorical devices
meant for a specific audience. Exclusion of allusions or modification, as Jian-Shiung Shie states,
improves the perception of media texts.

The comprehensive study by P. Lennon Allusions in the Press is dedicated to allusions in the media.
It focuses on the forms, functions, and pragmatic characteristics of allusions picked up on the media
of Great Britain. In the corpus of the media allusions, the author selects six groups based on categories
of referents (target units, as he calls them) — quotations, titles, proverbs, formulaic texts, names and
naming phrases, and analyses how they are used in the texts and headlines of the articles.

The topic of intertextuality in media texts has attracted attention in Lithuania as well: the study
Rhetorical and Stylistic Analysis of Publicist Texts by R. Kozeniauskiené (Kozeniauskiené, 2013)
contains an exhaustive classification and comprehensive analysis of intertextuality in Lithuanian
media. R. Kozeniauskiené’s article Intertextuality: reference, alleged dialogue and other stylistic
devices (KozZeniauskiené, 2007) aims at discussing intertextuality of publicistic texts of V. Kudirka,
a Lithuanian writer of the 19th c., whereas the object of the study Play on Recreated Phraseology in
the Media (KoZeniauskiené, 2013 (2)) is the relationship between the playfully recreated phraseology
and most prominent destructive figures, their rhetorical functions in online media. Issues of
perception and interpretation of intertexts is discussed by I. Smetoniené in the article Forms of
Intertextuality in Advertising (Smetoniené, 2013).
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Recognition of a cultural circle as a result of an allusive connection

A text, according to J. Kristeva, may be described as a “mosaic of quotations” of literary and
sociocultural and ideological discourses linked by intertextual connections with intertwined
transformed meanings from other texts which, in turn, reflect an individual concept of the world
conveyed by the language. That “mosaic of quotations” may not be chaotic as the previous texts or
their fragments are not mechanically, without selection, inserted in the text being produced; in this
case, intertextuality, as a rhetorical (and not only) issue, would not exist in the first place.

All unmarked intertexts are bound by a very significant attribute — an invitation to find correlations
between the target text and the referent, and enabling to do so. At the same time, this means
developing the relationship between the author and the addressee as the use of allusion presupposes
the presence of the reader, makes them co-authors complementing the target with own knowledge,
own texts, cultural context, abundance of associations, prospect of transforming the meanings being
read in their own way. Allusion, according R. Kozeniauskiené, is “not only a connection between
certain related phenomena, but it is also an intellectual relation between an orator and the audience”
(Kozeniauskiené, 1999, 158) which calls the reader to yield to the author‘s provocation and take part
in a creative process.

An ability to understand intertexts depends on the reader’s background knowledge, therefore
heterogeneous audience read the author’s idea differently. To create an allusive connection, the author
should employ the assumption that his/her readers are disposing of cultural and life-experience
baggage which suffices to recognise the referent and interpret it. “Allusions are typically made for
that audience only which perceives them well and which finds intellectual pleasure in them”
(Kozeniauskiené, 1999, 158). Therefore, the success of communication relies on the education of the
author and reader and on cultural thesaurus, on how close the personalities and life experiences are.
Since a set of the audience is not homogeneous, it is rather comprised of various sub-sets, it is only
natural that recognition, perception, interpretation of intertexts is different in every sub-set as well.
For example, William of Baskerville, the main character from “The Name of the Rose” by U. Eco, is
a universally recogniseable allusion to Sherlock Holmes’s stories well known to mass readers,
whereas, a more complex allusion to Voltaire’s Zadig presented in an episode of a missing horse in
U. Eco’s novel will be identified by very few. Every reader will belong to yet different circles of
addressees — a cultural circle, as we call it — identified by age, education, fields of interests or other
attributes. By recognising allusions or failing to notice them, by reading differently into them, the
readers bring their life experience, baggage of knowledge to light and reveal their creativity.

Every cultural groups attempts to create a system of identification attributes which helps differentiate
between the “own” and the “other” as, according to J. Stepanov, the dichotomy penetrates the entire
culture (Cremanos, 1997, 472. Cited from Cnerkun, 106). The reminiscence of the text designated
to prove the author‘s association with the same group (social, political, age, etc.) is called, by G.
Slyshkin, a password appeal to the referent, while the unique set of those texts is a feature of identity
bringing together the group members (Casimkun, 108). A desire to identify the “own” readers and
separate the “others” is a discerned or intuitive goal of the author; encoding through intertexts is a
selection method applied by the author. Allusion created by the author is a method of encoding that
enables the recognition of the representative of the same cultural circle, whereas the “referent is
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engaged <...> because the ability to understand this text shows that the author and reader belong to
the same group” (Papaurélyté, 32). The appeal to the common corpus of referents brings the group
together, as an individual, when reflecting the reminescences used in the process of communication,
unconsciously sets the division between the “own” and the “other”.

A hidden reference to the referent plays a role of certain segregation. The author positions him/herself
at the “highest” level — of a “scholar”, an “expert”: s/he knows all connections of allusions, s/he is
the sole arbitrar, examiner and assessor. The internal circle represents the learned readers/audience
capable of recognising all or as many allusions as possible and interpret them in a way which justifies
the author’s expectations. Two peers exchanging expressive looks with one another in a conversation
is the same as a reader who, having recognised the allusion and assessed its complexity and depth,
feels belonging to the same cultural society, disposing of the same cultural baggage and the same
background knowledge. The closeness is enhanced by realizing the existence of the external circle
whose members are capable of recognising fewer allusions or their interpretation is not quite correct,
thus they are not considered the interlocutors, or their opinions are to be disregarded. Consequently,
if there is nothing in common between the author and reader, at least this commonality arises with a
hint of elitism and distinctiveness.

