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Abstract. Health-consciousness is an important reason for travelling to resorts that offer health and 
wellness services. Additionally, during stressful periods, health-consciousness may trigger de-stress mo-
tivation, which is another reason to travel to destinations that help exiting from the stressful conditions. 
The post-pandemic context presents a situation in which health-consciousness, together with de-stress 
motivation, could play an important role for travelling to nearby resorts, the services of which together 
with opportunities to socialize could be seen as desired objectives. However, evidence on the impact of 
de-stress motivation on desire and intention to travel in post-restriction period is scarce, presenting a 
notable research gap. This gap is addressed with modelling on the basis of goal-directed behaviour that 
predicts travelling with the consideration of travel desire and travel intentions. This study concentrates 
on the impact of health-consciousness and de-stress motivation on desire and intention to travel, with 
the analysis of data collected from 793 respondents in Lithuania. It was found that health-conscious-
ness and de-stress motivation are positively related to each other and have a significant impact on both 
travel desire and intention.
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Introduction

The world has experienced a difficult period during the pandemic, which has caused a 
lot of stress to people in many countries (Roy et al., 2020; Cusinato et al., 2020). This 
adds to already high levels of stress in the workplace and a hectic pace of life in general, 
generating a desire to find more healthy options for living (Lim et al., 2016). As a re-
sult, people have been seeking ways to relax and return to at least a pre-pandemic state 
of living. One method for achieving this is to travel to nearby resorts, since the short 
distance of travel helps them to avoid notable difficulties of the travelling itself, and 
the destination offers the relaxing and socializing atmosphere at these locations (Kim 
et al., 2021; Yousaf, 2021; Dar & Kashyap, 2022). This is particularly important for 
people who are health-conscious and therefore pay a lot of attention to keeping them-
selves healthy (Azman & Chan, 2010; Voight et al., 2011; Choi et al., 2015; Dryglas & 
Salamaga, 2018).

The impact of health-consciousness as a personal trait on the intention to travel to 
health and wellness destinations and on the intention to use relaxation services has 
been analysed in numerous studies; however, they generally did not consider the factor 
of desire (Widmar et al., 2016; Park et al., 2017; Pu et al., 2021; Anannukul & Yoopetch, 
2022). Typically, the relationship between human characteristics and intentions has 
been assessed on the basis of the theory of planned behaviour (TPB) (Ajzen, 1991) 
and in several other ways (Zhang et al., 2021; Park et al., 2017). Much less is known 
on this relationship when not only intention but also desire is considered. Desire is a 
more emotionally coloured motivational factor that is not subject to the limitation of 
financial or time resources needed for a specific trip and is used in the model of goal-di-
rected behaviour (MGB) (Perugini & Bagozzi, 2001). While desires are expected to be 
typically highly correlated with intentions, they are nonetheless different; intentions 
take into account facilitating and inhibiting factors, while desires do not (Prestwich et 
al., 2008). As suggested by Gursoy et al. (2022), travel desire is different from travel 
intention because desire is a feeling, while intention is a more concrete idea that in-
dividuals plan to carry out in the future. The MGB also provides a good grounding of 
the relationship between desire and intention, but the impact of health-consciousness 
on desire and, consequently, to the intention to travel to health destinations presents a 
notable research gap.

An even larger research gap is seen with regard to such relationships when stress pres-
sure is considered. It seems logical that health-conscious people notice this pressure on 
their health and are willing to resolve any unfortunate resulting situation (Huang et al., 
2019). However, it is largely unknown whether de-stress motivation impacts on desire 
and willingness to travel to resorts offering health and wellness services. 

This study aims to reduce the research gaps in how health-consciousness and de-
stress motivation together impact people’s desire and intention to travel to nearby re-
sorts. The study deals with de-stress motivation for travelling in after-pandemic con-
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ditions, when the major stress is accumulated during the period of rigid restrictions to 
travel, to meet with other people and more. Therefore, the context (momentum) of this 
study itself presents an additional substantial scientific novelty, since the situation of 
going out of a similar period of restrictions is rather rear. The modelling is based on the 
model of goal-directed behaviour proposed by Perugini and Bagozzi (2001) – a con-
cept the grounds the relationship between motivation, desire and intention. The study 
considers travel to relatively close destinations within the same country, as longer and 
more complicated trips themselves generate additional elements of stress (DeFrank et 
al., 2000; Waterhouse et al., 2004).