When the author creates an allusion, he invites the reader for an intellectual play, i.e. to
simultaneously create an allusive connection. This is a strategy chosen by the author and the reader
has to decide whether or not to accept the challenge. Here, R. Leppihalme’s “culture bumps” become
a cultural challenge which, when tackled, gives a joy of finding an answer, a key to a riddle. Allusion
which is too sophisticated will not be grasped or it will even go unnoticed, and the reader will not
become a player of the game. “Creators of texts know”, claims Irena Smetoniené, “that a reader
appreciates those encrypted texts which are easy to decrypt” (Smetoniené, 2013, 171). A primitive or
cliché allusion will not grab the reader, his/her initiative will not be aroused, therefore, readers of a
similar level (and taste) will join at the table of the intellectual game.

Similarly, the author experiences pleasure when the reader decrypts the allusion that has been burried
deeper. U. Eco: ”’l was aware that few readers would have been able to catch the allusion, but | was
equally aware that, in terms of textual strategy, this was not indispensable (I mean that one can read
my novel and understand my Casaubon even though disregarding the historical Casaubon)” (ECO,
196), and further: “I was very happy that they so cunningly discovered what | so cunningly concealed
in order to lead them to find it“ (ECO, 189)*.

Author’s communication strategy in media texts

The mature media has its own strategy for the use of intertexts, therefore, it is not by chance that
some authors treat allusions as the deliberate inclusion of identifiable elements of another text (e.g.
Irwin, 2002; Miner, 1993; Ricks, 2002). The same view is shared by Jian-Shiung Shie who says that
the author should insert the text elements identifiable by the reader (Jian-Shiung Shie, 4, 5, 20).
P. Lennon claims that the newspapers are trying to use allusions to the fields of knowledge and
experience well known to their readers which depend on the readership’s education, interests and
experience (P. Lennon, p. 15). The fact that the newspapers aim at being perceived by as wider the

! By calling one of the main characters of “Foucalt’s Pendulum” Casaubon, U. Eco, as he says, bore Isaac Casaubon, who
proved that “Corpus Hermeticum” was false, in mind.
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audience as possible is argued by P. Lennon’s observation that although the broadsheets prefer
literary allusions, whereas tabloids go for “low culture” allusions, the statistical data, however, fail to
show a clear dichotomy between these two formats of the media.

In media texts, allusions must be adjusted to the “own” audience, for if the reader fails to recognise
the allusion, s/he will not experience intellectual pleasure and perceive deeper meanings offered by
the relationship between the target text and the referent. Here is, in our view, an example of an
unsuccessful allusion in the media that attempted to build bridges to the works of Kurt Vonnegut. A
section of the article on how new technologies can cut jobs in the magazine “l1Q”, in its February
2014 issue, was called “Player Piano”. That is a discernible allusion to K. Vonnegut’s social dystopia
“Player Piano”, but it is explained nowhere in the text, although only few have read this novel in
Lithuania, which means that only a small group of the readers will recognise the connection with
K. Vonnegut’s works.

If the reader fails to identify allusive connections, some of the texts may be completely ruined, for
example, a parody, which is a genre where the strategy of intertextuality is completely intentional.
Accordingly, a contemporary author, who has become a seller of his/her cultural production and is
seeking to be attractive to the modern audience, is forced to think of the text marketing and develop
an effective “sales” strategy referring to the reader’s cultural profile rather than his/her own.

The author’s communications strategy should carefully balance in terms of the urge to expand the
internal circle, i.e. the audience that adequately interprets the intertexts created by the author, as the
text will inevitably be turning into a mediocre one, and part of the more learned readers who know
the password opening the door to the closed circle may be disappointed in excess information aiming
at “educating” the external circle. For example, the headline of R. Valatka’s article “Conversation of
a Lithuanian with a Pole” is immediately explained in the text: “How one could forget the work of an
anonymous Lithuanian “Conversation of a Pole with a Lithuanian” distributed by Mikotaj Radziwitt
the Red right before the Union of Lublin”. Less educated readers find it (or do they really?) somewhat
clearer, whereas the more learned will be discontented as the author co-opted the ignorant ones into
the circle of the knowledgeable readers. This reminds of a boring explanation of a joke to a listener
who did not understand it; if you laugh with others, you are the own, if not, you are not the own yet.
R. Valatka’s media texts contain the examples where a certain strategy of the use of allusions is
deliberately chosen:

» The first method is the referent disclosure, for instance, the referent of the allusion concealed
in the headline “Crisis is at the gates? So what!” is referred to in the very first sentence of the
article: “Hannibal ante portas”. By the way, this strategy might be employed not only by the
author of a text, but also by an interviewing journalist who believes that the allusions used by
the interlocutor may be too difficult to understand for the majority of the audience.