1. Literature Review

1.1 Motivation Factors in Tourism

Motivation to do something occurs as the reflection of a set of individual needs (Sud-
dendorf, 2000; Maslow, 2000; Chang, 2007). The needs and desires of travellers can 
therefore be considered important psychological determinants of travel behaviour 
(You et al., 2000; Uysal et al., 2008). Tourist motivations depend on numerous person-
ality factors (Plog, 2001; Kurtzman & Zauhar, 2005) and may change over time, de-
pending on the external situation (Iso-Ahola & Clair, 2000; Harrill & Potts, 2002) and 
whether motivations are closely linked to external factors, such as the characteristics of 
specific destinations (Kozak, 2002; Yoo et al., 2018; Rita et al., 2019; Carvache-Franco 
et al., 2021). Internal motivations originate from the intangible intrinsic desires of in-
dividual travellers and may sometimes be summarised into an integrative motivational 
factor of the desire to travel (He & Luo, 2020). However, internal motivations (“push 
motivations”) are more frequently segregated and analysed as specific motivations for 
escape, rest and relaxation, health and fitness, adventure, prestige, and social interac-
tion (Crompton, 1979). The specific motivations for travelling deserve continuous at-
tention of researchers, and their list varies depending on the aim of a specific study. 
This is fully understandable, however, the analysis of travel motivations includes a more 
important issue: many types of motivations are not substantially grounded from the 
theoretical point of view and are measured with the help of a wide variety of scales, 
which makes cross-study comparisons and generalizations rather difficult (Lin et al., 
2021). This is also applicable to the assessments of de-stress motivation that is one of 
the key elements in this study. De-stress motivation has similarities with escape moti-
vation, relaxation motivation and more (Azman et al., 2010; Baloglu, 2019; Panda & 
Pandey, 2017; Težak Damijanić & Luk, 2017; Carvache-Franco et al., 2022). Though it 
is obvious that researchers segregate these motivations, since they have been assessed 
in the same studies as separate factors that have been measured with different scales, 
more precise conceptualisation of de-stress motivation is important for the purpose of 
this study.
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The concept of de-stress roots from the very core understanding of stress, which is 
typically defined as a mental state of worry or mental tension caused by an unfavour-
able situation (Lecic-Tosevski et al., 2011; Choudhury, 2017; Panigrahi, 2016; Rana et 
al., 2019). The important element of the concept is acknowledgement of the existence 
of a long-lasting set of factors that is responsible for the occurrence of this mental state. 
Even if these factors are eventually disappearing, the mental state that is defined as a 
stress may remain (Troy & Mauss, 2011; Braquehais et al., 2020). This triggers a person 
to look for options to reduce the level of the stress (often accumulated during a signifi-
cant period of time), which is formulated as de-stress motivation in the current study. 
This makes the de-stress motivation different from the escape motivation that is often 
analysed in travelling studies: de-stress motivation addresses the effort to cope with 
the unfavourable mental state (Carvache-Franco et al., 2022), while escape motivation 
mainly focuses on the exiting from the current situation that is abundant of unfavour-
able external factors (Fisher & Price, 1991; Jeong, 2015). However, both these moti-
vations might address similar solutions or targets: for instance, people driven by both 
motivations could seek relaxation of any form that is appropriate for them individually. 
Therefore, if a study is more concentrated on the “pull” type motivations, de-stress and 
escape motivations may be omitted or replaced by general motivation for relaxation or 
motivations of more concrete forms of relaxation (Whiting et al., 2017; Težak Dam-
ijanić & Luk, 2017; Carvache-Franco et al., 2022; Sørensen & Høgh-Olesen, 2023). 
Since this study addresses the period when many people remain under the effect of 
the long-lasting stressful period of the Covid pandemic, this makes the de-stress moti-
vation particularly important and requires a study of its effects outside of other travel 
motivations.

Travel motivation has always been considered an essential part of the process of 
tourist behaviour (Li & Cai, 2012). Such behaviour is typically predicted by behav-
ioural intention, which is influenced by different types of travel motivation (Yoon & 
Uysal, 2005; Sparks, 2007). These relationships have been extensively analysed on vari-
ous theoretical grounds (Baloglu, 2000; Lam & Hsu, 2006; Jang et al., 2009; Hsu & 
Huang, 2010; Li & Cai, 2012). As behavioural intentions and actual travel behaviours 
are integral parts of the theory of planned behaviour (TPB), Hsu and Huang (2010) 
sought to integrate travel motivation factors into the TPB model. Their proposed mod-
el brought in the motivation component with four motivational factors and provided 
an alternative way to enable a deeper understanding of the impact of motivation on the 
process for formation of travel behaviour (Li & Cai, 2012).

A review of tourism literature suggests that studies on the relationship between mo-
tivation and travel intention are not numerous and include conflicting findings (Huang 
& Hsu, 2009; Li & Cai, 2012). In summarising them, Dean and Suhartanto (2019) 
concluded that the relationships between tourist motivations and behavioural inten-
tion have not been well-analysed and present a notable research gap in tourism studies.
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One possible route to addressing this gap is to employ the model of goal-directed 
behaviour (MGB), which provides additional predictive power by adding the motiva-
tional component of desire (Perugini & Bagozzi, 2001). This not only helps in assessing 
the direct impact of motivations on intention, but also considers the mediating factor of 
desire, which is more general by nature than intention and less subject to characteristics 
of a trip such as costs and timing (Lee et al., 2020).

1.2 Desire and Intention

Perugini and Bagozzi (2001) proposed the model of goal-directed behaviour as an ex-
tension of the theory of planned behaviour to circumvent issues that may limit a fuller 
understanding of human behaviours through the lens of goal-setting and motivation. 
The main additional element is the factor of desire, which is understood as a complex 
integral element that includes the effects of numerous more specific motivations. It has 
been stated that desire reflects the general activation of a motivational force that “pro-
vides the direct impetus for intentions” (Perugini & Bagozzi, 2001, p. 80), while desire 
is defined as “a state of mind whereby an agent has a personal motivation to perform 
an action or to achieve a goal” (Perugini & Bagozzi, 2004, p. 71). Ko (2020) notes that 
desire is part of an individual’s internal motivation.

The importance of desire in decision formation is indicated by literature show-
ing that desire strongly influences intention (Perugini & Bagozzi, 2004). Desire inte-
grates the effects of emotional, cognitive, self-perception and social appraisals on de-
cision-making, and then leads to an intention to act (Hunter, 2006; Han et al., 2014). 
Perugini and Bagozzi (2001) suggested that the stronger the motivational component 
embedded in desire, the more likely it is that desire will predict a person’s behavioural 
intention.

Several studies have confirmed that desire is an important factor for predicting 
intention (Song et al., 2012; Song et al., 2016), with some reaching an even stronger 
conclusion that the role of desire is pivotal in the decision-making process (Perugini 
& Bagozzi, 2004). In general, recognition of its importance in this is found in many 
studies (Hunter, 2006; Han & Kim, 2010; Lee et al., 2012; Han et al., 2014; Song et al., 
2016).

Though desire seems somewhat similar to intention, the concept of desire – typical-
ly referred to as a wish – is explicitly distinguished from intention in literature on goals 
(Perugini & Bagozzi, 2004). Intention represents a self-commitment to performing a 
behaviour, but a person who lacks desire will not formulate a self-commitment to act 
(Hunter, 2006). Desire comprises solely what the individual wants to make happen, 
while intentions incorporate behavioural influences and commitment to action. Hence, 
facilitating and inhibiting factors are built into intentions but not desires (Han et al., 
2014).
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As there is evidence from tourism studies that desire has a positive effect on behav-
ioural intention (Song et al., 2016; Lee et al., 2018; Kim et al., 2020; Zhang et al., 2021), 
we developed the following hypothesis as a starting point for further analysis:

H1: Desire to travel positively impacts the intention to travel.