» The second method is to distance oneself from a classic allusion. If R. Valatka had not
decrypted the intertext with an insert on F. Beigbeder in the sentence “love between the
president and the conservatives that lasted for three years, as it was supposed to according to
F. Beigbeder, has ended”, that would have been a classic allusion, instead, the author’s choice
made it closer to citation which, in terms of perception, is a “simplified version”. That strategy
of the author is targeted at the circles of readers: the internal circle which understands the
allusion to F. Beigbeder’s novel in the phrase “love <...> that lasted for three years”, and the
external one which, after that explanation, will at least understand that wisdom concerning
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the three years of lasting love is not the author’s discovery and may even contemplate reading
F. Beigbeder’s novel ,,Love Lasts Three Years“. Comparatively, we may state that another
article containing the allusion to F. Beigbeder’s — R. Valatka’s favourite — works does not
provide the reader with the similar “help” and the reader may only wonder why the article is
called “Miracles of Investigation into Snoras’ Death — Je Crois, Moi Non Plus”, and the article
is finished with the refrain-sounding last sentence “The only thing is left for me while waiting:
| sacredly believe in the conservatives and president, I don’t believe so either”.

» The third method is to refer the reader to the referent — give a reference, for instance: “Do not
grieve, brothers, mother Russia will find you a refuge, according to the classic collaborator”.
If an elder reader has slightly forgotten the famous phrase “Do not grieve, brothers! Mother
Russia will find a refuge for all!” from the propaganda short-story “Seeds of Fraternity” by
Petras Cvirka which was compulsory in the curriculum of a soviet school, the “classic
collaborator” will hint that one should search in a yet short list of “writers-collaborators”
(Petras Cvirka, Liudas Gira, Saloméja Néris).

Object of the study
In many cases, rhetoric practice tests reveal how unexpected and unusual interpretation of some of
the allusions obvious to the elder generation is by the students of Vilnius University. Let us say, the
phrase The government treats some citizens (students, people of literacy and culture) as equal, and
others (market salespeople) as more equal, which I, beyond question, associate with the famous
“Animal Farm” by G. Orwell, is, for part of the students, a reference to the film “Dumb & Dumber”.
For many students in their twenties, the article “The Sunset in the Community of Garliava” (which
for the older generation is a distinct allusion to a collection of short stories “The Sunset in the
Community of Nyka” by Petras Cvirka) associates with the film “Twilight”, and the allusion to the
then popular soviet television series “Seventeen Moments of Spring” that had inspired the entire layer
of sub-culture “sounds like a title of the book “Fifty Shades of Grey” by E. L. James” to a modern
student.
The idea that a new generation understands a lot of things in a way different to the generation of their
parents or grandparents is quite a cliché; nevertheless, it is interesting to see into how being part of
different cultural, historical generations is reflected in interpretations of the texts of a very significant
present-day communication field — publicism. Are there any patterns, trends that could be expressed
statistically? After all, isn’t it often the case that the effort of journalists using allusions perceived by
their generation remain merely vox clamantis in deserto, for if the reader failed to identify the
intertexts or interpreted them in a way opposite to the author’s idea, it may be assumed that the
rhetorical method chosen by the author is not effective enough, and then it is either the reader or the
method that needs to be changed.
The texts by Rimvydas Valatka have been selected for this study for several reasons:

» abundance of rhetorical devices and their skillful use (for this reason, many articles by

R. Valatka are highly suitable for educational purposes and rhetorical exercises);
» creative productivity — several hundred texts by this author may be quickly found online;
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» sufficient, in our view, age gap between the author and the target group: R. Valatka is about
35 years older than the respondents, therefore he definitely belongs to the generation enjoying
different life and cultural experience.

Tasks and objectives of the study

The objective of the study is to experimentally test how a view of the world of the two generations,
separated by thirty years, differs in allusive connections of the texts; what eighteen/twenty-year olds
see in the mosaic of allusions presented to them by a much older author. A test method was employed
to analyse how the students of Vilnius University recognised and perceived unmarked intertexts in
publicistic texts, the issues of the author’s pragmatic strategy relevant in the contemporary scientific
discourse were briefly touched upon as well.

Tasks of the study:

» to experimentally determine which part of 18-20-year-old students identify intertexts in
Rimvydas Valatka’s media texts and adequately, i.e. according to the author’s intention,
interpret them;

» to present statistics of interpretation of different referent fields and discuss the trends;

» to assess whether R. Valatka is applying any deliberate communication strategy.

Methodology of the study

Respondents: fifty 1st and 2nd year students from various faculties of Vilnius University who
attended rhetorical practice as part of general university studies in 2014-2015. A group was not
structured based on university specialities.

Tasks: a) recognise the referent, and b) explain and interpret it.

Test sample and structure. The test consisted of phrases containing concealed intertexts selected
from R. Valatka‘s articles between 2009 and 2014.

The study was based on the assumption that the respondents would recognise the referents of various
fields at a different rate of success, therefore six text groups were collected and presented. There is
no single acknowledged classification of the referents, every author may group them by the purpose
of a study based on own arguments. In this study, the intertexts were broken down as follows (the
number of intertexts is indicated in the brackets):

1. Biblical intertexts (5), for instance, “blessed are those who believe without seeing”.

2. Folklore intertexts (4), for instance, “he who sups with the devil should have a long spoon”,
“freeze one’s tail in the ice hole”.

3. Historical intertexts (10) which require knowledge of history to recognise and correctly
interpret them, for example, Napoleon‘s march to Russia. We have attributed the popular
phrases related to historical realia such as “class struggle is growing stronger” and famous
citations that received public attention in the last decades, for example, J. Chirac’s quote
“missed a great opportunity to shut up”.

4. Cinema (cinematographic) intertexts (5) were defined as a distinct group, as media allusions
are highly relevant in modern communication of the youth. For example, “power plant in
Lithuania is like that hedgehog in the fog”.
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5. Cultural intertexts (7) which refer to life realia, customs, daily phenomena, for instance, a
habit to write “Ann + John = love” or equivalent abbreviations “A+J=L" on the walls. Cultural
allusions include allusions to the current issues like advertisement texts or the mental health
centre in Vasaros street, Vilnius, and to Latin sayings whose authorhip is unknown (i.e. urbi
et orbi).

6. Literary intertexts (19) whose referents are works of literature and Latin sayings whose
authors are known (veni, vidi, vici; quod licet lovi non licet bovi; Hannibal ante portas;
lupiter iratus ergo nefas).

The respondents did not know which fields the referents belonged to, and the referents in turn were
not grouped by that attribute, let us say, the phrases with literary allusions were presented in a mixture
with cinematographic, Biblical or other allusions. The reason for this was the attempt to avoid the
effect observed by the author in the riddle studies (called the “accommodation effect” based on the
eye’s ability to adjust to a distance to an object), where the decrypter finds the answer easier after
several attempts because s/he grasps the idea of the structure of a presented text, field that the
operative word belongs to, etc.

The test answer had to meet at least one of the following requirements:

a) A correct referent is indicated without comments, for example: “Don Quixote”, “Caesar’s “Veni,
vidi, vici”. Where the comments are provided, it must be clear that the author’s idea has been
adequately understood.

b) If a referent is not indicated, the comments must make it clear that the author‘s idea has been
accurately understood, for instance, A. Paulauskas immediately tucked his tail between his legs and
together with the remnants of the social-liberal party surrendered to the custody of the Knyaz of
Keédainiai. For a Member of Parliament ‘s spoon. — “For a spoonful of tasty food: — it is used when
truly valuable things are abandoned for the sake of material benefit”.

c) An expressly related alternative referent is indicated, for example, the saying “be back to square
one* (literally “be back with the broken wash-tub’) instead of “The Tale of the Fisherman and the
Fish”, or the phrase “Moscow could be burnt to ashes, but not captured by the French* is perceived
as the allusion to a historical event rather than to N. Lermontov‘s poem.

Course of the study
1. The respondents — 50 students were reminded of what an intertext was, several examples were
discussed.
2. The respondents were handed out the sheets with 50 phrases each containing at least one
unmarked intertext.
3. The respondents wrote down the referents in the second column “Comments”, they could also
insert wider comments, for instance:
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Table No 1. Examples of allusion interpretation

Text Respondents’ comments

A. Kubilius would deny his words | The Bible
three times today

A. Kubilius would deny his words | Allusion to the Holy Scripture, when Peter denied Jesus three times, although he
three times today declared that that could never happen; this is how Kubilius denies his words

4. The author of this paper discovered the “correct” interpretation of every text during his
interview with journalist Rimvydas Valatka. The aim was to avoid the subjective interpretation
of the results.

5. The analysis of the responses provided by the students was conducted, the statistical data were
presented. A percentage share in the text below represents a percentage share of all possible
answers to the test, i.e. the ratio is correct answers / 50 * 100 %. Three groups of results were
distinguished: a) adequate interpretation, where the respondent’s answer corresponded to
the selection criteria specified in the chapter above; b) ungrounded interpretation — the
criteria have not been met, ¢) no answer.

Study results

Having assessed the answers to the test based on the selected methodology, the statistical results
achieved? showed that only some one fourth of the students adequately recognised the allusions
concealed in R. Valatka‘s media texts:

Table No 2. Statistitics of recognition of allusions

Adequate interpretation 27%

Ungrounded interpretation 48%

No interpretation 25%

The statistics of recognition by the fields of allusions varies strongly:

2 The accuracy of statistical data presented has a tolerance of 1 percentage point, therefore the total amount may not equal
100% in some cases.
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Table No 3. Statistics of recognised referents by fields

2]
g % s
Y > D D Q
S 3§28 2,
2 |=28|lv8B| 9%
E |8 25|83
Z |[£8,<8|6 &
Biblical 5 250 90 37%
Folklore 4 200 64 32%
Historical 10 500 61 12%
Cinema 5 250 122 49%
Cultural 7 350 88 25%
Literary 19 950 238 25%
Total: 50 [2500 | 663 | 27%

Biblical intertexts
Biblical allusions were correctly or almost correctly interpreted in 37% of the answers.

» A. Kubilius would deny his words three times today — 26% of the respondents identified the
episode from the Bible, where St. Peter denied Jesus three times before the rooster crowed.

» The students easily recognized the allusion in the phrase B. Obama, this new prophet of a
billion-consumer community, will take them to the Promised land with the rivers of milk and
golden banks — 70% of the correct answers. The most frequent answers were “the Bible”,
“Holy Scripture”. It was often clarified that it happened “when Moses led the Jews from
Egypt”. The cases where Abraham was mentioned instead of Moses were ascribed to the
correct interpretation.

» What’s God’s goes to God, what’s Caesar’s goes to Caesar — only 22% of the respondents
associated the free citation with Mark 12:17 “Give back to Caesar what is Caesar's and to God
what is God's”.

» Most of the respondents (58%) correctly identified the referent of the phrase Blessed are those
who believe in them —the Bible. Greater accuracy was not required as not only the usual phrase
Blessed are those who have not seen and yet have believed (Jn 20:29), but also the phrases
Blessed are all who wait for him!, Isaiah 30:18; Blessed are you who are poor, for yours is
the kingdom of God, Lk 6:20; Blessed rather are those who hear the word of God and obey
it, Lk 11:28; the Sermon of the Mount, Mt 5,3:5,11 may be indicated as the referents.