1.3 Health-Consciousness

Health-consciousness is a factor that reflects the degree to which someone attends to 
or focuses on their health – referring to an inner state of self-attention to self-relevant 
cues (Wang et al., 2019). In other words, health-consciousness reflects a perceived ten-
dency to pay attention to one’s health (Xu et al., 2020). It is an indicator of a consum-
er’s intrinsic motivation to maintain good health and a reflection of his or her respon-
sibility towards health. It therefore influences the individual’s health-preventive and 
health-maintenance behaviours (Dutta-Bergman, 2004; Michaelidou & Hassan, 2008; 
Karn & Swain, 2017; Ahadzadeh et al., 2019; Čvirik, 2020). People who are conscious 
about personal health are more motivated to take action to improve their health (Pu et 
al., 2021).

In tourism research, health motivation can be seen in a position between person-
al values and lifestyle (Chen et al., 2008). Chen (2013) made a parallel between an 
individual’s health-consciousness and their orientation towards a wellness lifestyle. 
Health-tourism behaviour is heavily grounded in health-consciousness as a key mo-
tivator of intention to travel to wellness resorts (Pu et al., 2021). Destinations with 
natural resources and health-promoting activities encourage tourists’ willingness and 
propensity to travel (Cheng et al., 2017; Zhang et al., 2021). However, the relationship 
between health-consciousness and desire to travel remains largely unknown, with some 
studies reporting their relationship as being insignificant (Zhang et al., 2021). To exam-
ine this, we developed the hypothesis:

H2: Health-consciousness positively impacts desire to travel.

1.4 De-stress Motivation

The stress that has been accumulated during the long period of Covid forces people 
to look for options of going out of this unpleasant mental state. Since at least part of 
the mental tension has been created by requirements of staying at home together with 
restrictions of meeting with larger groups of people, the natural release from this situ-
ation could be associated with finally removed restrictions and possibilities to travel 
outside the domestic locations and to meet with broader groups of people. However, 
the perception of how much damaging the stress is largely depends on the personal 
health-consciousness (Martínez et al., 2021; Yun & Kim, 2022). 

According to Pu et al. (2021), health-consciousness is linked to many factors that 
are linked to one’s health. Chen et al. (2008) found a significant relationship between 
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health-consciousness and the benefits that people experience to personal health by us-
ing wellness services. In the mind of wellness customers, the pursuit of psychological 
benefits is the most important driving force that draws them to resorts (Chen et al., 
2008). Health-related value attributes are particularly attractive for tourists whose goal 
is a healthier lifestyle that could improve their mental and physical well-being (Kerstet-
ter et al., 2004; Zhang et al., 2021). In other words, health-conscious individuals are 
better at noticing their mental discomfort (for instance, their level of stress) and then 
tend to behave in the direction of removing the unfavourable status – thus enhancing 
their travel motivation (Huang et al., 2019). Based on this, we proposed the hypothesis: 

H3: Health-consciousness positively impacts de-stress motivation.

Studies in tourism also show that travel motivation is related to the wish to recover 
from the stress and tension of everyday life, relax mentally and physically, find peace 
and tranquillity (Aguirre et al., 2021). Travel is often regarded as an effective way to 
reduce the stress by enabling people to relax physically and emotionally (Chen et al., 
2016; Io, 2021). Stress reduction, which is a common motivation for many tourists, has 
been identified as a primary cause and benefit in wellness studies (Kelly, 2012; Chen et 
al., 2013; Chen & Petrick, 2013; Hudson et al., 2017; Baloglu et al., 2019). Considering 
the specificities of resorts, Chien et al. (2012) showed the impact of travel motivation 
on intention to choose a beach-based resort. According to Chen et al. (2016), spending 
time in resorts can help individuals to recover from stress, and improve their health and 
psychological well-being. However, a statistically confirmed presence for the direct im-
pacts of de-stress motivation on desire and intention remains unclear. To examine this, 
the following hypotheses were therefore developed: 

H4: De-stress motivation positively impacts on desire to travel.

H5: De-stress motivation positively impacts on intention to travel.