» The students found the allusion concealed in the sentence The adults’ game reached the
heights from the child’s fate, when all that is left is to suggest two women grab the girl’s hands
and drag them to be the most complicated — only 4% of the students recognized the story of
the Holy Scripture on Solomon’s decision to cut the baby.
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Folklore intertexts
In total, 32% of folklore intertexts were recognised in the test, which means that the average was
exceeded by 5 percentage points.

» The respondents have best recognised the motif of a broken wash-tub in the phrase The
Correan company KEPCO ran away and left A. Kubilius at the broken wash-tub (52%).
Although none of the answers referred to the author of a fairy tale (A. Pushkin or the Brothers
Grimm, as A. Pushkin‘s fairy tale is a follow-up of the tale by the Brother Grimm “Vom
Fischer und seiner Frau”), the answers “allusion to the tale of the goldfish”, “tale of the greedy
old people who were left with the broken wash-tub”, “from the tale of the fisherman who was
left with the broken wash-tub” were considered sufficient.

» In the phrase By the pike’s will, at A. Sekmokas’ command, the Japanese-hieroglyph-painted
golden age returns to Lithuania, the respondents recognised the Russian folktale “By the
Pike’s Will” in 44% of the cases®.

» Why is the president still with her tail slightly frozen in the Klonis ice-hole? — 26% of the
respondents correctly identified the fairy tale “Wolf Ice Fishing with a Tail”, some of them
indicated the cartoon with the same plot. The answers saying that it was a fox* (the assumed
flow of thought: the president is a woman, therefore it was the fox and not the wolf with a
frozen tail), a dog that had its tail frozen were considered acceptable.

» The reasons says not to go for apples with the Prime Minister wandering on the post-crisis
paths that only exist in his mind — 6% of correct answers (“he that sups with the devil needs
a long spoon/ Do not go for apples with the Devil because you will lose both your apples and
your bag”).

Historical intertexts

It would seem that, when considering the recognition of historical allusions, we might expect a greater
gap between the background knowledge possessed by the modern 20-year-olds and the generation of
R. Valatka. Indeed, the statistics of the recognition of historical allusions puts an ardent touch on a
portrait of the lower-year students: only 12% of allusions have been recognized, which means that
the gap from the total of 27% of the average of recognition of all intertexts constitutes 15 percentage
points.

» The communist front of the traitor’s grandchild, having drawn the “rob the loot” from the
landfill of history — one answer was given (2%) which treats this historical phrase — the
bolsheviks’ slogan “loot the looters” — as the “allusion to the historical communist context
where thefts were common”.

» That’s how it was suggested to L. Stankiinaité by our Sun Queen (52%). Several cases were
accepted as adequate answers, where Louis XVI, Henri VIII and “the one whose wife was
Marie Antoinette” were referred to instead of Louis XIV, as all indicated monarchs were
prominent examples of absolutism and conceit.

3 By the Pike's Will“. From the fairy tale about Emelya who set free the pike he had caught. The grateful pike promised
that whatever Emelya wished would be granted as soon as he said "By the Pike's Will".
4 The word “fox” (lapé) is a feminine word in the Lithuanian language.
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» Crisis is at the gates? So what! (2%) is truly difficult to recognise, therefore R. Valatka
explains the allusion in the very first sentence: “Hannibal ante portas!”. The respondents,
however, were not introduced a wider context, thus “the enemy is at the gates” is the only
acceptable interpretation.

» Thanks to 4 parties and the Government — is perceived by the respondents (12%) as a
reflection of the period: the “allusion to a soviet period”, “soviet period”, communism slogan”.

» None of the respondents associated J. Chirac’s quote “they missed a great opportunity to shut
up” (The expert, as g. Kirkilas’ Cabinet, missed an opportunity to shut up back then) with a
specific event or with the author of the phrase, although it is quite popular (Google search
shows some 15,000 results in Lithuanian alone).

» Todays’ youth have no knowledge of the soviet history and fail to recognise the extinct myths
created by the soviet propaganda machine: A. Matrosov’s feat during World War Il (Hasn'’t
V. Uspaskich of Kédainiai, caught with young ladies from Vilnius, been blocked by Jolanta
the Wife in the same matrosov-like way?) was mentioned in one single answer, and J. Stalin’s
regime in the sentence From the point of view of the government’s “chetvyorka”, as in the
view of Stalinist “troikas”, with the crisis going deeper, the only mean of the righteous
government in the fight against the sabotage of hospitals and doctors is the presumption of
the patient’s guilt established by laws was recognised by three respondents only (6% of the
answers).

In order to substantiate or withdraw an assumption that the respondents are better at recognising more
recent, more relevant events, we compared the age of alluded facts with the allusion recognition
results (see Table Correlation between the age of alluded fact and its recognition). The data urge us
to rule out that assumption, as the “lifetime” of the allusive connection is determined by various
factors. If it becomes a fossilised phrase, such as the “Sun King”, a hundred-year-old alluded fact will
be recognised better than the event that took place several years ago which was not updated in the
minds of the readers. For this reason, probably, the students recognise the fossilised slogans (“rob the
loot”) and ideological statements (“class struggle is growing stronger”) from a merely known and
understandable soviet period relatively easily, but they fail to identify the said phrase by J. Chirac.

Table No 4. Correlation between the age of alluded fact and its recognition

Phrase Referent Period of alluded Recognition
fact

That’s how it was suggested to

Louis XIV XVII-XVIII c. 2%
L. Stank@inaité by our Sun Queen ouis ¢ 52%

Kubilism is the best policy, but|J. Stalin‘s ideological statement on

class struggle is still growing | class struggle under development of | 9 July 1928 44%
stronger socialism of communism
Moscow could be burnt to ashes -

, , . 0
but not captured by the French Napoleon’s march to Russia in 1812 Beginning of XIX c. 42%
Thanks to 4 parties and the Soviet propaganda phrase 20s-80s of XX c. 12%

Government

Page | 14


http://www.lietuviukalba.lt/
http://dx.doi.org/10.15388/Lietkalb.2016.10.9917

IDENTIFYING ALLUSIONS AND THE CULTURAL Lietuviy kalba 10, 2016, www.lietuviukalba.lt ISSN: 1822-525X
DOI: http://dx.doi.org/10.15388/Lietkalb.2016.10.9917

CIRCLE IN MEDIA TEXTS

The communist front of the traitor’s
grandchild, having drawn the “rob | Bolsheviks* slogan 20s of XX c. 4%
the loot” from the landfill of history
Crisis is at the gates? So what! Punic wars lI-11l ¢c. b.c. 2%
J. Chirac‘s criticism to the EU
The expert, as G. Kirkilas’ Cabinet, | candidate countries regarding the pro-
missed an opportunity to shut up | American response on Iraq | 17 February 2003 2%
back then disarmament: They missed a great
opportunity to shut up
. . - Slogan “Lithuania: a brave country” for
Lithuania: a country of timid people i . .
tthuiani . u y oTtimid peop the image of Lithuania suggested by G. | January 2008 2%
and mad politicians .
Kirkilas
Hasn’t V. Uspaskich of Kédainiai,
caught with young ladies from . i
Vilnius, been blocked by Jolanta ﬁ Matrosov's feat during World War 5 February 1943 2%
the Wife in the same matrosov-like
way?

Cinema intertexts
This was a group of allusions that were recognised the best in the study — 49%.

» Show White and the Seven Dwarfs are well known to the respondents (The seven dwarfs sit
in a blue fairy hut — television studio) — 86%. Although Rimvydas Valatka treats this allusion
as a folklore one rather than the cinema allusion (from the interview with R. Valatka), we,
neverthless, attributed it to cinema intertexts during the analysis.

» Almost three fourths of the students associated the phrase Having 85 votes in this Seimas is
mission impossible with the film “Mission: Impossible” directed by B. de Palma in 1996
(70%).

» Unexpectedly, only 44% of the respondents connected the phrase Power plant in Lithuania is
like that hedgehog in the fog with the famous cartoon “Hedgehog in the Fog” by Y. Norstein.

> It would seem that the film “Nobody Wanted to Die” by V. Zalakevi¢ius has firmly rooted in
our culture, but only 40% of the respondents recognized it in the phrase Nobody wanted to be
in the opposition. To be more precise, to die.

» The obvious shift further from the Russian culture is illustrated by a poorly recognised allusion
to the popular film “Peculiarities of the National Fishing* by A. Rogozhkin and its sequels
,,Peculiarities of the National Hunt®, ,,Peculiarities of National Politics*: mere 4% of the
respondents associated the phrase Peculiarities of alignment to the right with the said films.
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Cultural intertexts
The respondents have succeffuly recognised the total of 25% of cultural intertexts.

» Welcome to Vasaros Street is the best recognised cultural allusion to the mental health centre
established in VVasaros Street and operating in Vilnius since 1927 (60%). This should come as
a surprise, as a “cuckoo house” as the synonym of “Vasaros 5” has been long known to
everyone, not only to the people of Vilnius. The fact that the name of Vasaros Street has
acquired a status of a strong “brand name” and has established itself in the Lithuanians’ minds
as a symbol of mental disorders is illustrated by much poorer recognition of another allusion
associated with the same alluded fact: the phrase The remnants of N Venckiené ‘s purple army
looked as if a larky follower of S. Freud had ordered to bring them from the ward of the
hospital that the Lithuanians are not particularly keen on was connected with Vasaros Street
or mental disorders by 20% of the students only.

» Half of the respondents (50%) recognized the euphemistic allusion to the prostitutes’ services
(On-Call [Female] Members of Parliament).

» A. Kubilius + V. Uspaskichas = love? — 22% of the respondents connected the phrase with
writings on the walls or carving initials into a tree bark (“Immature scribble on the walls of
WC”, “Allusion to childish games”, “Allusion to the inscription x + y = love”). In the texts
by R. Valatka, this formula is repeatedly used, for instance, Search of enemies and prisons +
criminalisation of the whole of Lithuania = 4. Kubilius’ Cabinet. This formula stands for the
allusion to the phrase Communism is the Soviet Power + Electrification of the Whole Country
used by V. Lenin in 1920. In Vilnius, this text had been for many years illuminated above the
building of the former Central Administration of Energy and Electrification in Upés street.

» Only 22% of the respondents related the phrase Peculiarities of the calculation of the
insurance tax, published urbi et orbi in May, forced all emigrants to register with the annual
Easter speech given by the Pope (“Catholic Pope’s celebratory speech”, “Pope’s celebratory
speech”).