2. Method

2.1 Model and Measures

The modelling in the study is based on the model of goal-directed behaviour, which 
links motivations with desire and intention. The essence of the model is based on the 
assessment of direct relationships between de-stress motivation and desire, and de-
stress motivation and intention. However, this is also affected by health-consciousness, 
which is assumed to impact on desire to travel to resorts. Furthermore, it is predicted 
that an increase in health-consciousness increases de-stress motivation, a relationship 
that is a rather novel prediction in travel research. Altogether, the model presents a con-
sistent sequence of impacts from health motivation towards intention to travel to re-
sorts (Figure 1).
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Figure 1
Research Model

 

 H1 Health-consciousness Desire 

De-stress motivation Intention 

H2 

H3 H4 

H5 

Data was collected using a questionnaire including scales that have been successfully 
employed in earlier studies. It started with questions that measured health-conscious-
ness, with the seven-item scale adopted from Zhang et al. (2021). De-stress motivation 
was then assessed with the help of a four-item scale used by Baloglu et al. (2019). Desire 
was measured using a four-item scale and intention with a five-item scale (both from 
Zhang et al., 2021), but items were minimally modified to ask about resorts rather than 
rural eco-sites, as in the original study. The preamble to the questions specified that we 
should ask about desire and intention to visit well-known local resorts. To avoid im-
pacts that could occur from the specificities of particular resorts, half the respondents 
were asked about a resort by the sea and the other half about one away from the sea.

2.2 Procedure and Data 

Data was collected through a representative survey in Lithuania by a research agency 
from March to April 2022. The survey included 793 respondents, of which 396 an-
swered about seaside resorts and 397 about other resorts. The distribution of question-
naires with reference to particular resorts was random. As expected, this resulted in al-
most the same distribution of respondents in both groups according to all demographic 
parameters used, with no significant differences found. When the means of each meas-
ured factor were then compared between the two groups, no significant differences on 
the basis of resort type were observed with regard to any factor. This allowed us to con-
clude that the type of resort has no notable impact on the measured variables and to 
carry out further analysis without consideration of the resort type. All further analysis 
was therefore performed on data from the 793 questionnaires with the help of SPSS 28 
and AMOS 28 software. 

Respondents who participated in the study represented four age groups: those aged 
16–30 (25.6%), 31–45 (26.3%), 46–60 (30.8%) and over 60 (17.3%). In the sample, 
47.0% of respondents were male, while 53.0% were female, and 51.2% had universi-
ty education. There were no significant differences in the means of assessed variables 
based on demographic parameters, meaning the sample was suitable for analysis with-
out using demographic control variables.

In the process of confirmatory factor analysis, two items were removed from the 
scale of health-consciousness and one from the scale of desire. After that, the fit of the 
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model was acceptable (CMIN/DF=3.390; TLI=0.971; CFI=0.976; RMSEA=0.055; 
PCLOSE=0.077 (according to Byrne, 2010)). The reliability and validity of the scales 
obtained was assessed by measuring composite reliability, which was above the re-
quired 0.70 (Bagozzi & Yi, 2012). As recommended by Fornell and Larcker (1981), 
the standardised factor loadings and the average variance extracted (AVE) exceeded 
0.50, while the squared AVE values for each construct were greater than the correlation 
values of that construct (Table 1).

Table 1 
Validity and Reliability of Scales

CR AVE Desire

De-stress 
motiva-

tion
Inten-

tion

Health- 
conscious-

ness
Desire 0.942 0.844 0.919
De-stress motivation 0.920 0.700 0.332 0.837
Intention 0.959 0.825 0.613 0.301 0.908
Health-consciousness 0.852 0.538 0.440 0.216 0.249 0.733

Note. CR – composite reliability; AVE – average variance extracted.

This level of reliability and validity of the measured variables was suitable for testing 
the hypotheses.

2.3 Findings

The hypotheses were tested using SEM modelling. The fit of the structural model 
(CMIN/DF=1.853; TLI=0. 990; CFI=0.998; RMSEA=0.023; PCLOSE=0.926) was 
satisfactory and allowed progression with further analysis. For the tests of the hypoth-
eses, standardised regression weights were assessed in the structural model (Figure 2).

Figure 2 
Structural Model
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All direct relationships tested were significant at the p≤0.001 level, allowing the con-
firmation of all hypotheses (Table 2).

Table 2 
Standardised Regression Weights

 Hypothesis Relationship Estimate  P  Result

 H1 Intention ← Desire 0.624  p≤0.001  Accepted

 H2 Desire ← Health-consciousness 0.421  p≤0.001  Accepted

 H3 De-stress  
motivation ← Health-consciousness 0.235  p≤0.001  Accepted

 H4 Desire ← De-stress motivation 0.249  p≤0.001  Accepted

 H5 Intention ← De-stress motivation 0.125  p≤0.001  Accepted

The findings show that desire is a very strong predictor of intentions, as expected 
(β=0.624), and that health-consciousness strongly predicts desire to travel to resorts 
(β=0.421). There is important evidence on the significant positive impact of health-
consciousness on de-stress motivation (β=0.249), empirically confirming the link be-
tween these two factors. Similarly, de-stress motivation appeared to be an important 
predictor of desire to travel to resorts (β=0.249). The direct impact of de-stress motiva-
tion on intention was also significant, but weaker (β=0.125).

3. Discussion and Conclusions

The initial element tested in the model was the presence of a positive impact of de-
sire on intention to travel. Although this relationship is strongly theoretically ground-
ed, empirical evidence on the basis of the data used was an essential prerequisite that 
would allow all other relationships to be tested. The findings confirm the presence of 
a positive relationship between desire and intention, and are therefore in line with the 
results of former studies that have reported the presence of this relationship (Song et 
al., 2016; Lee et al., 2018; Kim et al., 2020; Zhang et al., 2021). This is also in line with 
conceptual elaboration by Perugini and Bagozzi (2001) that suggested including desire 
even in studies that use the classical model of the theory of planned behaviour (Shaw et 
al., 2007; Kovač & Rise, 2011).

Health-consciousness, as a personality trait, plays an important role not just in rou-
tine daily behaviours, but also in people’s leisure and holiday time and in travel (Novelli 
et al., 2006; Urh, 2015).

However, there are not many studies that have examined the relationship between 
health-consciousness and desire to travel, while the findings of other studies have 
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not always reported the significance of the impact of health-consciousness on desire 
(Zhang et al., 2021). The findings in this study strongly confirmed the presence and 
significance of this impact. It is, however, necessary to mention the specific context of 
this study. First, it was performed after the major waves of the Covid pandemic, when 
the population’s sensitivity to health issues was higher than usual. Second, the analysed 
destinations (resorts) were directly linked to health-related aspects of travel and lei-
sure activities. As expected, findings supported the notion of Chen et al. (2008) about 
health-consciousness being important for travellers going to resorts for wellness servic-
es. Nevertheless, the empirical evidence in the current study confirms the strong impact 
of health-consciousness on desire to travel, justifying the conclusion that health-con-
sciousness is an important predictor of the desire to travel.

Even more importantly, the study has given insight into the strength of the link be-
tween health-consciousness and de-stress motivation. This has been assumed indirectly 
by Chen et al. (2008), but the current study presents clear empirical evidence of the 
significance of this relationship. Again, the importance of de-stress motivation might 
have been impacted by the long-lasting stressful period of the Covid pandemic. How-
ever, we believe this finding may be generalized, since stress can be generated by many 
other individual or societal factors at work and at home (Iso-Ahola & Mannell, 2004; 
Mannell, 2007; Karimi & Brazier, 2016).

The role of de-stress motivation in travel research has not been widely analysed in 
the past, presenting a notable research gap. More specifically, gaps existed in terms of 
its impact on travel desire and travel intention, with both these relationships remaining 
largely unknown and studied only indirectly (Chen & Petrick, 2013; Hudson et al., 
2017; Baloglu et al., 2019). The findings of the current study allow two more conclu-
sions to be made with regard to this. First, de-stress motivation is an important pre-
dictor of the desire to travel to wellness resorts and has a positive direct impact on it; 
and second, de-stress motivation directly impacts on intention to travel, at least when 
resorts are considered as destinations. This allows an additional conclusion to be drawn 
on the mechanism for how de-stress motivation impacts on intention to travel: it hap-
pens both directly and indirectly, with mediation of desire.