» The customs and sayings in antiquity are recognised to an even smaller extent: mere 3% of
the respondents identified the saying used by the Spartan women telling men to return
victorious or dead, i.e. carried on the shield, in the phrase Instead of the triumphant return of
conservative infantry V. Gailius and V. Girzadas on the shield — the president s check to A.
Kubilius. None of the answers provided the Latin saying Jupiter, you are angry, therefore,
you are wrong (luppiter iratus ergo nefas) in the phrase If you angry, Jupiter, it means you
are not Jupiter yet, you are only a poor bull that every time attacks the same red rug tucked
under its nose with the same fury.

Literary intertexts
The total of 25% of the referents were recognised in the largest group of intertexts — literary allusions.
» The allusions that were recognised best were the ones alluding to the works of literature
analysed in the curriculum; this should be expected taking account of the respondents’ age
and increasing literary ignorance. The recognition average was exceeded by the allusions to
“Forest of the Gods” by B. Sruoga (Seimas division of the Forest of the Gods — 86%), “Veni,
Vidi, Vici” by Julius Caesar (The conservatives’ credo — “I came, I saw, I destroyed”, and
then | drew a new beautiful nuclear power plant and even more beautiful energy security
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scheme on my computer — became beautifully evident — 74%), “The Seasons” by K. Donelaitis
(The number of peasants is going down, and the serfdom is growing stronger — 62%), “The
Ingenious Nobleman Sir Quixote of La Mancha” by M. de Cervantes Saavedra (The fighter
with the gays’ windmills was left by his wife on top of that — 56%), “The Emperor’s New
Clothes” by H. K. Andersen (A. Kubilius the King is naked — 44%) and “The Sugar Lambs”
by P. Cvirka (Ezopas and A. Sacharukas are just the sugar lambs compared to a new term of
the Seimas — 34%).

» Four literary referents were recognised by no one: “Group of Friends” by V. Petkevicius (Not
only this can happen if the dictatorship of the “groups of friends” continues to prevail in the
[political] parties), “Conversation of a Pole with a Lithuanian” by A. Rotundus (Conversation
of a Lithuanian with a Pole), “Adventures of the Good Soldier Shveik” by J. Hashek (The
government that raised the price of beer will last forever) and “Who Lives Well in Russia”
by N. Nekrasov (Who lives well in Lithuania). These are the works which have lost their
relevance today (“Group of Friends”), which require literacy in a specific field (“Conversation
of a Pole with a Lithuanian” by A. Rotundus), which belong to “male” literature (“Adventures
of the Good Soldier Shveik” by J. Hashek) or works that are read in non-Lithuanian secondary
schools (“Who Lives Well in Russia” by N. Nekrasov).

» Moscow could be burnt to ashes, but not captured by the French (42%). For R. Valatka it is
the allusion to the poem “Borodino” by N. Lermontov. Only one respondent understood it this
way (2%), another respondent referred to the other work reflecting the mentioned events —
“War and Peace” by L. Tolstoy — and one respondent indicated the battle of Borodino; when
assessing the answers, however, we considered the references to a historical event as correct
ones as well (40% of the respondents).

» Breakfast of champions. The President’s version (22%). The respondents provided three
versions: the reference to the “Breakfast of Champions” by K. Vonnegut, the film “Breakfast
of Champions” and food commercial. We treated all three options as the correct ones.

» The gifts from the Danaans foisted on Kubilius — increased taxes, income expropriation and
disdain for investment will stay forever (8%). None of the answers were completely precise
(“Timeo Danaos et dona ferentes” in Virgil’s “Aeneid”); the students found the allusions to
the “saying from the ancient times”, “story of the Danaans (antiquity)”, but the comments
make it obvious that the use of the allusion hit the target: “a mischievous gift which will bring
bad luck®, “gifts with a wicked intention”.

» The (non-)recognition of some of the allusions clearly demonstrates the distinction between
the literary experience owned by the generations of R. Valatka and the respondents: the quote
from the “Seeds of Fraternity” by P. Cvirka (Do not grieve, brothers, mother Russia will find
you a refuge, acc ording to the classic collaborator — 6%), “Maryté Melnikaité* by S. Néris
(Torment us, torturers, even stronger, then it will even take us to the Europarliament — 12%),
“The Sunset in the Community of Nyka” by P. Cvirka (The Sunset in the Community of
Garliava — 8%).

» The respondents’ rate of recognising the intertexts which are linked with the main text by a
commonality of a form: the allusion to one of the works of the canon of the Lithuanian
literature — “The Forest of Anyksciai“: All, all has gone: in the deserted kedophilia plain, a
smelly union with the tried Kédainiai Knyaz remains (16%).
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> Surprisingly, only one respondent (2%) recognised “Labora!” by V. Kudirka® (A. Paulauskas
immediately tucked his tail between his legs and together with the remnants of the social-
liberal party surrendered to the custody of the Knyaz of Kédainiai. For an MP’s spoon.). Only
two answers (4%) contained the identification of the book “Jei Crois, Moi Non Plus” by M.
di Falco and F. Beigbeder (Miracles of Investigation into Snoras’ Death — Je Crois, Moi Non

Plus).