4. Managerial Implications

Health and wellness tourism involves tourist facilities (e.g., hotels) or destinations (e.g., 
health resorts) that seek to attract tourists by promoting their health and well-being ser-
vices and facilities, in addition to their regular tourist amenities. After the COVID-19 
crisis, people who have suffered from mental anguish in their homes need a place to 
relax, unwind, and de-stress. De-stress motivation becomes an important driver to visit 
resorts, especially for a health-conscious traveller. Therefore, the main managerial im-
plication includes the suggestion to consider this in planning the corresponding mar-
keting strategies for resorts. Specific emphasis in them should be paid not only to the 
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de-stress linked services themselves, but also to communicating the whole atmosphere 
in the destinations that contrasts with the stressful conditions during the pandemics. In 
the post-COVID-19 period, it is not enough just to target health-conscious population; 
the direct addressing to de-stress motivation needs to be specifically outlined in the 
advertising appeal. 

It is important to note that this type of a strategy could be used not just by resorts 
that offer services that include medical treatment for various diseases. The concept of 
de-stressing is much broader, therefore it might be explored by resorts that are not di-
rectly specialising in medical services.  The stress reduction-related services at a resort 
or hotel could improve tourists’ mental and physical well-being with numerous related 
services, such as weight loss programmes, massages, meditation, yoga, acupuncture, 
breathing exercises, herbal remedies, and outdoor experiences. Even more – even con-
venient opportunities of socialization and group activities may serve as important re-
lievers from stress.

5. Limitations and Further Research

The study has several limitations that outline potential directions for future studies.
First, this study assessed de-stress motivation after a two-year-long pandemic period 

and at a time when a military conflict started in a nearby country. These types of factors 
undoubtedly generate high levels of stress, triggering a strong motivation to reduce it. 
This might be less marked during less–stressful periods, though various reasons for stress 
are always present. Nevertheless, these factors would not be the same at other places and 
times, so there is a need to assess whether de-stress motivation has the same relation-
ships with health-consciousness, desire and intention in these different instances. 

Second, this study has concentrated on a specific type of destination: resorts at 
which health and wellness services are widely offered. However, other types of travel 
activity and destinations can be pursued and considered in order to escape from stress – 
such as travel to locations for nature exploration and involvement in active physical or 
mental pursuits during trips. Again, these are possible directions for further research on 
the importance of de-stress motivation in travel.

Finally, there may be cultural or generational specificities with regard to leisure and 
travel, with differing perceptions about personal health and stress. It would be advisable 
to consider a cross-cultural study to ensure the consistency of the current findings.
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Appendix 
Scales and Their Sources

Variable and scale items Source
Health consciousness: Zhang et al. (2021)

I reflect about my health a lot. 
I am very self-conscious about my health.
I am generally attentive to my inner feelings about my health. 
I am constantly examining my health.
I am alert to changes in my health. 
I am usually aware of my health.
I am aware of the state of my health as I go through the day.

De-stress motivation: Baloglu et al. (2019)
To reduce my stress levels; 
To let go of my worries and problems; 
To escape the demands of everyday life; 
To be refreshed. 

Desire: * Zhang et al. (2021)
I want to visit resorts for better health.
I wish to visit resorts for health benefits.
I am eager to visit resorts to attain health goals. 
My wish to visit resorts for health reasons can be described 

desirably.
Intention: * Zhang et al. (2021)

I intend to visit resorts in the near future. 
I am planning to visit resorts in the near future. 
I will make an effort to visit resorts in the near future. 
I will certainly invest time and money to visit resorts in the near 

future.
I am willing to visit resorts in the near future.

* Underlined words represent modifications of the original statements, changing the type of a destination 
from ‘rural-eco sites’ to ‘resorts’.


	The Role of Health-Consciousness and De-stress Motivation on Travel Desire and Intention. Rasuole Andruliene, Sigitas Urbonavicius
	Abstract.
	Introduction
	1. Literature Review
	1.1 Motivation Factors in Tourism
	1.2 Desire and Intention
	1.3 Health-Consciousness
	1.4 De-stress Motivation

	2. Method
	2.1 Model and Measures
	2.2 Procedure and Data
	2.3 Findings

	3. Discussion and Conclusions
	4. Managerial Implications
	5. Limitations and Further Research
	References
	Appendix. Scales and Their Sources