Statistics of the least and most recognised referents
The statistics of the least and most recognised referents is presented next to the division of the

intertexts into groups presented above:

Table No 5. Least recognised referents

Intertext Referent Recognition
(percentage)
The communist front of the traitor’s grandchild, | Bolsheviks® slogan ,.loot the looter*; Justas 2
having drawn the “rob the loot” from the landfill of | Paleckis, Rimvydas Paleckis, Socialist
history People’s Front
Crisis is at the gates? So what! “Hannibal ad portas”, Punic wars 2
The expert, as G. Kirkilas’ Cabinet, missed an |J. Chirac‘s phrase “They missed a great 0
opportunity to shut up back then opportunity to shut up”
Lithuania: a country of timid people and mad | “Lithuania: a brave country” (marketing 2
politicians slogan “Lithuania: a brave country”
suggested by the commission chaired by
Prime Minister G. Kirkilas)
Hasn’t V. Uspaskich of Kédainiai, caught with young 2
ladies from Vilnius, been blocked by Jolanta the Wife | A. Matrosov*s feat during World War I1
in the same matrosov-like way?
Instead of the triumphant return of conservative | “With the shield or on the shield” (saying 2
infantry V. Gailius and V. Girzadas on the shield — | used by the Spartan women telling men
the president‘s check to A. Kubilius going to war, i.e. victory or honourable
death)
If you angry, Jupiter, it means you are not Jupiter yet, | Jupiter, you are angry, therefore, you are 0
you are only a poor bull that every time attacks the | wrong (luppiter iratus ergo nefas)
same red rug tucked under its nose with the same fury
The government that raised the price of beer will last | “The government that raises the price of 0
forever beer is destined to fall” (“Adventures of the
Good Soldier Shveik” by J. Hashek)

S A Lithuanian writer and political figure of the 19th century, author of the Lithuanian anthem.
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Not only this can happen if the dictatorship of the | “Group of Friends” by V. Petkevi¢ius 0
“groups of friends” continues to prevail in the
[political] parties

A. Paulauskas immediately tucked his tail between | “For a bit of gold and a spoonful of tasty 2
his legs and together with the remnants of the social- | food” (“Labora!” by V. Kudirka)
liberal party surrendered to the custody of the Knyaz
of Kédainiai. For an MP’s spoon.

Conversation of a Lithuanian with a Pole “Conversation of a Pole with a Lithuanian” 0
by A. Rotundus

Who lives well in Lithuania “Who Lives Well in Russia” by N. Nekrasov 0

Table No 6. Most recognised intertexts

Intertext Referent Recognition
(percentage)
Seimas division of the Forest of the Gods “Forest of the Gods” by B. Sruoga 86
The seven dwarfs sit in a blue fairy hut — television | “Show White and the Seven Dwarfs” 86
studio
The conservatives’ credo — “I came, 1 saw, I |“Veni, Vidi, Vici” by Julius Caesar 74

destroyed”, and then I drew a new beautiful nuclear
power plant and even more beautiful energy
security scheme on my computer — became
beautifully evident

B. Obama, this new prophet of a billion-consumer | The Bible 70
community, will take them to the Promised land
with the rivers of milk and golden banks

Having 85 votes in this Seimas is mission | Movie “Mission: Impossible” 70
impossible
The number of peasants is going down, and the | “The Seasons” by K. Donelaitis 62

serfdom is growing stronger

Welcome to Vasaros Street Psychoneurological Dispensary in Vilnius, 60
Vasaros str. 5

Yet another section could be interesting alongside with the chosen classification of the intertexts —
allusions referring to the soviet ideological cliches, classical Russian literature and Soviet Lithuanian
literature. The statistics of the answers shows that only 11% of such allusions are recognized.
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Conclusions

The study showed that the 18-20-year-old students of Vilnius University have adequately recognised
(only) one fourth of the referents concealed in the allusions contained in the media texts by Rimvydas
Valatka. When considering the results, the following restriction of the test method should be taken
account of: the respondents knew that each phrase contained allusions and they were actively trying
to recognise them; it is worth suggesting that part of the allussions would remain unnoticed when
reading the media texts in free time, thus the result would be even worse.

The best recognition rate was that of the cinematographic (49%) and biblical (37%) referents,
historical (12%) referents were recognised the worst.

The essential shift from the background knowledge of the Russian and Soviet culture to the Western
cultural background is obvious — the respondents adequately interpreted only 11% of the referents
linked with the Russian and Soviet culture (“Peculiarities of the National Fishing”, “Who Lives Well
in Russia”, “The Sunset in the Community of Nyka”, etc.). This shows that the modern youth are
merely familiar with the Soviet culture and the link of historical memory between the parents and
young generation is basically broken in that respect.

We may now answer the question constantly appearing within the margins of this study: do the
respondents — 18-20-year-old students — belong to R. Valatka‘s internal cultural circle? Probably not,
as only one fourth of the readers of this age and education category recognise the referents of the
intertexts created by R. Valatka, thus this group of the readers remains in the periphery of the cultural
circle. The study covering the entire profile of R. Valatka‘s audience would enable drawing more far-
reaching conclusions and providing recommendations on the application of the strategy of
intertextuality.

The larger-scale studies would enable drawing conclusions on the following related topics as well:

» does the use of intertexts in the Lithuanian media have its own strategy typical to the mature
Western media?

» which share of the intertexts created by the Lithuanian publicistic writers plays the role of
linguistic play by preferring the form to the content? For good reason, Oxford English
Dictionary Online defines the word “allusion® as the “play on words”, the scholars in turn
refer to an aesthetic function of allusions as well;

» does the Lithuanian media have the strategies of deliberate intertextuality; is any type or group
of the media more productive in employing the opportunities of connecting with the audience
provided by intertexts?

To make the connection between the author and the readers more efficient, the rule that the students
of the course of rhetoric are taught must be followed: know your audience. Hear what they talk and
write in the comment section about; use the phrases they use; create allusions to their world. This
piece of advice also applies to moulding the connection between the author and the audience created
by intertextual devices.
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